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TISIDE DOPE 


by ( EORGE F. TAUBENECK - 


Tele /hone Salesmanship 

But Males Are Annoyed 

Wor en Love It 

tet’) Examine the Technique 

wh: Most Women Are Frustrated 
Wh: 1 It Rains, Ah! 

Mor Thoughts on Timing 

Voc lized Sex 


Ma) »e the Astrologers } 
H ve Something ' 


Wor en Are Strange 


. 


Tek phone Salesmanship 


Ev. ry man who lives with a wife, 
moth r, or sisters knows that the 
ring of a telephone bell makes a 
woman jump more quickly than will 
even ‘he sight of a proferred 20-dollar 
ill. 

The telephone has magic implica- 
tions. - 

All women seem to believe that 
the government once passed a law— 
punishable by the death penalty—to 
the effect that whenever the tele- 
phone rings, it must be answered 
pronto. 


But Males Are Annoyed 


Men, particularly those poor har- 
assed devils who hold executive posi- 
tions, frequently have quite a differ- 
ent attitude. The ringing of that 
phone interrupts their  thinking- 
sequences. 

They hate the telephone. Sometimes 
they get to the point where they 
never want to pick up a receiver 
again. 

Many’s the executive we've talked 
to who explains why he is knocking 
himself out by working so hard in 
terms of his antipathy toward the 
telephone. 

Invariably he will say that he 
wants to retire in his fifties so that 
he can (1) wear comfortable clothes, 
(2) snub uninvited and unexpected 
visitors, and (3) thumb his nose at 
the telephone. 

So it is that when the subject of 
telephone sales canvassing is brought 
up, too many sales executives dis- 
miss it curtly, and with short shrift. 

They forget that women especially 
enjoy telephone calls. 


Women Love It 


Possibly this female affinity for 
the telephone has its inception in 
their teen-age periods, when girls be- 
gin to yearn for contacts with the 
opposite sex. 

Beginning with that time—and in- 

variably lasting long afterward—the 
cheery ring of the telephone bell 
means, to them, the possibility of a 
“date.” 
So, the association of youthful 
ideas being so potent in later years, 
the telephone call signifies the be- 
ginning of a romance. 

On no occasion will any salesman 
find a woman in so eagerly an ex- 
pectant and receptive mood as she 
is When she lifts a telephone receiver. 

This psychological fact may be the 
most overlooked force in the entire 
tealm of specialty salesmanship. 

Certain it is that specialty dealers 
and sles managers should put aside 
their ,atural male prejudices against 
the t-lephone when weighing its ef- 
fectivness as a selling, prospect- 
findin.. and promotional tool amongst 


No* only is the telephone emo- 
’ effective as a sales weapon 
d against women, but it’s also 
dinarily cheap. 


Examine the Technique 


Gr: ted that telephone salesman- 
ship n win the interest of women, 
Perh: s we should examine the tech- 
phoned selling. 

Ti) 2g of calls is a most impor- 


tant § ctor in telephone salesmanship . 


and | »spect-finding. 

If u're calling a housewife, time 
\ll for mid-morning—when she 
' er worst, feels her worst, and 
fan | ik forward to nothing but the 
th 'y of housekeeping duties until 

© * 1p operas begin on the radio. 
~ h her when she wants to feel 

woman again. 

Th: transition from a tenderly be- 
noonlight-and-roses sweetheart 


(Cox luded on Page 6, Column 1) 


FPECHNOi« 


] 
2 
A 


/ Vol. 59, No. 16 


Reentered as second-class matter October 


Y ONFHL 


ISSUED EVERY MONDAY AT 450 W. FORT ST., DETROIT 26, MICHIGAN. 


FFRIGERATION 


3, 1936 at 


April 17, 1950 


the post office at 


Detroit, Michigan, 


Serial No. 1100 


x 


under the Act of March 3, 1879 


Trade Mark Registered U. S. Patent Office. Copyright, 1950, by Business News Publishing Co. 


Excise on Refrigerators, 
Ranges Will Be Cut 5% 
(Rumor Has It) 


WASHINGTON, D. C.—Latest “‘in- 
side information” on what will hap- 
pen to excise taxes in the tax bill 
now being considered by the House 
of Representatives is that prime 
consideration is now being given to 
a reduction in all excise taxes, rather 
than to the elimination of some ex- 
cise taxes completely. 

The tax on _ refrigerators and 
ranges, the rumors have it, would 
be reduced from 10% to 5%. 


Survey Finds 5-25% 
Appliance Sales Gain 


NEW YORK CITY —The home 
building boom, lower prices, easier 
credit terms, and other factors have 
combined to push retail appliance 
sales well above last year’s levels, 
according to a Wall Street Journal 
survey. 

A check around the country by the 
publication turned up evidence that 
dealers’ total business is up 5 to 
25% over 1949 volume. 

This cheery picture was contrasted 
with the situation at this time last 
year, when “many appliance stores 
were calling it quits.” It was also 
compared with current sales in the 
apparel field (‘about 10% behind 
last year’s pace’) and department 
stores’ total business (“running 
slightly below the 1949 level’). 

But for some appliance dealers, 
particularly the small, independent 
ones, there is an ominous develop- 
ment, the Journal report indicates. 
These dealers, the newspaper said, 
“find themselves hard pressed by 
growing credit competition.” 

The proprietor of a neighborhood 
store in Dallas was quoted as com- 
plaining that he “can’t compete with 
those big fellows downtown and their 


(Concluded on Page 4, Column 5) 


Racca Convention Slated 
For West Coast In Nov. 


CHICAGO — This year’s national 
convention of the Refrigeration & 
Air Conditioning Contractors Asso- 
ciation will be held in Long Beach, 
Calif., around the time of the West 
Coast Refrigeration and Air Condi- 
tioning Educational Exhibit and Con- 
ference in the same city, it has been 
announced from the national offices 
of RACCA here. 

The Lafayette hotel in Long Beach 
will be headquarters for the conven- 
tion and Nov. 15 and 16 have been 
set as tentative dates for meeting. 
The West Coast Educational Exhibit 
and Conference will be held Nov. 
17-18-19. 

Neal S. Templin, executive secre- 
tary of the Refrigeration Contractors 
Association, Inc., Los Angeles, has 
been appointed program chairman 
for the national meeting by RACCA 
President R. W. Noll. 


Frigidaire March Volume 
Passes Peak Set In Feb. 


DAYTON—March production and 
orders at Frigidaire Div. of General 
Motors exceeded those of February, 
previously the record month in out- 
put and sales, according to press 
reports published here. 

The increase in business is extend- 
ing to all products in the line—air 
conditioning and commercial refrig- 
eration equipment as well as refrig- 
erators, ranges, washers, and home 
freezers, the report stated. 


G-E Sues 2 More Dept. Stores, 7 Others 


In New York Fair Trade Pricing Battle 


Macy’s Says Mfr. Permitted Widespread Violations 


NEW YORK CITY—The fair trade 
pricing battle in the New York 
metropolitan area waxed hotter and 
heavier than ever last week as Gen- 
eral Electric Co. sued nine more re- 
tailers, including two leading depart- 
ment stores, and Macy’s charged that 
G-E “does not come into court with 
clean hands.” 

Earlier, General Electric had filed 
suit against Macy’s and seven other 
dealers to restrain them from selling 
its products below stipulated prices. 

Defendants in the latest series of 
legal actions are Bloomingdale 
Bros., Inc.; Abraham & Straus, Inc.; 
Bernard Hymowitz, trading as Best 
Housekeeping Co.; Halen, _ Inc.; 
Venture, Inc. (also known as Ven- 
ture Music Store); Rogers Appli- 
ances, Inc.; Jesse Mickenberg, trad- 
ing as Kenol Radio & Appliance Co.; 
and Arthur J. Lippke and Charles 
W. Berg, trading as Standard Brand 
Distributors. 

After hearing arguments in the 
suits involving Macy’s, Blooming- 
dale’s, and Abraham & Straus, 
Supreme Court Justice Benjamin 
Schreiber took under advisement 
G-E’s motion for a temporary in- 
junction. He extended a temporary 
restraining order pending a decision. 

Macy’s entered a general denial 
and two separate defenses in the 
G-E suit. In one answer, the depart- 
ment store claimed G-E has known 
all along that local competing dealers 
have been cutting its (G-E’s) fair 
trade prices, that G-E has “failed 
and refused” to take action against 
these dealers, and that the company 
has therefore ‘waived and aban- 
doned the benefits of Section 369 of 
the General Business Law.” 

In part, the other reply accuses 
General Electric of not acting ‘“‘equit- 
ably and in good faith” in enforcing 
agreements and of violating the 
agreements by continuing to sell ap- 
pliances to price-cutting dealers and 
by “selective and spasmodic” en- 
forcement while “compelling compli- 
ance by defendant.” 

Meanwhile, a report in the publica- 
tion Advertising Age indicated that 
the fair trade war is making elec- 
trical housewares dealers ‘‘cagey on 
prices.” The national marketing 
newspaper said retailers, while still 
willing to quote wholesale prices, 
“were treating bargain shoppers 
with extreme caution” pending 
further developments in the situation. 

This finding was based on results 
of a shopping tour by staff reporters. 
The reporters discovered that “the 
area of caution was most prevalent 
in the merchandising of General 
Electric products.” 

One large-volume discount house 
quoted only list prices on all prod- 
ucts, according to Advertising Age. 

“The F-40 steam iron, listed at 
$17.95, would not be cut—even for 
a ‘courtesy card’ customer,” the re- 
port stated. “And it was made clear 
that the manufacturer’s injunction 
suits were responsible, while other 
makes were being quoted at 20% 
and 25% off.” 

The publication said the following 
conversation took place between a 
reporter and a salesman: 

“What's the price of this iron?” 

“$17.95.” 

“How much off?” (displaying the 
card). 

“Nothing—nothing on any G-E 
products.” 

“How come?” 

“They’re suing everybody; they’re 
suing Macy’s. The other makes are 
okay, though. Here’s a Rival Steam- 
O-Matic, lists for $19.95. It'll cost 
you $15.17—and it’s a better iron.” 

Another house reportedly was still 
cutting the prices of G-E toasters 


and steam irons, “but the cut had 
been pared sharply from the usual 
20% or more. The $21.95 toaster was 
quoted at $19.95, the $17.95 steam 
iron at $16.50.” 

It was found that a smaller dealer, 
one of those cited by a manufacturer, 
was continuing to sell his whole line 
at standard discounts, “but for an 
undisclosed reason some of the more 
popular makes were not in stock and 
‘not obtainable. He did give dis- 
counts on Proctor’ toasters——the 
$22.50 deluxe model at $16.88, and 
the $13.95 model at $9.95.” 

In answer to the G-E suit, Macy’s 
argued that General Electric “now 
has and at all times since entering 
into the agreements alleged in the 
complaint, has had knowledge and 
information that retail dealers in 
New York who were and are com- 
petitors of defendant have advertised, 
offered for sale and sold and con- 
tinued to advertise, offer for sale, 
and sell electrical appliances bear- 
ing plaintiff's trade mark below 
prices fixed by plaintiff and _ said 
agreements. 

“Plaintiff, with full knowledge of 
aforesaid facts, has failed and re- 
fused to take appropriate action to 
restrain such dealers from selling 
its appliances as aforesaid and has 
acquiesced in approving and permit- 
ting the aforesaid conditions to pre- 
vail widely throughout New York 
City. 

“By reason of foregoing, plaintiff 
has waived and abandoned the bene- 
fits of Section 369 of the General 
Business Law and any agreements 
thereunder.” 

The department store took this 
stand in a second reply: 

“Plaintiff has not acted equitably 
and in good faith in enforcing the 
agreements alleged in the complaint, 
in that it at no time set up a system 


(Concluded on Page 4, Column 3) 


Output at Record High, 
G-E Forecasts Big Year 


SAN FRANCISCO—With the com- 
pany’s output of refrigerators and 
other major appliances at a record 
high, General Electric Co. does not 
subscribe to the theory that there 
will be a let-up in demand during 
the second half of 1950, declared R. 
J. Cordiner, executive vice president, 
in a press conference during a tour 
of G-E’s western plants. 

Cordiner reported that G-E’s ship- 
ments ran 3% above schedule in the 
first 10 weeks of this year and 
pointed out that the firm’s 1950 pro- 
duction schedule was higher than 
that for 1949. 

Cordiner said that G-E’s inventory 
situation is well-adjusted, with the 
backlog of consumer orders enough 
for about 90 days’ production. 


Philco Increases Price of 
9-Cu. Ft. Deluxe Model $20 


PHILADELPHIA — Philco Corp. 
has increased the list price of its 
9-cu. ft. ‘deluxe refrigerator from 
$229.95 to $319.95. No price changes 
were made in the company’s other 
refrigerators or any other major 
appliances. 

According to John M. Otter, vice 
president and general sales manager, 
the price increase was made because 
the company felt the particular 
model had been:priced too low when 
it was introduced and the company 
could no longer absorb the higher 
material and labor costs. 


‘Gift’ Practice 


Milk Firms Who Supply Free 
Cases to Retailers Seen 
Hurting Commercial Sales 


CHICAGO—A _ hot’ competitive 
fight for business among Chicago 
dairies has led to widespread prac- 
tices by the milk distributing firms 
of giving away dairy display refrig- 
erators to retail outlets, virtually 
putting commercial refrigerator deal- 
ers in the Chicago area out of that 
business. 

This situation was a contributing 
factor in the decision of one major 
Chicago refrigeration contractor to 
get out of the commercial refriger- 
ator fixture business, while other 
dealers declare that it has cut hard 
into their volume, as dairy display 
refrigerators have been one of the 
best-moving items in the commercial 
refrigerator field. 

Dealers are said to be fostering 
programs by their national associa- 
tion to take steps to combat what 
they believe to be patently unfair 
competition. 

Almost all the dairy display cases 
put out by dealers to retail stops 
are purchased direct from a manu- 
facturer, the dealers declare. 

“One of our good customers, who 
had installed many of our cases in 
his stores, was in the market for a 
dairy case and was about to sign up 
when he heard that he céuld get one 
for nothing from one of the dairy 
companies,” relates one dealer. “He 
tried to get the dairy company to 
buy the case from us, but they told 
him ‘no,’ they could get it direct 
from a manufacturer of another line 
at a much lower price.” 


Rail-Trucker Dispute 
Over Moving Frozen 
Concentrates Sifted 


WASHINGTON, D. C.—The Inter. 
state Commerce Commission has 
launched an_ investigation into 
whether the nation’s railroads have 
enough low-temperature refrigerator 
cars to meet the needs of the fast- 
growing frozen citrus juice concen- 
trate industry in Florida. 

Pending outcome of the investiga- 
tion, the commission has forbidden 
operators of refrigerated truck-trail- 
ers holding so-called “temporary 
certificates” to buy any new equip- 
ment over and above that already in 
operation. It has also ordered them 
to restrict their service to trucks 
providing heavy-duty, low-tempera- 
ture mechanical refrigeration with 
not less than 6 in. of insulation. 

As the juice industry in Florida 
continued its phenomenal growth 
over the past 12 months, processors 
found there were not enough refrig- 
erator cars available from the rail- 
roads to meet peak needs, or to reach 
certain processing centers and ware- 
houses. The I.C.C. issued to several 
truck lines “temporary certificates” 
of convenience and necessity per- 
mitting them to haul the concen- 
trates in refrigerated trucks. Such 
“temporary certificates’’ can be 
issued and held in effect only when 
“existing facilities’ are found to be 
inadequate. 

The I.C.C. held a transport con- 
ference in Florida recently to deter- 
mine whether the temporary certifi- 
cates should be revoked, so railroads 
would get a larger portion of the 


(Concluded on Back Page, Column 2) 


Oil Heat Exposition Set 
To Open In Philadelphia 


PHILADELPHIA — The National 
Oil Heat Exposition opens here next 
Monday in the Commercial Museum 
and will continue through April 28. 

At the exposition the latest equip- 
ment and products of the oil burning 
equipment and allied industries will 
be exhibited in what the Oil-Heat 
Institute of America, sponsor of the 
show, terms the “largest and most 
comprehensive showing in the history 
of the institute.” 
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wash clean with wi 
inexpensive. 


ST. LOUIS—Instead of buying his 
own trucks or leasing them from a 


refrigeration services in this area. 
Shaw feels that one of his major 
contributions to a smoothly-operat- 


insure that every mechanic drives 
an automobile in first-class shape. 
Many of them buy a new machine 


| Firm Pays Mechanics ‘Bonus’ Rate To Use Their Own Autos | 


same rate, whether they are ac‘ ually 


“on the go” or just parked a: 


One 


place for a major job, accordi ig t, 


rustproof, trucking firm, Guy Shaw, head of 
Shaw Refrigeration Co. has worked ing, economically-sound refrigeration each year, pay all operating costs and Shaw. 
out a unique system covering the service organization, is the 40 cents still have a profit left over at the The fact that the mechanic’ ¢a, 
| transport of his servicemen. He pays’ per hour “bonus” which he pays to end of the year. Shaw insists that is constantly earning helps  >rale 
| each refrigeration mechanic an ad- the refrigeration mechanics on the each driver maintain full public when the driver is sent on ong. 
ditional 40 cents per hour to use repair staff. Each man drives his liability insurance, as well as colli- range repair jobs which may re juire 
his personal automobile in the work. own car, is fully responsible for its sion insurance to o wor So 30 ag miles of a “In this 
: Shaw Refrigeration Co., located on upkeep, appearance, insurance, and zation against costly law suits in the way, e car is actually payin fo, 
minal 0 edging Lent. the predicts border of St. Louis, aia gp sg In return for this, event a Shaw Refrigeration Co. rep-___ itself,’ Shaw ' concluded. “We feg 
Seuenommmmentaieniniion is an authorized Chrysler Airtemp Shaw Refrigeration Co. pays each _ resentative is involved in an accident. we are operating more econom sally 
dealership, a commercial refrigera- man the additional $3.20 for an One of the important features of with less headaches than with any 
Para On tion dealer, and in addition, operates’ eight-hour day. the 40-cents-per-hour “bonus” plan is other vehicle system which we : igh; 
( lg \ one of the largest suburban domestic This has been adequate enough to the fact that drivers are paid the use. “= 
CHRONO-SPRAY E i P W * - 
FAIL-SAFE TIME Controis| §xpPiring Patent Wont [Locker Group, Freezer-Refrigerator Mfrs., and Frozen 
for water-spray defrosting | Alter Shelvador Rights F d | T T k P, | WwW C Sh S 
SERIES MG-3 ood Interests fo lake Fart In West Coast show Joon 
hes at’ CINCINNATI—The _ registered 
trademark “Shelvador” is not af- SAN DIEGO, Calif. — At least Diego county will be represented, ac- section just prior to opening day 
for Locker STi ss fected by the expiration of the C. L. 199000 visitors are expected to at- cording to the bureau. They are Ad- Other local newspaper adve tise. 
Plants, Big : West patent on door shelf construc- tend the combination Frozen Foods, miral, Amana, Carrier, Sears Roe- ments are being used, as we! as 
Unit Coolers, < tion and still belongs exclusively to freezer, and Refrigeration show to buck (Coldspot), Coolerator, Crosley, 26 county publications. 
Walk-in Boxes, Air Condi- Crosley, a spokesman for potion yee be held April 26-30 under sponsor- Deepfreeze, Frigidaire, General Elec- Additional media include tra\ ling 
Sdentan, Browerles, Bale P Div. of Avco Mfg. Corp. stated. ship of the Bureau of Radio & Elec- tric, Gibson, Hibbard, Hotpoint, In- displays, radio announcement: op 
ad a om He asserted that Crosley would trical Appliances of San Diego ternational Harvester, Kelvinator, four stations, and window di play 
Provides three adjustable periods: delay, | take aggressive action to protect its County, the group has reported. Leonard, Norge, Philco, Servel, and cards for dealers, grocers, ma) <ets, 
water spray, and drain. “Fail safe” fea- | rights to this name, which covers The Spring Fair was originally Westinghouse. and delicatessens. 
ee oa aidan Some presen au od ven 8 a prcuny ye perl sn = scheduled to start April 27, but the Participation of the San Diego “The committees working so -ner-. 
pPapearvts 2 opening date has been moved up one County Locker Association is also on getically on this show are over ok. 


is being defrosted. 


See your jobber or write for free 
bulletins and installation data. 


(Paragon eecreic company) 


1687 TWELFTH STREET 


ing ‘‘de-frost-it’' for domestic 


refrigerators........................only 


that only the original patent on door 
shelf construction is expiring and 
that Crosley still retains a number 
of patents on improvements to such 
shelving. 


Appliance Co. has opened at 2500 
Broad St. here. 


day “because of the tremendous pub- 
lic appeal being generated” by the 
event, the bureau said. 

The free show will get under way 
at 6 p.m. on Wednesday, April 26, 
and will be open from 1 to 10:30 p.m. 


Manufacturers of all the freezers 
and refrigerators distributed in San 
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a 100% basis. The association will 
sponsor an exhibit to demonstrate 
the position the locker plant occupies 
in relation to the home freezer user 
or prospective owner. 

Frozen food manufacturers and 


No exhibits of any other types will 
be permitted. 

A total of 18 separate stage demon- 
strations will be put on throughout 
the fair to show how easy it is to 
prepare meals out of the freezer. 
They will be conducted by nine visit- 
ing home freezer economists, each 
of whom is now working up two dif- 
ferent meals under the direction of 
Mrs. Marjorie Hume, home economist 
of the San Diego Gas & Electric Co. 

A musical group called the “Sons 
of the Saddle” will entertain for 
limited periods during the show. 


The fair is being promoted by an 
extensive advertising and publicity 
program. As a part of this campaign, 
the Union, Tribune, and Journal will 
each publish a special Spring Fair 


ing no bet to make sure it wil be 


not only the first thing of its 


kind 


ever attempted in the West, but will 
prove to be everything we hope for 
in stimulating the sale and use of 


freezers and the other products 


pentagram s New Appliance Firm In Chattanooga ty ough sunday. It will be held in distributors and packaging interests resented in the show,” said J. Clark 
manufacturer of Time Control ay —_-CHATTANOOGA,. Tenn. — Hood the Electric Bldg., Balboa Park. also will be well represented, it was Chamberlain, secretary-manager of 
Switches for all uses, includ- oe ’ < announced. the bureau. 


Minute Maid Adds Lemonade 


Mix to Frozen Juice Items 


NEW YORK CITY—Minute Maid 
Corp. has added lemonade mix to 
its line of frozen juice products, it 
was announced by A. E. Stevens, 


vice president. 
Packaging of the concentrate 


was 


to begin in mid-April at the Sunkist 


products plant in Ontario, 


Calif., 


under a contract with the California 


Fruit Growers Exchange. 


The mix will be made from pure 


concentrated juices 


of California 


lemons and will be sold _ through 
Minute Maid’s frozen food distribu- 


tors, the company reported. 


Brunner self contained floor type room 
air conditioners are available in 4 popular 
sizes—3, 5, 7% and 10 ton. Completely 
Brunner built... backed by 44 years of en- 
gineering “know how.” By every standard 
of comparison an outstanding product worthy 


of your confidence. 


Packaged air conditioning is simple to sell, 
install and service. No involved technical 
knowledge is required. Recommendations 
are determined through a few easily 
figured facts. Packaged air conditionin 
is a natural part of any refrigeration pen 
appliance business. 


Every day, in every part of the world, 
more and more fountain dealers are 
turning to Everfrost for profit-making, 
easy to sell fountain equipment. 
There is just ONE reason — with 
Everfrost you can offer your cus- 
tomers more for their fountain 
dollar. 


Brunner field-sales engineers are so lo- 
cated across the country as to be readily 
available to help on every occasion when 
called upon. Brunner advertising to “users” 
in many fields has paved the way to 
recognition and acceptance of Brunner 
as the top value in air conditioning. 


All around you! Practically every business 
depending upon store traffic, wants and 
needs air conditioning. The opportunities 
are legion. The Brunner field man will 
show you how to contact and close sales. 


The Everfrost line includes a 
complete range (14 models) of 
self-contained fountains and 


luncheonette equipment. With 
Everfrost you can supply exactly 
the right unit for every type of in- 


stallation. . ge 


Brunner Air Conditioning builds business 
--. yours and your customer's. Don’t let 
this extra income pass you by. Write or 
wire fora Brunner representative to spread 
the facts before you. You can’t miss recog- 
— the superiority of Brunner Air 
Conditioners as a product and as a new 
business opportunity. 


These outstanding features, found 
on all Everfrost fountains, will 
make more sales, more profit for you: _ 


i, Simplified plumbing 
No messy water bath 
ss Alll-dry refrigeration — 
 Everfrost Safety Pump 
AML Stainless Steel Interior | 
Low Installation Cost 


a SINCE 1906 a : Sh @ Self Contained 3 HP. to 10 HP. 


LUT AIR CONDITIONING 


@ Remote Type 5 HP. to 75 HP. Sg Sr OF oe) 
tained pre-cooled | 
BRUNNER MANUFACTURING CO., Utica 1, New York, U.S.A. ne : : 


REFRIGERATION CONDENSING UNITS by BRUNNER | 


AIR AND WATER COOLED MODELS —<a size 
and type for every purpose...%4 HP. TO 75 HP. 


Investigate the Everfrost line today— 
write for the complete catalog. 


8701 South Mettler Street + Los Angeles 3, Calif 
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EXTRA 
VALUE 
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“They always follow through!” 


“The longer I do business with Kelvinator . . . the more I like 
their method of operation. For never once, in all the years | 
have had my Kelvinator Franchise, has the company failed to 
come through with ideas that help me move products from my 
store! 

“My Kelvinator Franchise book says this: ‘An integral part 
of Kelvinator sales planning is the policy that no sale takes place 
until the product moves from the Kelvinator retailer’s floor into the 
customer's home’. 

“Those are not idle words. Kelvinator means every one of 
them. And the words are brought to life and given real mean- 
ing every year in my store by Kelvinator. 

“This year, Kelvinator has come forward with a sales pro- 
motion len that, to my way of thinking, is a real powerhouse. 
It’s Kelvinator’s EXTRA-VALUE DEMONSTRATION, 
with ‘see for yourself’ proof that Kelvinator gives more for the 
money! 

“You know, here is something with plenty of drama and 
excitement. It’s something that gives my customers real reason 


GET MORE eee 


for visiting me... that gives my salesmen something they can 
really get hold of as they tell people why they should buy 
Kelvinator! 

“If Kelvinator stopped at this point—by following their qual- 
ity products through with strong sales promotions—I’d say that 
they did a good job. But Kelvinator doesn’t stop here. Through 
consistent retail-minded advertising, Kelvinator is inviting all 
the people in my neighborhood to drop in and see my EXTRA- 
VALUE DEMONSTRATION. Through the Vocation-In-Sales 
program, Kelvinator has trained my salesmen to follow through 
when they greet customers in my store! 

“Because of Kelvinator’s retail-minded thinking—that starts 
at an engineer’s drawing board . . . and then continues, step by 
step, right into my customers’ kitchens—I’m assured of maxi- 
mum sales, a constantly growing business, a constantly sound 
business. 

“Yes, Kelvinator follows through. And that’s one of the 
great reasons why my Kelvinator Franchise is the most valu- 
able one I own!” 


ip, ehramatovr 


-..- THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 


KELVINATOR, Diviston OF NAS H-KELVINATOR CORPORATION, DETROIT 3 2, MICHIGAN 
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BETTER COILS... 
FOR BETTER COOLING 


Memphis Dealers View Carrier 
| Line of 1950 Air Conditioners 


MEMPHIS—tThe new 1950 line of 
Carrier room air conditioners, 
Weathermakers, and home freezers 
was shown to dealers at an all-day 
dealer meeting held at Wellford Dis- 
tributor’s, Inc., here recently. 

Harry A. Wellford, president of 
Wellford’s, presided at the meeting, 
and the products were presented by 
E. B. Hinson, merchandise equipment 
manager, and John F. Manion, dis- 
trict manager, both of Carrier Corp 


— ' 


@ Ideal For Beer, Food Or 
Milk Refrigeration! 


© Beautiful in Appearance! 


@ Easily, Quickly erected, 
Moved or Enlarged! 


® Rounded Corners; 
Streamlined; Sturdy; 
Heavily Insulated! 


Kold-Draft makes 
draft beer dispensing 
systems and 

bottle coolers. 


~ROLD-DRAFT 


THEY’RE PRICED RIGHT! 


Another famous KOLD-DRAFT Product—Write For Details. 


KOLD-DRAFT DIVISION 
Uniflow Manufacturing Company 
Erie, Pennsylvania 
Distributors in most principal cities 


WALK-IN 
STORAGE 
COOLERS 


“trademarks reg. 
U.S. Pat. Off. 


Kold-Draft makes 
ice cube makers and 
water coolers! 


Fair Trade Battle- - 


(Concluded from Page 1, Column 4) 
of policing dealers selling its appli- 
ances for the purpose of detecting 
violations of said agreements and 
compelling compliance therewith; in 
that plaintiff has knowingly per- 
mitted widespread and continuous 
violations of said agreements.” 

The statement continued: 

“Plaintiff has violated said agree- 
ments by continuing to sell appli- 
ances to dealers who it knew were 
selling and would continue selling 
such appliances below prices fixed 
by said agreements; in that plaintiff's 
enforcement of said agreements has 
been selective and spasmodic, while 
compelling compliance by defendant, 
thereby causing serious damage to 
defendant’s business.” 

Macy’s further charged that “plain- 
tiff has failed and refused to take 
prompt and direct action to compel 
compliance by dealers whose viola- 
tions of said agreements have been 
reported to plaintiff by defendant and 
others; in that plaintiff has agreed 
to, condoned and acquiesced in vio- 
lations by certain dealers and has 
aided and abetted their violations 
and granted special favors to such 
dealers, knowing that they were sell- 
ing and would continue to sell plain- 
tiff’s appliances below prices fixed by 
said agreements. 

“By reason of the _ foregoing, 
plaintiff does not come into court 
with clean hands and is not entitled 
to relief from a court of equity.” 

The department store sought a 
court order to take depositions from 
the following General Electric offi- 
cials and employes: Charles E. Wil- 
son, president; H. L. Andrews, vice 
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GIVES YOU 


~ ANOTHER 


or lower price! 


everywhere! 
@ UL approved! 


READ THESE FEATURES 
® More drying agent at the same 


® Only 6 models fit everywhere! 
@ All ratings from 1% HP to 2 HP! 
@ Standard dimensions that fit 


QUALIFIES WITH 
100 PIECE PURCHASES! 


New York City 
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Chicago 
Atlanta 


Los Angeles 
Richmond 


San Francisco 
Toledo St. Louis 


KEROTEST MANUFACTURING COMPANY, PITTSBURGH 22, PENNSYLVANIA 


OFFICES AND WAREHOUSES: 
Odessa, Texas 


Houston Dallas Tulsa 


Charleston, W. Va. 


president; C. R. Pritchard, manager 
of marketing; A. M. Sweeney, man- 
ager of appliance sales; W. P. Smith, 
supervisor of the distribution serv- 
ices division; and C. P. Dunning and 
Earle Poorman, employes. 
Hearings on the G-E suits against 
seven other retailers, scheduled for 
April 10, were adjourned to later 
dates. The other defendants are: 


Rice Television Corp.; Stewart’s 
Radio & Television Corp.; Charles 
Appliances, Inc.; Vendome Trading 
Corp.; Lew Rose, Inc.; Center 


Jewelers & Appliance Corp.; 
Baitinger Electric Co., Inc. 

In a later action, G-E filed con- 
tempt proceedings against Paul 
Silken, Inc., of New York City. The 
company accused the firm of violat- 
ing an injunction order issued earlier 
this year by selling G-E_ kitchen 
clocks at less than the fair-traded 
prices. 


and 


Appliance Mfr. Sponsors 
New Type TV Show 


CHICAGO — The 
Show, a new concept in day-time 
television entertainment, made _ its 
debut over station WGN-TV April 10. 

Sponsored by the John Oster Mfg. 
Co., Racine, Wis., manufacturer of 
electric appliances, the show will 
present a wide variety of features 
that will not demand complete at- 
tention of the viewer. 

Starring Tom  Wallce, radio 
actor-producer, the show will appear 
daily, Monday through Friday, from 
10 to 11 a.m. and noon to 1 p.m. 

The Tom Wallace show includes “a 
thousand-and-one”’ featurettes. In ad- 
dition to regularly scheduled spot 
newscasts, weather forecasts, sports’ 
roundups, Wallace has planned such 
events as style shows in cooperation 
with leading retail outlets; ‘disc 
jockey” entertainment; guest stars 
from the fields of entertainment, 
sports, politics, business world, etc. 
Other program features include 
dance contests for professional and 
amateurs, weekly checker contests; 
prize awards to regular viewers; 
“wedding day in Chicago’; and tips 
to homemakers. Household kitchen 
tips will be built around use of the 
Oster appliances. 


Tom Wallace 


Firm Opens After Rebuilding 


DALLAS — Carrier-Bock Co. in- 
stalled the air conditioning equip- 
ment in the H. L. Green Co. store 
here, which has reopened after a 
two-month reconstruction program. 


Appliance Sales Up.. 


(Concluded from Page 1, Colunin 9 ) 


loose credit terms—no down Pay. 
ment, 36 months to pay. I wasn’t in 
this business a year ago and I Wish 
I weren’t now. The big guy: ar, 
Squeezing us little ones out.” 

And a Bank of America offic\a] in 
Los Angeles reported that ran, 
smaller stores are still going c it gs 
business. Carl Resiman, a deal.r jp 
the same city, pointed out tha th, 
majority of dealers who went int 
business after the war didn’t hay. 
the “know-how” necessary for sy. 
vival. 

However, most retailers were fing. 
ing 1950 business very much to ‘heir 
liking. 

One Boston dealer said white ; oo¢s 
have never moved as well as they 
have this year. Another in thai city 
declared that its refrigerator ys). 
ness to date is 50% better thin q 
year ago. A large Boston utilit’ re. 
ported that its range sales ar: yp 
40% over last year. 

Checking Chicago, the Jo :rnqj 
learned that the total business of 
Goodfellow Appliance Co., whos. big 
item is washing machines, is 10 % to 
15% ahead of the 1949 pace. ‘‘om. 
mented Bernard M. Agrest, store 
manager of Jackson Furniture and 
Appliance Co.: 

“We've made a good start on our 
washers, refrigerators, and ranges 
this year. Our dollar volume is about 
10% over last year. Home buiiding 
has something to do with it, of 
course, but so have lower prices and 
easier credit.” 

The reports from such _ widely. 
separated points as Cleveland and 
Dallas were in the same vein. Le: 
Road Appliance Center in the former 
city “has sold twice as many refrig- 
erators this year as in the like 1949 
period,” the newspaper said. From 
Ford Radio, Furniture & Appliance 
shop in Dallas came the word that 
its appliance business is running 20% 
to 25% ahead of last year. 

The survey revealed that credit 
buying is on the increase. It was es- 
timated by some that about 75% of 
all purchases are now made on the 
instalment plan, against around 50% 
a year ago. 

Few seemed concerned about this 
increase, the Journal said. This com- 
ment by a large Philadelphia re- 
tainer, about 75% of whose business 
is now done on credit, was described 
as typical: 

“Neither our management nor ou 
banks are concerned about the credit 
picture. Of the hundreds of television 
sets we’ve sold so far this year, only 
12 have been repossessed.” 


ee REFRIGER 


, ARE SCIENTIFICALLY DESIGNED IN BALANCE WIT. 


HUSSMANN. 
REFRIGERATION 


‘cimelane HUSSMANN Line of Display Refrigerators is designed to 


ever 


"selling need in the modern food store. And, balanced to HUSSMANN Refrigeratio 


Systems, each unit -is designed to meet every Refrigeration need, : well! Yo 
can recommend HUSSMANN with complete confidence. we i 


’ R 


HUSSMANN Refrigeration, Inc. * Hussmann Bldg. * St. Lovis 6, M 
Ruddy Freeborn Co., Ltd., Bronttord, Ont., Hussmann Canadian Subsidia 
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Pienty of Prospects Come 
To Get Dealer’s Photo 


Of Kitchen Layout 


M 2MPHIS—Presenting visitors to 
store with a free 8 by 10-in. 
phot graph of “kitchens designed 
s nally for you” was a_ stunt 
j 1 drew many people into Lowen- 
Home Service, Inc. 

Tie occasion was the first show- 
of the Hotpoint line ,of major 
|. ances, which the company added 
to |s line. To introduce the line, 
» Goodwin, head of the store, 

a half-page advertisement to 
hat Theodore Beekman, director 
of itchen planning for Hotpoint, 
1 be on duty in the store during 
first week. 

M mphis housewives were invited 
to iraw a rough plan of their 
hens as currently operated, show- 
the exact measurements and to 

it into the store for a “sur- 


ing 
bring 
prise.” 

Exch drawing brought to the store 
was used as the basis for setting up 
a miniature modern kitchen, with 
scale model refrigerator, range, sink, 
and cabinets. As soon as the minia- 
ture kitchen was worked out—under 
the housewife’s eyes in every in- 
stance—it was photographed, and 
photograph presented to the home- 
owner, aS a novel souvenir. 


The promotion helped to create. 


a long list of worthwhile kitchen 
remodeling prospects, according to 
Goodwin, as well as selling a record 
number of new Hotpoint refrigera- 
tors, ranges, washing machines, dish- 
washers, and automatic laundry 
equipment, according to Goodwin. 
The main attraction for the one week 
show which drew hundreds of women 
a day, was a complete, new, operat- 
ing Hotpoint kitchen, which the store 
will use for training classes and 
home economics demonstrations. 


Mother’s Day Club 


Idea Encourages Family 
To Give Refrigerator 


PERU, Ind.— Mother’s Day has 
proven an ideal time of the year for 
accelerating refrigerator sales, as 
gift for the “lady of the house,” the 
Wolf Electric Co. has found. 

Under a program which Wolf has 
used, an advertisement is used in 
the middle of March which invites 
local customers to become members 
of a ‘“Mother’s Day Refrigerator 
Club.” The advertisement points out 
the pleasure-giving aspects of a new 
refrigerator for mother, and invites 
adult children to “surprise mother 
with the delivery of a new refriger- 
ator on Mother’s Day.” 

Terms of the plan invite the cus- 
tomer to pay $2.75 down on the new 
refrigerator and then $2.75 a week 
until it is completely paid for. Under 
these easy terms, delivery of the 
new refrigerator on Mother’s Day is 
guaranteed, and the customer may 
pick the exact time when it will be 
carried into the house—to preserve 
the “surprise element” where pos- 
sible. 
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ly, Safely, Quickly 
with 

F OLL-OR-KARI 

CUAL TRUCKS 


He dling stoves, refrigerators, 


freez_ s and other heavy, awkward 
loads is a cinch with Roll-Or-Kari 
Dua! rucks. Adjustable to any size 
load, %oll-Or-Kari Trucks with the 
Pate: od Step-On-Lift and Web Lock 
and yhtener are easy to attach and. 
fasy roll. Foot lever on each truck 
raise truck to rolling position. Fold- 
'ng | adles. Capacity 1,000 Ibs. Ship- 
Ping eight 40 Ibs. 

9 Be chrifty in ’Fifty—Roll-O-Kari 
Wal Trucks are your insurance 
ring time losses and breakage 
— Write today for full informa- 
‘on. Dept. A 

RC LL-OR-KARI CO. 

_ _MANUFACTURERS 

ZU \BROTA = MINN. 
_—~ 

x : i. 


More Time, Room for Recreation 


‘Freedom from Drudgery’ Angle Featured 
In Utility’s Promotion on Clothes Drier 


ROCHESTER, N. Y.—‘Don’t Let 
Your Wife Wear The Badge Of A 
Drudge.” 

Around this theme, the Rochester 
Gas & Electric Corp. launched a 
promotion on automatic clothes driers 
which attracted considerable atten- 
tion. The “badge of a drudge” re- 
ferred to in the theme was the time- 
honored clothespin. 


from heavy laundry-lugging and the 
worries of weather-waiting and 
piled-up laundry. 

“Give her the most modern of ap- 
pliances—an automatic clothes drier, 
so she can wash and iron quickly.” 

The utility also stressed the angle 
that the automatic drier eliminates 
the unsightly clothesline in the base- 
ment and yard and frees space for 


an indoor game room or outdoor 
recreation. 

Copy continued: “Not since the 
cave men has clothes drying been 
much improved. Instead of a rock, 
your wife hangs her wash on a line. 
Come in and see the fascinating 
demonstration of workless, faster 
clothes drying on our Main Floor. 
We show you how much fluffier and 
cleaner wash can be, too. Demonstra- 
tion every day from 11 to 3.” 


The utility promoted the event with 
newspaper advertising and _ special 
displays in its appliance department, 
A large newspaper advertisement 
used cartoons to show the contrast 
between a woman-~staggering along 
with a clothes basket full of wet 
wash, and a woman taking fresh 
clothes from a drier. 

Said the advertising copy: 
“Does your wife belong to the back- 
yard backache brigade? Free her 


Asking for Used Refrigerators 
Helps Store Sell New Ones 
SYRACUSE, N.Y. — Wilsons 


Jewelers, 310 S. Salina St., promoted 
spring refrigerator business with a 


smash newspaper advertisement 
headed: “WANTED—150 Old, Used 
Refrigerators.” . 


Copy read: “Yes, John D. Wilson 
wants 150 old refrigerators. Many 
of our customers ask to rent refrig- 
erators for temporary use. We need 
your old refrigerator for rental pur- 
poses. Come in now or phone. Find 
out what a generous allowance we'll 
make for your old refrigerator on 
the purchase of a brand new refrig- 
erator.” 


New La. Theater Cooling Set 


BATON ROUGE, La.—Gordon C. 
Ogden, president of Ogden Theaters, 
Inc., has announced plans for the 
construction of a new, modern theater 
on N. Fourth St., to cost over 
$200,000. It will be entirely air con- 
ditioned. 


Water Heater Replacement 
Market Seen Developing 


BRIDGEPORT, Conn. — Almost 
half of the people ‘interviewed in a 
survey recently conducted by the 
General Electric Co. reported that 
the new G-E water heater they pur- 
chased replaced one that was still 
in operating condition. 

J. R. Poteat, manager of the com- 
pany’s range and water heater divi- 
sions, pointed out that a survey con- 
ducted last year met with a similar 
response, “which indicates a trend 
toward electric water heaters.” 

Poteat said that the survey also 
revealed that more than 20% of 


‘the purchasers of new G-E water 


heaters formerly used gas heaters, 
45.8% used coal and 17.9% used oil. 

Over 60% of the survey respond- 
ents reported that the cost of operat- 
ing their new water heater was less 
than or the same as that of the 
water heater previously used. More 
than 92% reported that the new elec- 
tric heater gave a better supply of 
hot water. 
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‘Make Ever 


| have plenty of sales makers on hand when you stock the 
Hotpoint line. For this popular group of home appliances 
includes every major unit for the complete 

electric kitchen and home laundry. 


y Month 
a Profit Month 


That means dealers who feature the full Hotpoint 


line have highly saleable merchandise every month 


of the year—enjoy steady, month-after-month profits. 


It’s the new, modern way—the Hotpoint way of 
conducting a profitable home appliance business. 
It is typical of Hotpoint’s constant dealer 
co-operation and an outstanding feature 

of the modern home appliance franchise — 

the Hotpoint franchise. 


Today, the nation-wide "Switch to Hotpoint’’ is 
working near miracles in the home appliance 
field. Scores of dealers, monthly, are discarding 
old fashioned methods of merchandising for the 
Hotpoint plan. The Hotpoint distributor in your 

' territory will give you full particulars. See him soon. 
From NOW on, make EVERY month a PROFIT month 
by featuring the complete Hotpoint line. 


Following Hot Selling 


Seasons 
3 * No More “Doldrums” That Eat Away Profits 
: * No More "Valle ys” That Reduce Profit Peaks 


& 


_,..But A Full Line Of Products That Insures A 
Fall Year Of Profits % 


for YEAR ‘ROUND Profits! 
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(Concluded from Page 1, Column 1) 


to a growled-at-when-dinner-is-late, 
clothes-washing, dishwashing, 
vacuum-cleaning, vegetable-canning 
housewife is probably the sharpest, 
most bitterly disillusioning experi- 
ence which any human being—re- 
gardless of sex—ever undergoes. 


Why Most Women Are 
Frustrated 


Despite the rewards which apper- 
tain to wifehood and motherliness, 
marrying for love (a wonderful thing 
in itself) has its penalties for the 
girl-in-the-case. 

The man has all the best of the 
deal. He can continue with his work 
—which, presumably, he enjoys. She, 
however, must become a species of 
day laborer, with attendant loss of 
dignity and self-satisfaction. 

Why do we go into all this philo- 
sophical discussion? For a reason! 
When a specialty dealer understands 
how frustrated most housewives are, 
he can use that frustration to profit- 
able advantage. 

He can, for one instance, associate 
the romance of an unexpected tele- 
phone call with a desire to buy what 
he’s selling! 

All right. Let us assume that this 
idea of telephone salesmanship has 
been accepted as being valid. 


How do you proceed? 

Well, friend, it’s an art! An 
enticing, persuasive voice can help 
plenty. So can well-chosen phrases. 

But “over the air’ a _ windy 
“canned selling talk’ just won’t do. 
You must be personal, and intimate. 
(That means: ‘“informal.’’) 


When It Rains, Ah! 


Back to this matter of timing. 
Rainy days are bad for personal-call 
canvassing, but they’re wonderful for 
telephone canvassing. 

Much as we may hate to admit it, 
all human beings are intrigued by 
rainy days. 

Especially are women affected by 
rain, it seems. 

Slanting sheets of water on the 
window-pane make a man long for 
pipe, slippers, and a fireplace. 

Women have other reactions. Rain 
makes them emotionally tempestous. 
It throws them into an unpredictable 
mood which will always remain 
obscure to the males. 

That steady, drum-drum patter 
which accompanies cloud disintegra- 
tion seems to release trigger-taught 
springs in women. 

On a rainy day, they’re ripe for an 
approach to try something new. 

So that’s when you should phone 
them with a view toward getting an 
initially favorable response to your 
$10-down-and-$10-a-month _ specialty 
product proposition. 


More Thoughts on Timing 
Timing of telephone salesmanship 
is not only measured by the hour-of- 


the-day, or the degree-of-precipita- 
tion, but also by the month-of-the- 


year. t 

Springtime is a grand time to 
telephone prospects relative to their 
need for new refrigerators. 

In the summer you can suggest air 
conditioning. 

Colder months lend a _ receptive 
atmosphere to home-heating ap-. 


proaches. 
But any time is the right time to 
talk about dishwashing, clothes- 


washing, and the benefits of small 
appliances to a bedraggled house- 
wife. 


Vocalized Sex 


Thus far we have stressed the sex 
angle in connection with telephone 
salesmanship. But it shouldn’t be 
overstated. 

Come to think of it, your women- 
folk probably spend far more time 
talking to other females over the 
telephone than they do to men. 
They just love to talk over the. phone. 

Because few men feel that a tele- 
phone selling job is dignified, and 
because all women love to try their 
skill at phone conversations, it’s 
often wise to employ women solici- 
tors in any telephone merchandising 
campaign. 


Maybe the Astrologers 
Have Something 


Back to this time business. Satur- 
days are poor days‘ for telephone 
canvassing. They are frantic shop- 
ping days for women. Holidays, 
likewise. 

Thursdays are good days, but 
Mondays and Tuesdays are best. At 
the beginning of the week you find 

— * 
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New packaged TEMPRITE saves real money for owners 
of Taverns, Soda Fountains, Roadside Stands, etc. 


You can get steamed up over the new Temprite Car- 
bonator with little effort... and you can sell it like hot 
cakes! It’s neat, compact and reliable. It gets the last 
full measure of instantaneous carbonation from every 
tank of CO, gas—pays for itself in no time at all and 
saves real money for its owner! There’s no waste of 


CO, gas. No venting. No purging. 


There are no flat, unpalatable drinks. Every glass 
sparkles with zip and zing. Carbonation is automatic 


and controlled. 


TEMPRITE PRODUCTS CORP. 
43 Piquette Avenue 
Detroit 2, Michigan 


Please send me complete details on your new packaged Temprite Carbonator. 


NAME 


HRs series 


. A 
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COMPANY 


ADDRESS 


STATE 
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But just listen to this. The Temprite user gets up to 
6450 glasses of highly carbonated water from a 20 Ib. 
tank of CO, gas. Can you top this? 

The stainless steel carbonator itself is highly simpli- 
fied; contains no moving parts, and packaged as it is 
with pump, motor and relay assembly, only three 
simple connections are necessary for a fast, easy in- 
stallation. Fits in practically any location or under any 
fountain. Complete assembly weighs only 59 pounds. 

Use the handy coupon below for full details. 


Products Corp. 


Manufacturers of commercial and cabinet type water 
coolers, industrial water coolers, carbonators, draught 
beer coolers, soda fountain coolers, temperature control 
valves, oil separators, equalizer tanks, heat exchangers, etc. 


a) 


mprite 


Piquette, Detroit 2 


the female animal in her most recep- 
tive mood. 

Women should be called during the 
day, but never at night. 

If you must do some nighttime 
telephone prospecting, always insist 
on talking with the man-of-the-house. 
He won’t go for the idea of some 
strange male voice asking to talk 
with his wife. 

Even though your daytime calls to 
a woman prospect may turn out to 
be fruitless (in terms of your search 
for immediate sales) don’t write off 
that effort when you learn that she 
has “just bought one.” 

All women enjoy all telephone con- 
versations. And they like to talk 
about their neighbors. Pregnant 
sources of “leads” they can become, 
if the telephoner is patient. 

And usually these women prove to 
be most willing to divulge useful 
information. 

Women love “to talk. 
sentence, paragraph! 


Period, 


Women Are Strange 


But you won’t find that all women 
are alike in this matter of receptivity 
—any more than they are alike in 
anything else except confoundability! 

Telephone “prospects” fall into 
just as many different classes as do 
prospects of any other kind. Some- 
times they’re “easy.” They are so co- 
operative about wanting to buy that 
they make the sale themselves, mail 
their check the following day, and 
give you three new leads. But these 
are definitely the rare ones! 

Common types of _ telephone- 
approached conversationalists will be 
the arguing, the emotional, the in- 
decisive, the stubborn, and _ the 
logical-query. And to this field of 
prototypes we shall have to add the 
rude—because it is deplorably easier 
to slam down a phone receiver than 
to shut a door in someone’s face. 


First aim of the good telephone 
salesman, then, should be to perfect 
his approach—and this should be 
done before he ever lifts a finger to 
dial. 

As with any other prospect, he 
must make it his business to find 
out in advance as much as possible 
about the woman he intends to call— 
the social, financial, and educational 
level of her family, and any other 
personal facts or _ characteristics 
which might be of help. 

Many organizations which have 
used the telephone canvass most suc- 


@ 


cessfully have. preceded these calls 
by some type of mail promotion, 
This paves the way for the persona} 
follow-up. 

For the retail dealer, the telep!one 
as an instrument of salesmansh'» jg 
perhaps more important than » jg 
to other types of sales set-ups. 

Reason for that observation ca. be 
found in the fast tempo of bu ing 
and selling in a retail organiza.ion, 
Too many dealers miss a good be: on 
this score. 

Since the _ specialty field as 
widened in the last several year tg 
include many and varied items, ra 
than a mere dozen or so, most de: | 
will admit that the business cor j 
into their stores unsolicited has 
counted for a noticeable rise in t ,ejy 
incomes. 

Much of this unexpected busi 
arrives by telephone—which 
represents an open bid to the de iler 
to capitalize on this effective, 
nomical, time-saving form of s¢! 
manship. 
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The wide acceptance of Standard’s Counter- 
flow Condensers proves their dependable qual- 
ity. Sizes from ¥% to 15 h.p. 

Used by refrigeration men for more than a 
quarter century. 


Write for Bulletin C-3. 


STANDARD REFRIGERATION CO. 
332 S. Hoyne Ave., Chicago 12, Ill. 


STAINLESS STEEL EVAPORATORS 
TAN DARD 22 08: 
COUNTERFLOW CONDENSERS. 
a SHELL AND COIL CONDENSERS. 
22 RR = RRR AIRE 


Self-Contained j ss General 
AIR | | Refrigeration 
CONDITIONER | | Division 
3,5and 7% ; Yates-American 


ton models 


FOR 


THE LAST WORD 


INSTITUTIONS « 


HOTELS 


RESTAURANTS 
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THE FIRST AND ONLY STANDARD MODEL 


PASS-THRU REFRIGERATOR 


No longer need you pay custom prices for pass-through 


refrigerated cabinets! 


Puffer-Hubbard, pioneer in the commercial refrigeration field, 
takes great pleasure in announcing another FIRST . . . the 
standard model P-H Pass-Thru Cabinet . . . in 42, 65 and 90 
Cu. Ft. sizes — at mass production prices! 

The new P-H Pass-Thrus incorporate all of the outstanding 
features of the famous P-H Reach-in Cabinets including the 
patented ‘‘Grad-U-Matic’’ Cooling System . . . Most parts are 
interchangeable for fast, low cost servicing. Available in All- 
Porcelain or Stainless Steel finish. Why not modernize your 
set-up with these new labor-saving refrigerated cabinets? 


REACH-IN CABINETS 


IT’S A HOT 


DRY BEVERAGE 


oamv-susemnene N rT] M B E R f cootErs 
. - 
ee FOR FULL DETAILS etiam: age 2 
WRITE TODAY FLORIST. CABINETS 
Re OF A £0, 
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PUFFER-HUBBARD mre. co 
GRAND HAVEN, MICHIGAR 
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Recorded Sales Talks 


£alesmen’s Unrehearsed Attempts at Closing Studied 
By Means of Hidden Display Room Mike 


N=W YORK CITY — The hidden 
mic) phone gag has been adapted to 
the raining of retail appliance sales- 
mer here. 

Te technique is being used in a 
course developed by the Midtown 
Bus 1ess Center of the City College 
Sch ol of Business and Civic Ad- 
min stration in cooperation with Vim 
Rado & Sporting Goods Stores, Inc. 

Al Vim salesmen have been en- 
rolkd in the 10-week course. Two 
hundred of the chain’s sales per- 
soni.el have taken it thus far, and 
all ‘uture sales help will be required 
to co so. A 90-minute class is held 
once a week. 

As a part of the course, record- 
ings of actual, unrehearsed sales 
talks and consequent customer reac- 
tion are played in the class and then 


— 


One-Day ‘Open House’ 
Emphasizes Household, 


Commercial Lines 


ERIE, Pa.—Going all-out in a 
heavy promotion of appliances and 
commercial refrigeration, Arthur F. 
Schults Co. staged an open house at 
its two Erie outlets, featuring re- 
freshments and souvenirs. 

The firm emphasized in promoting 
the event that it was not a sale, 
but a Merchandise Fair to which the 
residents of Erie were invited to 
inspect Erie’s largest display of 
appliances and the largest display of 
commercial refrigeration in this sec- 
tion of the country. 

The one-day event was conducted 
between 1 p.m. and 10 p.m. and 
drew hundreds of visitors from a 
wide area. Heavy newspaper adver- 
tising and other promotional media 
were employed to create interest. 

The firm had three large display 
floors of new 1950 merchandise, cov- 
ering about three acres. Included 
were refrigerators, ranges, freezers, 
dishwashers, washers, ironers, driers, 
disposers, and others. 

A wide variety of small appliances 
also was displayed in the store’s 
appliance gift department. Four 
completely equipped kitchens were 
on display. 

The commercial refrigeration dis- 
play included units for every purpose. 
Air conditioning equipment also was 
shown. 


Big Outlays for Refrigeration _ 


i= ae 


Planned by Borden This Year 


NEW YORK CITY—Large outlays 
of capital funds will be expanded by 
Borden Co. in 1950 for certain types 
of refrigeration equipment under a 
$15,600,000 plant modernization and 
equipment replacement program, ac- 
cording to Theodore G. Montague, 
president. 


Count these BENBAR features! 
They add up to MORE SALES! 


* /--metically sealed condensing unit 
* P celyte covered door jambs—Frost break- 
ing lock 


* T-uble free capillary system 
z 1. step door construction 
4 


fiberglas insulation 


Sell ‘ie kind of freezer that all America is 
dem: ‘ding. 2 standard sizes—14 and 17 ev. ft. 


D--TRIBUTORSHIPS NOW AVAILABLE 


: “ontemplated price Increases between now and 
“ne |, 1950 In spite of steel Increases. 


‘.UGUST G. BARKOW 
MANUFACTURING CO. 
2290 S. 43rd St., Milwaukee 15, Wis. 
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analyzed. The recordings are made 
by hiding microphones in the display 
television sets of various stores. 

After a record has been made, the 
participants are so informed and the 
recording is used only with their per- 
mission. It is destroyed when once 
used. 

Other phases of the course involve 
the use of visual aids and the re- 
enactment of actual sales experi- 
ences. : 

Before setting up the course, in- 
structors worked in the Vim stores 
for several weeks. On the basis of 
their experiences, they prepared a 
syllabus and text. 

The course is similar to others 
given at the center in cooperation 
with local business firms. Each 
course is designed for the company 
desiring to train its employes in the 
latest selling and management tech- 
niques. 


Custom-Built Refrigerated Display Case for 
Whipped Cream Products Increases Volume 200% 


MAPLEWOOD, Mo.—Installing a 
custom-built refrigerated display case 
for whipped cream bakery products 
has brought a 200% increase in 
volume in the space of a year and 
a half for Ed Lubuley, operator of 
the Sutton Bakery located in Maple- 
wood. 


With the small case he formerly 
used, Lubuley went through the same 
experience as have many bakers— 
running out of whipped cream spe- 
cialties during rush periods, due to 
the lack of sufficient refrigerated 
display space. Therefore, in mid- 
1948, he contracted for the bigger 
case which, with four shelves, is 6 ft. 
long, 5 ft. high, and can accommo- 
date two and a half times what is 
usually possible with smaller cabi- 
nets. 

The big case shows whipped cream 
cakes, whipped cream pies, cream 
puffs, charlotte russe, eclairs, lady 
fingers, and numerous other whipped 


RIGHT: Sutton Bakery displays 


its whipped cream specialties 


in this 6-ft. refrigerated display 


case. Stainless steel pans and 
all-white enamel interior create 


eye-appeal. 


cream specialties, many of which are 
produced to order by the Sutton 
Bakery. All are displayed on stain- 
less steel pans, and the all-white 
enamel interior of the case is cleaned 
daily, to provide maximum eye 
appeal. 

One of the most unusual innova- 
tions in design of the case was cus- 


tom building of two stainless steel 
“work surface’ countercases on 
either side. These, which fit dimen- 
sions of the case exactly, have small 
mirror-lined, three-shelf front cases, 
in which decorations for custom 
wedding cakes, centerpieces, and 
similar specialty bakery items are 
shown. 


/. 
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ua BIGGEST SHOWCASE VALUE 
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All the Features of Cases Selling at almost tuice the Price! 


MMASC: Self-Contained Show Case 
Ready for Plug-in Operation 


Compact, trouble-free, easily acces- 
sible unit. Extra counter stand prac- 
tical for extra display space, scale 
or cash register. Write for latest 
General Refrigerator Booklet RN. 


Triple thermopane high-strength glass . . . reinforced with breaker it 
strip protection Mes a 
Finished in gleaming, durable baked enamel with smart chrome trim .. 
3 spacious, Corrosion-proof aluminum shelves 
M Latest fluorescent lighting insures highest see-ability : 
Giant many-finned coils hooked-up in series with protective double baffle 7 
 Smooth-working, handy, hinged rear door 4 
All parts are available for speedy, easy replacement 


Also available in 5 Ft. and 6 Ft. Sizes; and in self-contained models, ready for plug 
in, all at equally aftractive low prices. 


SPECIAL—'/, H.P. Chrysler Airtemp Condensing Unit . . . $69.00 Net 


St 


\ 
Manufacturers Since 1928 


GENERAL REFRIGERATORS CORP. 
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CREDIT POLICY: 


TORONTO, Ont., Can.—How one 
Canadian appliance dealer established 
and worked a satisfactory credit 
policy was described to other Ontario 
dealers here recently by Ray Keelan 
of Keelan’s Ltd. of Sarnia, Ont. 

Keelan was one of a panel that 
discussed the matter of credit at 
the seventh annual convention of the 
7 Ontario Association of Radio and 
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No. 673 Appliance Dealers. 
Thermostatic Also on the panel was C. E. 
xpansion Valve “Chick” Hebert of the General 


No. 450 FB3 
Pressure Control 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 
FLOAT VALVES AND OIL BURNER EQUIP- 
MENT e DETROIT EXPANSION VALVES AND 


& ARY AND LOCOMOTIVE LUBRICATORS 


that we should have done it years 
ago.” 

“Whether you have three or 33 
people working in your store,” he 
continued, “you need a credit man- 
ager. That is, one man to assume full 
responsibility for handling all ac- 
counts receivable. 

“The credit manager is a builder 
of goodwill for the store, a builder 


schareanennninanen — P Motors Acceptance Corp. in Toronto 
Pd who pointed out that willingness to 
v ” pay was an even more important 
= —. | factor in determining eligibility for 
*~ credit than ability to pay. 

~ Keelan told the group that as a 
‘ No. 683 small dealer in a town of about 
‘N Solenoid Valve 20,000 population, he had _ found 
° "ie credit difficult to control and diffi- 
‘For One Convenient Source ‘. cult to handle. In an effort to solve 
° e these difficulties, he recently set u 
Deal with Authorized a definite credit policy to be Pe 4 

ministered by a credit manager. 
DETROIT Wholesalers! “I firmly believe that this policy 
should be written down on paper— 
even if it is only one paragraph— 
and made known to every member of 
your organization,” Keelan stated. 
LUBRICATOR COMPA “After we had done this, we realized 

5900 TRUMBULL AVE. 
DETROIT 8, MICHIGAN 

Division of American Ranuator & 
Standard Sanitary corroration 


REFRIGERATION ACCESSORIES @ STATION- 


CANADIAN REPRESENTATIVE: RAILWAY 
/& ENGINEERING SPECIALTIES, LTo.— 
MONTREAL, TORONTO, WINNIPEG < 


Sewing home amd imadliuatry AMERICAN-STANDARD + AMERICAN BLOWER « CHURCH SEATS 


DETROIT LUBRICATOR « KEWANEE BOILER» ROSS HEATER » TONAWANDA IRON 
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Centralizing Control In Credit Mgr: Helps Dealer 
Gauge Customer’s Ability and Willingness To Pay 


By George M. Hanning 
of sales, and is custodian of the 
firm’s second—if not the  first— 
largest asset. That is, accounts re- 
ceivable. 

“To be a good credit manager, he 
needs initiative, tact, sincerity, to 
be public relations minded, and to 
be a good organizer. 

“Depending on the size of your 
store, this can be a full time job or 
it can be part of the job of a par- 
ticular employe. The important thing 
is to center the responsibility in the 
hands of one man. 


Terms Not Always Explained 


“We figured that if the credit 
manager has to follow up on delin- 
quent accounts, he should have the 
final say in the granting of credit 
also. So now, our credit manager 
grants all credit. He can delegate 
that responsibility to others, but he 
has the final control. 

“We have found that delinquent 
accounts are due to three reasons: 
loss of a job, sickness, and failure 
to fully understand the terms of 
credit. The last, we discovered, is the 
most important cause of all. 

“We learned that all too often, the 
salesman had informally extended 
credit to a customer without giving 
him any details on the terms of pay- 
ment or even when instalments were 
due. 

“We have tried to remedy this by 
explaining to the customer at the 
time of purchase the terms on which 
he is buying and exactly when the 
payments are due to the store. And 
we send him a statement at the end 
of each month.” 

Keelan went on to explain that the 
store has found it most advantageous 
to make all accounts payable on the 
10th of the month, no matter on 
what day of the month the contract 
was made. 

Such a policy permits the firm to 
make out all invoices at one time, to 
send out all statements at one time, 
and to anticipate payment of all 
accounts on one particular day. With 
this system, Keelan noted, it is a 
very simple matter to see who is in 
arrears. 


Handling Delinquent Accounts 


Store policy also allows the cus- 
tomer 30 days grace in the payment 
of his account, though, naturally, 
this is not mentioned to the customer 
when he gets his credit. 

If, at the end of this 30-day period, 
the payment is not made, the credit 
manager makes out a card, giving 
the pertinent data on the account. 
The credit manager then sends out 
a personal, friendly letter to the 
customer asking for payment. 

On the 16th of the month, he sends 
out a second letter asking the cus- 
tomer to come to the store and make 
some sort of arrangement on his ac- 
count. If the customer is not heard 
from by the 22nd, the credit man- 
ager calls him on the telephone. 

If payment is still not received by 
the 28th, a third letter goes to the 
delinquent customer under the sig- 
nature of the store manager. This 
letter reviews the case and tells the 
customer that the store is placing 
the letter out for collection. 

It adds, however, that the store 
manager will hold the letter for 10 
days and if the customer comes in 


and makes some sort of arraige. 
ment, he will gladly destroy th, 
letter. 

Having gone this far, the credit 
manager steps out of the picture 
simply turns over the bill to a go. 
lector and worries about it no n ore 

During the first month the stor 
followed this policy, Keelan rel: teq 
98 first letters were sent out. Only 
63 persons were telephoned anc % 
were sent the third letter. 

Hebert told the group that the 
way time payments are given to ap. 
pliance customers these days, tere 
is very little credit involved, i. js 
just a sales technique. 

In many cases, the store make. ny 
investigation of the customer’s ab lity 
to. pay or security available, but 
just sends his name and addres:; ty 
the finance company, Hebert ex. 
plained. 

“There may be a lot of fun in sell. 
ing appliances this way,” he assei ted, 
“but certainly no money in it. 

“Dealers just don’t seem to re: lize 
that when they sell with no down 
payment and two years to pay, it is 
going to take them 10 or 12 months 
to recover cost of the merchandise.” 

There are two basic elements in 
the extending of time payments, 
Hebert said. “The buyer must have 
the willingness to pay and he must 
have the ability to pay. Of the two, 
willingness to pay is most important. 


Will They Sacrifice To Pay? 


He cited the example of a girl 
who wants a fur coat. She may not 
have the ability to pay, but she will 
go without lunches and a lot of other 
things so that she can meet the pay- 
ments. That’s willingness to pay, he 
asserted. 

He enumerated three factors that 
make up willingness to pay. There 
must be a real need for the product. 
The product must give the service 
expected. And the product must be 
bought rather than sold; i.e., the 
buyer wants it as much as the sales- 
man wants him to have it. 

Then, when the buyer has the will- 
ingness and ability to pay, the dealer 
should create in his mind the idea 
that it is easier to pay for the prod- 
uct than not to pay for it. That idea 
is built up through the buyer’s equity 
in the product. 

By making a down payment, the 
buyer has an immediate equity in 
the product. Without it, he _ feels 
more as if he were just renting the 
appliance. 

Monthly instalments’ should be 
large enough to build the buyer's 
equity in the merchandise, so that 
the more payments he makes the 
harder it is for him to miss any of 
the others. 

“If you are going to sell on time,” 
he declared, “let the customer set his 
own terms. You may be surprised 
at how much ability to pay he has. 
He will probably offer you a much 
larger down payment than you ex- 
pect and make higher monthly pay- 
ments. 

“The public isn’t being fooled by 
all this talk of low down payments 
and long terms. They realize that 
the best way to buy is to pay cash. 

“If they can’t do that, they know 
the next best way is to pay as much 
as possible down and to pay up the 
balance as quickly as they can.” 


SCHNACKE 


COMPRESSORS AND ~ 


CONDENSING UNITS with THERMATRO 


Schnacke advance engineered compressors fea- 


ture refrigerant cooled, replaceable cylinder 
sleeves, balanced forged crankshafts, positive 
forced feed lubrication, efficient suction and dis- 
charge valves, insert automotive type bearings, etc. 
High efficiency and trouble-free operation with 
little vibration assure satisfaction. Thousands of 
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Thermatrol is the nos 
efficient, least expe ‘sit 
and simplest type o 
pacity control availible. 
Reduces in a grodudl 
curve—not in steps, and 
eliminates unnece. sa’) 
cycling. 

ee 


discriminating engineers and users the wld 
over are convinced of Schnacke quality throwgh 


| 
| 
Proven performance. 


Schnacke Compressor Units range from 5 H °- 
to 50 H.P. and Condensing Units from 5 H ”- 
to 25 H.P. Write for further information. 


1016 E. COLUMBIA ST. po CHNACKESING EVANSVILLE, IND. 
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Ac vising Freezer Owners 
Seon as Lockermen’s Job 


/UFRED, N. Y.—If the locker 
ind stry is to go ahead, it must not 
onl sell locker space, but also must 
off: ° services to home freezer owners, 
acc rding to Dr. D. K. Tressler, who 
is ) cognized as one of the country’s 
jea ing authorities on the subject of 
fro. 2n foods. 

} > made this assertion in a talk 
bef ce a combined meeting of the 
Ne: York State Frozen Food Lock- 
ers Association, the Western New 
Yor « Institute of Food Technologists, 
and the Alfred Frozen Food Associa- 
jon 
’ T.e speaker emphasized _ that 
jock 2r Operators must stand ready 
to .ct in advisory capacities if they 
are to continue in business. The 
mee ing, held at the New York State 
Agr culture & Technical Institute 
her. brought to the school more than 
100 locker plant men of New York 


stat. 
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Refrigeration Installed In Processing Line Helps Producer 
To Eliminate Wilting of Pre-Packaged Sliced Potatoes 


ST. LOUIS — Installing a 1%-hp. 
refrigeration system on the process- 
ing line used to prepare sliced pota- 
toes for pre-packaging, has solved a 
serious profit-peak problem for Kauf- 
mann Lunch Co. here. 

Since July of last year, the Kauf- 
mann organization has been produc- 
ing 2,400 acetate bags per day of pre- 
sliced potatoes, ready for French fry- 
ing. Designed to save the housewife 
the necessity of laboriously peeling 
and slicing potatoes for French fry- 
ing, as well as providing the same 
service for small hamburger stands, 
lunch rooms, sandwich chains, etc., 
the pre-sliced potatoes have proven 
extremely popular in the market, 
according to C. A. Griffin, head of 
the pre-packaging department. 

To turn out the volume demanded 
by some 1,700 stores and more than 
300 restaurants, the company has 


installed a 50-ft. processing line, and 
a 50-ft. packaging line, in what was 


formerly a cafeteria building on 
North Grand Ave. in the Missouri 
metropolis. 

The processing line includes an 
8-ft. abrasive peeler, sorting table, 
the cutter machine, a solution soak- 
ing tank, which seals starch and 
flavor into the potatoes, and a 
“shaker belt’? which sizes down the 
sliced potatoes for packaging. 

Soon after the processing line was 
set up, a serious problem developed 
in wilting of sliced potatoes, after 
leaving the solution tank. Because of 
high humidity and temperatures it 
was found that sliced potatoes which 
should have remained fresh and 
crisp were wilting loosely, before 
they could be sealed into cellophane 
bags and placed under refrigeration. 
The result was rapid spoilage and a 
serious loss of appearance of the 
product. 

After studying the problem, Griffin 
traced the source to the soaking 


tank, in which water was admitted 
at room temperature. To solve it, 
he installed a set of two immersion 
coils, connected to a 144-hp. Frigid- 
aire compressor, which operates as 
part of the processing line. This 
maintains a temperature of between 
30° and 40° as desired, and the 
“cold bath” combined with chemical 
treatment of the potatoes has kept 
them at maximum crispness with 
excellent eye appeal and no chance 
of spoilage. 


Schacht Contracting Formed - 


NEW YORK CITY—Articles of in- 
corporation were filed with the office 
of the secretary of state recently for 
Schacht Contracting Co., Inc., to sell 
air conditioning and _ refrigeration. 
Capital stock was listed at 100 shares 
no par value. Directors are: Gilbert 
Schacht, S. Charles Sheer, and Rose 
D. Sheer, all of New York City. 


David Morgenthaler Will 
Manage Delavan Mfg. Co. 


DES MOINES, lIowa— David T. 
Morgenthaler has been appointed 
manager of Delavan Mfg. Co. here, 
manufacturer of 
refrigeration com- 
pressor replace- 
ment parts. 


He has a mas- 
ter’s degree in me- 
chanical engineer- 
ing from Massa- 
chusetts Institute 
of Technology. He 
was formerly with 
Northern Equip- 
ment Co., Erie, 
D. T. Morgenthaler Pa. 

He will begin work on the develop- 
ment of compressor replacement parts. 


New Carrier Outlet Named 


NEW ORLEANS—Southern Elec- 
tric Appliance Co., 800 St. Charles, 
is now selling Carrier air condition- 
ing and commercial refrigeration. 


Van Winkle Represents « 


4 


McQuay In 3 States 


MINNEAPOLIS—F. L. Van Winkle 
was recently appointed as a district 
factory representative for McQuay, 
— ee Inc. 

He will handle 
the company’s 
complete line of 
' lowside commer- 
' cial refrigeration 
| products in Wash- 
ington, Oregon, 
and the northern 
part of Idaho from 
headquarters at 
/ 6417 Fairlawn Dr., 

y Tacoma 9, Wash- 
F.L. Van Winkle ington. 

Van Winkle will also represent 
American Automatic Ice Machine 
Co., which is a subsidiary of McQuay, 
Inc. 


Frozen Malted Machine Ad 
Has Business Opportunity 
Headline 


JAMESTOWN, N. Y.— Commer- 
cial Refrigeration Sales here is going 
after the continuous ice cream freez- 
er business with a newspaper adver- 
tisement slanted at storekeepers or 
persons wanting to start a new busi- 
ness. 

The advertisement featured the 
idea of selling frozen custard made 
with the Freez-King freezer, point- 
ing out that operators could show 
“sensational profits from $90 to $150 
per day.” 

Commercial Refrigeration Sales 
suggested that the frozen custard 
making machine could be placed in 
an established store or be used to 
start a new business. 

Heading the advertisement was the 
caption: “Business Opportunity. 


Make Real Money!” 


| -RKIN TURRET HUMI-TEMP 


e acid test of any product is 
' cformance. That’s why you will 
' d Larkin products used so 
‘ dJely for so many different re- 

eration and air-conditioning 
® olications. Users know from 
} °t experience that they can count 
© Larkin for top performance— 
‘in, day out—year in, year out. 

° 


' wfacturers of the original Cross-Fin 
© |— Humi-Temp Units — Evaporative 

i Air Cooled Condensers — Air 
 «ditioning Units and Coils —Direct Ex- 
P ‘sion Water Coolers — Steel Vacuum 
P te Coils — Heat Exchangers. 


WA’. 4006 OF THE NATION’S FOOD SUPPLY 


. KW ERS 


£ 


~ | MEDEA 08-3 


WELCOME ADDITIONS TO YOUR 


Servel Supermetic 
Condensing Units 


Leading manufacturers of electric refrigeration and air con- 
ditioning fixtures have added to their “sales force’’ with Servel 
Supermetic Condensing Units because, through the years, Servel 
Supermetics have established a reputation for superior perform- 


ance and trouble-free service. 


These outstanding Servel Supermetic features will add new 
“force” to your sales story—SEALED-IN POWER UNIT, per- 
manently protected against dust, moisture, loss of refrigerant— 
FORCE-FED LUBRICATION, vital parts are constantly bathed 
in oil—OIL-FREE REFRIGERANT, high efficiency, no oil “slug- 
ging” —LIGHTWEIGHT—COMPACT, saves space, fits any 


fixture. 


cer i 


t the facts 


Send for this illustrated folder on Servel Supermetic 


SU PERMETIC 


Models for every electric refrigeration and air conditioning use . . . %4 to 5 H.P. 


Servel’s Five-Year 
Protection Plan 


Now—to these proven sales features, add the sensational new 
“sales force” of the Servel Supermetic FIVE-YEAR Protection 


Plan. 


Here’s a plan that’s certain to tip more sales your way. The 
liberal terms of this Five-Year warranty give your customers 
maximum protection for the most vital part of their equipment— 
the condensing unit. Through local sales-service outlets, your 
customers deal with conveniently located Servel Distributors who 


carry a complete stock of parts. 


Add Servel Supermetics, backed by the Five-Year warranty, 
to your “sales force’ now. Write today for complete details. 


It includes complete data on all sizes 
from \ through 3 H.P. Write today 
to: Servel, Inc., Electric Refrigeration 
Division, Dept. A-1, Evansville, Ind. 
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TORONTO, Ont., Can.—What can 
Canadian appliance dealers do. to 
avoid the unsavory trade practices 
that they see cropping up in certain 
markets in the United States? 

Nearly 1,200 dealers from all parts 
of Ontario and a smattering from 
other provinces gathered here April 
2-4 to find out. The occasion was 
the seventh annual convention of the 
Ontario Association of Radio and 
Appliance Dealers. 

Speakers, including three from 
south of the border, and panel par- 
ticipants gave them the same 
answers that have been given to 
American dealers. 

These included: ; 

Train salesmen to sell and keep 
on training them; pay an adequate 
compensation. 

Sell product and not price. 

Keep a close control on credit and 
establish a definite credit policy. 

Use tested promotional ideas and 
score designs to attract more cus- 
tomers to the dealer’s individual 
store. 

One of the outstanding highlights 
of the three-day affair was a mock 
wedding between “Miss Quality 
Dealer” and “Mr. Appliance Manu- 
facturer”’ whose long and stormy 
courtship was described by “Parson” 
Ron G. McCormick, manager of the 
electrical department of the G. W. 
Robinson Co., Ltd., of Hamilton. The 
happy pair was married at the 
altar of fair trade and bonded to- 


@ 
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For complete information on any of the models in the complete line of OASIS Electric 
Drinking Water Coolers, made by the world’s largest manufacturer of electric drinking water 


OASIS Electric Drinking 


Coolers 


plenty of cool, refreshing, 
drinking water for every- 
one—everywhere at low- 
er first cost... 
operating cost . . . and 

. lower maintenance 
OASIS features 
a large, complete line of 
drinking water 
. . @ model for 
. . » UNparal- 


leled for quiet operation. 


New OASIS Foot Pedal Bubbler 


Latest in the 


Models 


provide 


lower 


a III IS IIIA IS IID IIS I I AAI LILLE 


OP-20-H «nd OP-20-BG 


larly suitable for 
cafeterias, factories, schools, and . 
other locations where drinking 
demands are heavy. OASIS Model 


OASIS Model OP-20-H_ particu- 


restaurants, 


Pa SNS SO SASS NAS SS AAS SAS SS RASA MASS SANNA SAAS 


OP-20-H can be equipped with 
2 bubblers, or with 2 glass fillers. 
Will serve 240 six-ounce glasses 
of water per hour. Hermetically 
sealed, % H.P. condensing unit. 
Entire cooling system covered by 


a five-year protection plan. 


;---------A--- 


Model OP-20-BG 


115 volts, direct current. Also 
other voltages. Similar to Model 
OP-20-H, except with open- 
type condensing unit. OASIS 
Model OP-20-BG warranteed 
for one year only. 


New OASIS Foot Pedal Bubbler provides the same full stream, 


coolers, write to the 


ated Bubbler. 


COLUMBUS 


thirst-quenching drink secured from Ebco 12000 Hand-Oper- 
Foot Pedal made of cast aluminum. 
linkage between pedal and valve eliminates need for adjust- 
ment. May be installed on right hand outlet, or both right and 
left hand outlets on Model OP-20-H, 
equipment, at small extra cost. 


Solid 


instead of standard 


OASIS FOOT PEDAL BUBBLER VALVE AVAILABLE 
AT SLIGHT EXTRA COST FOR ALL OASIS 
PRESSURE BUBBLER WATER COOLERS, EXCEPT 
COMPARTMENT MODEL OP-3R. 


The Ebco Manufacturing Company 


401 WEST TOWN STREET 


ee 
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By George M. Hanning 
gether by a “quality product.” 

Commented McCormick, “quality 
and service are the backbone of our 
business, and only those dealers and 
manufacturers who maintain high 
standards of both can hope to sur- 
vive and make a profit in the compe- 
titive future. 

“We, as dealers, must realize, if 
we have not already done so, that 
to survive we must consider our- 
selves not as a clearing house for 
manufacturers, but as purchasing 
agents for the public.” 

Another attraction of the conven- 
tion was the first merchandising 
show to be staged by the group. 
Some 38 mahufacturers, distributors, 
and utilities took space to exhibit 
their new lines for the dealers. 

According to Fred R. Cavers, gen- 
eral convention chairman, most of 
the exhibitors were so enthusiastic 
over results obtained at the show 
that before the convention ended 
they asked to reserve space for next 
year. 


MAKING THE STORE DRAMATIC 


Gil Baird, sales promotion man- 
ager of the appliance division, West- 
inghouse Electric Corp., put on a 
demonstration to show the dealers 
how to “set the stage for selling.” 

He pointed out the difference be- 
tween a good and bad store front, 
demonstrated how to arrange ap- 
pliances within the store for best 
display, how to use color and lighting 


—® to make the store dramatic, and how 


to provide simple but bright and ef- 
fective backgrounds for individual 
displays. 

Jean DeJen, manager of the re- 
tail development and sales education 
division, of the General Electric Co. 
called upon his skills as an amateur 
magician to punch home the point 
that anyone can be taught to be a 
good salesman. 

He showed how he, as a starry- 
eyed fan of the great magician 
Thurston, had learned and mastered 
the art of making cards disappear 
through the use of 17 hand muscles 
that he never even knew he had. 

In the same manner, he noted, 
“good sales training consists of two 
major elements. 

‘i. Knowledge. Product knowledge 
and knowledge about the art of 
salesmanship. 

“2. Practice. All the knowledge in 
the world is useless till it is put to 
practice. And constant practice points 
towards perfection.” 

On this same theme, C. S. “Jim” 
Trigg, sales training manager for 
the Frigidaire division, General 
Motors Corp. showed the dealers how 
Frigidaire has gone about training 
its 30,000 dealers and dealer sales- 
men throughout the United States. 

Frigidaire, he demonstrated, went 
about the job by expressing its ideas 
through the use of simple objects 
that everyone can understand. For 
instance, to dramatize the rapid 
freezing qualities of ‘‘Freon-12” he 
dipped a carnation into a beaker of 
the refrigerant. After a swift dip in 
the refrigerant, the frozen carnation 
shattered like glass when squeezed. 


HUMAN ELEMENT IMPORTANT 


Don Henshaw, senior account exe- 
cutive of the MacLaren Advertising 
Co., Toronto, spoke on the over- 
whelming importance of the human 
element in selling. 

“You and I are the public,” he 
averred. “You and I are the buying 
market. No sales rule that was ever 
created can beat the Golden Rule.” 

He emphasized that word of mouth 
advertising is the best advertising 
in the world. But, he warned, it can 
work in reverse. 

“When one woman starts telling 
her neighbors that she got a lemon 
in your store—oh, brother, what she 
can do to you,” he shuddered. 


Dealer Must Serve As ‘Purchasing Agent 
For the Public’ McCormick Tells Canadians 


Dealers themselves, participa ing 
in the program through panel jis. 
cussions, offered ideas on Selling, aq. 
vertising, promotion, and credit. 

Speaking on the “selling” px 1¢| 
Ron Grant of the Murphy-Ga) ble 
Co. of Ottawa, stated that he has 
found paying men on a stra ght 
commission basis to be the best, oth 
for the dealer and the salesma .. 

But when paying straight com is. 
sion, Grant stressed, “for God’s s ke 
give him some commission. [he 
salesman who gets a low rate of vay 
is no asset to the business.” 

On the advertising panel, L yd 
McKee of Modern Living, Tor ito, 
told how he built a $20,000 neigh or. 
hood appliance dealership tc 4 
$200,000 business through direct . iajj 
alone. 


QUALITY NEEDED IN 
DIRECT MAIL 


Two cardinal points in using di ect 
mail, he said, were to do a qu: ity 
job of advertising that is diffe: ent 
from the run of the mine direct + jai] 
piece and to always make an : de- 
quate distribution of the piece. 

He advised dealers to sell cnly 
one thing on each piece. Sell ideas, 
sell service, and then sell merchan- 
dise. 

McCormick, participating in this 
panel, suggested that it is more im. 
portant for the dealer to study the 
advertisements that he has already 
run than the ones he plans to run. 

“Read your own advertisements,” 
he said, “tabulate the results, note 
the conditions under which they were 
run, and evaluate them. Then repeat 
the good advertisements and drop 
the duds.” 

In the sales promotion panel, Joe 
Cheshire of Cheshire Appliances, 
Hamilton, told how he _ promoted 
ironers by having a 9-year-old and a 
13-year-old girl demonstrate them 
in his display window. 

Joe Pardie, Home Appliance & 
Radio, Toronto, told of his success 
in ringing doorbells. He eschewed 
the canned sales talk for canvassers, 
pointing out that the salesman had 
to sell his own personality before he 
could start to sell the product. 


USING WOMEN’S GROUPS 


Clarence Moore, of Moore’s Elec- 
tric, Sault Ste. Marie, explained how 
he panned “gold” from organized 
groups such as women’s clubs, 
church organizations, and _ hospital 
groups. 

Fred Cavers of Cavers Bros., St. 
Catherines, revealed how he boosted 
sales volume of traffic appliances 
last year to a higher figure than total 
volume for some pre-war years. This 
simple rule was to do everything the 
competition could do and do it better. 

That boiled down to free gift 
wrapping in fine paper and ribbons, 
free delivery to any part of Canada, 
and free service. 

On the credit panel, Ray Keelan 
of Keelan’s Ltd., Sarnia, said that 
his store has bolstered its credit 
structure immensely by establishing 
a written policy on credit and mak- 
ing every member of the firm 
familiar with it. 

Speaking on this panel, C. E. 
Hebert, of General Motors <Accept- 
ance Corp., Toronto, declared that 
willingness to pay is a bigger fac- 
tor in time payment financing tlian 
ability to pay. Willingness will create 
ability. 

At a closed membership meeting. 
Joe Cheshire of Hamilton was elec ed 
president of the Ontario association. 
He succeeds Von McDonell, Windsor. 

Board of directors for the com ng 
year includes Ray Keelan of Sar ia, 
Lloyd McKee of Toronto, Ron Gr: nt 
of Ottawa, Art Boegal of Kitcher er, 
E. Bradley of London, Joe Pardie of 
Toronto, and Fred Brown, Chath: m. 


If you ore prepared to handle soles, 
installation and service for our stainless 
steel soft drink Dispensers for Bars and 
Taverns, advise business experience and 
some facts relative to your financial ability. 


INCREASES PROFITS FOR 
BARS AND TAVERNS 


DEALERS - DISTRIBUTORS WANTED! 


Exceptionally profitable to handle. — Write to 


MULTIPLEX FAUCET CO. 4325 DUNCAN, Dept. ARN-14, ST. LOUIS, MC 
Rnendinensinens MANUFACTURERS OF SOFT DRINK DISPENSERS OVER 45 YEARS ———-—-~- 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
J 


— we eee 


<-> im fp ee OG (le 


pe «CUT 


Kir 
Ger 
AP: 
h 
y 
E 
V 
s 
s 
h 
I 
Rei 
N 
s 
F 


a om. 


Pate 
> 


per) 


3 : > = oi ce ga ae 7 - Pag 4 * 7 2 : . Me if ae ; ; 
: ‘ ‘ : Y > a" = \ AV - 
a = | oo 3 
z Boy eee ge en re ee 
r - 4 3 2 ee + oc ee ~~ ee fe = od | aa ae 
is Bec g Cra yome BET = | 
; ae ES gegen | iment? | 
agg vous gS = - smatt Arar’ F. ¢? 
b & . en a 5 ‘ : 2 - * Q e 
ih a —_- _ cal reaaam ss : q 
. ae fee Sige — goat V | 
re : , ES = ——— _ \ : 3 
% late | os el 
2 oe | | ma gph ne 
if be | , S= ; : - 
ae po os COMME ore aerRick 2 
r | sz ee ae 
ae ae ee LLMLLLNL 3 | 
Mes Kage Se ° . 
a3 nee - = : ores a | 
a be. ee | 3 
7a k en JJ / 
cs ® i f « 
7” pecs hi. = wisn ase Ome B oY | 
jy itor 
' pEAl yELl SpeicerAT 
b EF A a 
R a-toot 
m A seh equipre® gtions in 
= ae OO ade anstoll a 
z ace me efficie ee ted \\ comp? Kind 
rf: n, g nandse we mort! oe th ee Geog 
eres oftte jes wh? jon °° | 
: - news PF as recrem™ ane App! 
se shot ope™® ont . res? . omice®: 4) a9 95- write: Ne 
cae ¢ ‘ crors ot . , 
on? a ments: sued os do offices netails ‘ St yro'> 7199 Mi 
| i iS neede® gxecutive™ wire, - Ba 
un Wi 
aceceaaiiat Dependable Refrigeration Since 1937 So 
a pb: MA RVEL INDU STRI Es, - IN C., St pe ‘ 5 “Mich.” : c 
RES SAGO Ege SR o, p Se  e o ee oe turg! 8 S, I ich, 
eiuieeeidemiaieniemeios kee i ee RE ETE Oe Ee Pe 
(RE SA, Be Refr 
. Mi 
: So 
‘ n | Pe 
a ¢ » FS [ J f f *Ins 
21k Une Het 
& 
THE EBCO MANUFACTURING CO. ti) a Hot 
a ee “f 
G 
con 
Pe | hote 
a ‘e PO Thi: 
” y | \ = Juli 
a y, > ieee | es a 
ge Wat = i = 
ap cz mz! pee — tion 
. fey ar cee 7 % pa yee Bite 3 ‘ ri ik Ds Ai ‘ 
eee he 
1 RR pete 
: et are fe ail RG Oe i ; 
ee | 
‘ Rint a ee Se . 03 ee ; = ; =¥ ‘es . 
: ; a ae as me * read a 4 ¥ a po 
i ol = uno e. ta . a 
zu: aes ba ales a ra | pee ee 
ts 3 a eee 2 } *. | | 
a ee ———— | 
errr | . | | 
Peat hae bes | | 
% a | | 
1s | | soap Aires manana 
- ¥ | | ' 
“a a § a age wa ae aa La ia = oy a 
' ae —— , 
=i e - — 4 4 - ian = so 7 
we oes: Meee na on ee 
ee | —--------------<< GF 
|, ie 
| 3 
| | 
| SS = | 
| ae : 4 : “a a 
— C~} aa) 
= , Under Ba . 
~~ | Dispenser 
| | te 
| ee tna settae 
-j a | — 
Fe : | 


AIR CONDITIONING & REFRIGERATION NEWS, APRIL 17, 1950 


11 


* 2 s s 
; Fabruary Rise In Sales of Appliance & Specialties B . . 
ne V/holesalers Puts 50 Volume 6 Ahead o eri | eae age 
while it chills! 
SALES WASHINGTON, D. C. — February that SELLS eee Ww 1 e 
dollar sales of appliances and spe- 
cipati m tag = Feb. 1950 — cialties wholesalers jumped 33% over , 
ing e e os. - a year ago and 45% over January, ’ 
nell dis. 1950 1950 1950 No.of ported the monthly wholesale trade report It’s the greatest profit 
4 ad from from from Firms Dollar of the Bureau of the Census shows. maker in the industry! 
_ Kir | of Business and Feb. Jan. 2Mos. Report- Values In contrast, sales of refrigeration nee . 
an el, Ge sraphic Division 1949 1950 1949 ing (add 000) equipment and parts wholesalers in pak — a Po slo — a bottle outa of 
Pq ble Ap: \iances and specialties wholesalers +33 +45 +29 98 21,810 February.were up only 5% from the .«. but also a insuieusine snmehaniidae dues 
8 as >: 4z-eererrerrr +78 +16 +68 13 1,758 year-ago level and fell 4% below chat attracts customers and. stimulates the 
7 “‘ ght N ddle Atlantic ................4- +23 +58 +22 22 9,774 January. buying. 
. a oth Wagh Tete CORCPR ic ccncccccdes +55 +13 +51 13 1,334 In the first two months of 1950, ’ 
sas Vest North Central .............. +19 +41 +15 14 2,145 sales of the appliances and special- Were ¢ Ww = 
oo SWE FEIAMTI aos ic cece cccsecssene +26 +47 +22 17 3,021 ties wholesalers increased 29% com- 
% - = SME kos canenndveseesbers +42 +87 +6 6 1,071 pared with the same period of 1949 EXCLUSIVE BEVADOR FEATURES: 
“ne | RAMP TT Tit tree +31 +50 +33 6 627, and those of the equipment and : : 
of ay Pere cor cere rer +82 +28 +62 7 2,080 parts wholesalers rose 7%. . —" has a unique and exclusive 
Rei ‘igeration equipment, parts (com’]) + 5 —4 a 25 659 Appliances and specialties whole- : 
L yd ~ Se Sas ASIST trae +21 _— +29 6 233 ~—s salers’ end-of-month inventories de- . pone y wee Saee, 22 or more 
neo 180, * —¢— £——e ore +1 —23 +5 4 90 clined 26% from a year ago and Elgar? ance B ry and evenly 
igh or. rrr reerere Ts +23 +14 +4 6 117 gained 3% over January. Inven- oe 4a "Y _ ; 
» a tories of the equipment and parts ° psn i ae oo yl design 
Ct iail wholesalers were 14% under Febru- makes a compelling soor Gispiay. 
INVENTORY, END-OF-MONTH (AT COST) ° 0 ‘ 
‘ : ____ ary, 1949, and 5% below the January @ BEVADOR'S glass door and inside neon 
1 Per Cent Change February 1950 Panel level. lighting has all bottled brands in the 
Feb. Feb. Dollar sales in February by all selling spotlight. 
1950 1950 Reported wholesale houses reporting to the bu- © BEVADOR uses only 37” diameter of 
; di ect from from No. of Dollar reau registered a gain of 4% over floor space. No installation problem. 
qué lity Kind of Business and Feb. Jan. Firms Values’ the previous month but dropped 1% Just plug it in. 
iffe: ent Gecgraphic Division 1949 1950 Reporting (add000) below the same month a year ago. © BEVADOR'S seven revolving and adjust- 
*t rail BH appliances and specialties wholesalers —26 +3 75 13,843 Cumulative sales for the first two able shelves keep Protec up front... 
Agee PRT —18 +10 11 1,283 months of 1950 were 2% lower than in easy reach and facilitate refilling. 
Ww Middle Atlantic ..........ssseeeees —39 +2 11 2,290 in the corresponding period of 1949. — wae 
1 only —29 +8 8 996 Wholesale inventories at the end we refrige 
Hast Morth Canmtral. ...cicccccscces ft Feb 1 J Aggressiver tors an TODAY 
ideas, West North Central ............+. . —22 +10 12 2900 of February rose 1% over January. equipment distiDuler ore 
Rehan Bl south AMBRE .......ccseseseesses = = 16 are Shins Chitin Hest Ceili compfit_ potential BY he 
, South Central .........sseeeeeeeeee _ ’ e e Men in Com 
i. oo oe 923 Y JEWETT REFRIGERATOR CO., INC. 
re im- a aia aatiaitlt a —20 +s 6 1,443 FORT WAYNE, Ind.—Air condi- : Established in 1849 
ty the B Refrigeration equipment, parts (com'l) —14 —5 19 1,571‘ tioned throughout, Meyers & Mc- 94-98 PEARL STREET . BUFFALO 2, N. Y. 
eg SN MEE s0ksscecesssennens * * * * Carthy has opened its new men’s 
os ett AMONG . iis ccc csccscssceece +7 +3 5 457 _— store at 126-128 W. Wayne St. 
—_ aie hitstusncsechancioas? —18 —3 5 3414 we 
» note 
y were *Insufficient data to show separately. 
repeat 
‘rop F Hotel To Spend over $25,000 Frank Named Sales Promotion Honer 
1, Joe Manager of Simon Distributing 
ances | To Improve Its Cooling System 
moted WASHINGTON, D. C.— Appoint- 
and a GRAND RAPIDS, Mich.—The air ment of George J. Frank as sales 
them conditioning system of the Rowe promotion manager of Simon Dis- 
hotel will be improved to provide  tributing Corp., here, has been an- 
ce & better cooling of individual bedrooms. nounced by James H. Simon, presi- —_ 
1ccess This announcement was made by _ dent. ? aie 
hewed Julius Manger of the Manger Hotel Frank was formerly major appli- 
ssers, Corp., which owns the Rowe. ance sales manager for Southern 
1 had Manger said between $25,000 and Wholesalers, Inc. He will head all 
re he $50,000 will be spent by the corpora- Hotpoint, Motorola, Mitchell, and 
. tion for the new equipment. G-E traffic promotional activities. 
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Elec : 
| how 
nized 
clubs, ' 
spital ; 
ETER-{[JFTATIC 
, & 
osted 
ances 
total 
This 
> the 
otter. 
= Your prospects are in the habit of 
a" paying for their supplies daily. . 
They would welcome the oppor- 
— tunity to buy new refrigeration in 
a 
edit the same way. 
hi 
oa You can sell these prospects Piney 
firm safely on the eines 
S}|, METER-MATIC 
that \ 
. g iS] > oer : 
ao BE DAILY SAVINGS PLAN! Backed up by powerful merchandising helps! = = — 
ing, Only METER-MATIC Coin Meters have all of 
c ed these outstanding features: : 
ak @ 24 quarter delinquent payment feature Makes money for its dealers, generates extra sales! 
ng @ Up to $300.00 capacity in quarters 
’ 2 @ 23 quarter prepayment feature 
eon 7 
| @ 25 different daily payments 
1 er, : . . . ! 
of alership now 
a ita iin te iit Get complete details on valuable Mitchell dealership ! 
: precision built products. ; 
—LOW IN PRICE a ee 
—SIMPLE TO INSTALL ee ae ee ay . : 
> cFULLY GUARANTEED * 2, if yada 4 : Mitchell Mfg. Co. 
AETER-MATIC: DM6 Meter ; YY, e 1 2525 N. Clybourn Ave., Chicago 14, Ill. 
4 Door Case oi a : — ' i ‘ : 
oh a RRR aPaO I Best, 400-8 Send me all the facts and quote me dealer prices ) 
INTERNATIONAL REGISTER CO. — ' | Mitchell R Air Conditi : 
END 2626 W. Washington Bivd. , , at once on Mitchell Room Air Conditioners. _ 
Chicago 12, Ill. ' ai 
Y C ‘UPON Please send me FREE: (1 Meter Catalog ' An i T  « rf ‘ L L i Dealer’s Name “ 
FOR [) Meter Plan for Selling Commercial Refrigeration 1 | 
: FU LL () Sample Self-Mailer For Mailing to My Prospects 1 ; Address. 
Nome 
compen || MANUFACTURING COMPANY! sa 
) STAILS Ci se Zone State ! } 
7 ' 
7 Tr STII | 2525 N. Clybourn Ave. © Chicago 14, Illy gy 
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_ They'll Do It Every Time... . By Jimmy Hatlo Trade Mark 
i ' U. S. Patent 
. Office ; 
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Frozen Foods are sa 
Really Boomi : tc 
ance 
eally Booming ane 
ees 
‘ OP men in the frozen foods industry are now claiming that within J * “e 
Do You H ave ‘@Qne rF oot In the Door?’ ? seven or eight years many of its packaged items will outsell fresh Frig 
foods in those lines! Take peas. In 1942 only 7% of the retail Kan: 
dollar volume was frozen. In 1949 frozen peas accounted for 37% rise 
\; . of total sales; and it is predicted that by 1958 frozen peas will outsell B proa 
SCO ee Be ca wisn Siesta 4 with 
7e i. ZT L* } Last year retail sales of frozen foods amounted to $460,000,000, 
A Fg a 34% increase over 1948. New products—such as frozen milk con- BP *04,, 
= ‘“\ afi centrate, apple juice, tomato juice, and coffee—may be as spectacular § the : 
. P= : 3 as frozen orange juice. ja 
, ; far | | The sale of frozen foods in 1950 will top the record year of 1949 by — 
AS z i | more than 35%, according to J. I. Moone, president of Snow Crop ona 
SS Marketers. Both he and his competitors have expanded their production § air | 
facilities tremendously in anticipation of zooming-upward demand. bv 


Sir Reasews Why Furthermore, he points out that advertising and promotion of these en ti 


specialty items have been increased substantially by most major pro- § tially 

York Dealers are Sales Leaders! ducers, which means that frozen foods are being sold to the public in ee 
, none a more emphatic and aggressive manner than ever before. This stepped- with 

up advertising for frozen foods will continue to stress convenience, J whic 


quality, and economy to the housewife. And we'll bet you gold dollars § 1, 
to three-cent doughnuts that she'll go for this story. 


The frozen food industry’s main worry is the limited cabinet space 


—— available today in grocery stores. Everyone is fighting for those too few [room 
Window-sill and console types for homes and cubic feet of sub-zero storage space. Furthermore, less than 30% of all 8 ft. 
business. There’s an almost limitless list of pros- S il food tl h ] fr food i prov! 
pects for these units. Ratings from 34 hp. to 2 hp. U. S. retail food outlets carry these spectacular new frozen food items. cool 


This simply isn’t enough to suit packers and distributors. struc 
howe 
So, they're beginning to put their own cabinets into food outlets— Th 


a method similar to that used by Birds Eye back in the 1930's when § |**°¢ 


N A [ FS k [ Vy b, it was pioneering in the frozen-food field, and by ice cream producers -~ 
for many years. most 
...When You yy = 


Minute Maid revived this marketing twist when it began placing J %" 


4 j ” s “ . The ‘ 
1... A Off er Yo rk’ S Un h e at q h | Q Lin e { small Philco freezers in small grocery stores. The grocer pays $5a month & j, », 
AIRE CONDITIONERS. AU ATIC IC 5 . ee . ° ° % 
You're way, way ahead of Every establishment . for 30 months to get this orange juice cabinet and the franchise. Minute prop. 
competition when you offer and institution that * * . lated 
at cian dame coal oneaniead Maid owns the display superstructure; the grocer eventually owns the a 
i dient wero ager gp paleo ' ie 1. _— cabinet itself. So far the company has distributed several thousand of slopi 
ely 2 ce Cc rus Y a " 2¢ ~< > . > > . 2 . 
aged.” quickly installed. ice producer. It sells Make 1950 your best year yet! It’s not too late! Summer sales o these converted home freezers to food outlets which have been over- && the | 
th 3 and 5 hp. ratings. _ itself “ause it pays "ork’s exciti »w line “nackaged” ai ition) its P : id iy 
a mh tok tenes & gaye York’s exciting new line of “‘packaged” air conditioning units for looked or neglected by dealers. Snow Crop is working out a similar deel, : Ex 
Cr res, Meee homes, offices, stores, restaurants and recreational spots are just via a two-bits-a-day coin meter plan ye | 
. “- = ’ ° ‘ > . 4 li 
Any business or in- beginning to zoom. There’s time for you to cash in on Yorkaire syst 
dustry that i J nares . ‘ * : . » . 
great quantities of ice Conditioning popularity this season! Refrigeration merchandisers as a whole haven't latched onto this desi; 
for packing, display oe — : high-pressure market for low-temperature equipment, according to re- moi: 
and general purposes Then for year-round sales . . . York’s sensational, fast-selling f the field 6 heer d , : ich If t 
is a red-hot prospect! seater hi ; iil uillitniad spe See . ports from the field we receive. Some few have (and they're getting ric deen 
Selling is y bec: é 4 es, [roze O Inets a bt) ) ° * 
dnt au + ie — in Zen food cabinets, and condensing units in the process ) but too many have been asleep at the switch. They 
os ae ee haven't recognized what’s happening currently as to housewife preference 
And York’s unbeatable, complete line of products is backed by for frozen orange juice, pre-packaged meat cuts, convenient chicken 
the industry’s most aggressive, most sales-productive advertising parts, and no-waste vegetables. 
and sales promotion programs! ’ , , : : 
I Prog ‘Tis a revolution, this burgeoning of the frozen foods busines:. 
You can’t lose by checking to see if the valuable York Dealer Housewives are going for the convenience and economy of packaged 
Franchise is now available in your territory. Phone your local York frozen foods like they're going for wrestling on television. Leave »'s 
Distributor today! Or, write York Corporation, York, Pennsylvania. face it: An amazing public acceptance for fresh-frozen foodstuffs ‘s 
the great new Fact of Life in the food business. Too many peop e 
: — foe 
FROZEN FOOD CABINETS. Stores, farms and homes in the refrigeration and major appliance business haven’t recognized 


are live prospects for these units. They contain 
separate storage and deep-freezing compartments. 


this Fact of Life. They aren’t aware of the Revolution, nor have 


The big advances come from they realized how they can make plenty of money by riding ‘t. 
If some local dealers don’t get off their haunches they'll be frozen ot 
YORK of a terrific new development which could keep them in clover for 


years to come. 


eihenien wit wen tied pete ae. Yeadguarters for- Refrigeration and Air Conditioning But if they do give it a good ride, they'll make more and more 


plete line of range and size for every requirement. money in the next several years. 


ig a: ps * : < = 7 J >, Bees Csi ; Lee, = . : < < ae er ee Bs aes i ESL 3 .. sid rere = ee! Sy . at = : aa Se ideo . oe, a _ 79 3s 
bs 
? 1) 
Te es SE ee 
ae | | J \ Boy 2d & ee = /<) re 
xe 2, ah / Yf | 1H T| ay end ' eS 
- Ve slg hy , | } | | A VY & oa ) => — ~ : 
a vi YH iil O BE Ne 
a Ue Str rey » Cae) RES 
an Tie } <= fo. fea\a0 ae * \— 
3 = <\ Coen\\\ vs x) © Ort ) 
‘a » See f eO\\\\'a9\ Z CAS. J 
a » = ~%— © \ Ss o\ is} IZ 
sq °F A SNS ne 
Be = : 6 oe () \ ey 
ie —T \ 6 & 4 OW, 
we ne Vin &\) WANE 
ye 
a 
ae 
eh 
A 
e 
Rs 
i 
re 
iy | 
ie 
ae 
eo 
a 
ree 
a — 
=a 
rape a 
See i 
fe me 
fon 
oa 
a 
sn 
ae c 1 Se Ex renee ame - Say pe : - |  €& _ 
ek ie es a ‘. / . Se oat ) & 
tg ie : ; ie - % my Lp a os s ‘ * a Ss, * - CC 
Fe os he Ri, i: ee . ne "Oy a 2 — =. 
: we Bie > an: = a 5 a : , an R = i 4 ae —™ ae 
eS ata q _ a 
: Be Se % , ; 
4 a \ 
, 
oe 4 
re 
‘ 
api 
ay 
Siig 
sd . : me \ 
im ae ee 
fe Aye) 6 ' or 
* se “yy — ‘ 
‘ S fi ——— + 
was ' ration 
| , = stag 
Snes 
Ay 
< 
a a —- Leathe Ce =a . Ns [> ogy — ee a Se , % Bie ig a pages = Se a : : i nS : Ane he 
Rs es es cue ec —— > af ‘, : : 7 : x £ oe, SS = - We ; ee ew hy 0 ed Te ae 
¥ s F sti ks Si ? ‘Sl ley, a : a Pt See 4 =e : ts Te poset. * i te ; on & 3 & Rival, Cee oe ‘ Ss Serr te. 


opyright 
1950 

iness News 

lishin» Co, 


he Tan. 
unt? es: 
is e ch; 


ana jer 
nta ive 
vep. 


3ec: . 
ana jer 
n WV gr. 


vithin 
fresh 
retail 
7% 


utsell 


0,000, 
con- 
icular 


49 by 
Crop 
ction 
aand, 
these 

pro- 
lic in 
yped- 
ence, 
lars 


pace 
few 
of all 


‘ems. 


lets— 
vhen 
cers 


cing 
onth 
nute 

the 
d of 
ver- 


leal, 


this 


ore 


AIR CONDITIONING & REFRIGERATION NEWS, APRIL 17, 1950 


13 


Layout for Refrigerated Egg Storage Building 
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S\stem That Provides Rapid Cooling, High 
Humidity Will Keep Eggs from Spoiling 


I AYTON — Keeping eggs in tip- 
top condition for marketing—espe- 
cia'ly during the warm summer 
moiths—poses a problem for most 
farmers and poultrymen if refriger- 
ated storage facilities are not avail- 
able. By the very nature of the 
product, eggs deteriorate rapidly if 
not cooled within a short time after 
they are produced. 

A man who is handy with tools and 
acquainted with building construc- 
tion commonly employed on the farm, 
by following the professional guid- 
ance of a local commercial refrigera- 
tion dealer can help build his own 
egg refrigeration storage plant with 
a minimum amount of expense. 

According to data compiled by 
Frigidaire Div. of General Motors, 
Kansas State university, and Ohio 
State university, general require- 
ments for the average size egg- 
producing farm call for a structure 
about 714 ft. wide and 1114 ft. long 
with a peaked roof. This roof should 
be well ventilated so that during the 
summer months a natural draft will 
reduce temperature of the ceiling of 
the storage room below. 

For instance, if the flat root of a 
refrigerated room is exposed to di- 
rect sunlight, it can very easily reach 
a surface temperature of 120° F. or 
more even though the surrounding 
air temperature is only about 90°. 
Thus by employing a well-ventilated, 
peaked roof, the refrigeration load 
on the egg storage room is substan- 
tially reduced and will help save on 
daily operating expense. Walls ex- 
posed to the sun should be painted 
with white, buff, or aluminum paints 
which will reflect heat and help re- 
duce the refrigeration load even 
further. 


COOLING COILS OVERHEAD 


Inside, the refrigerated storage 
room should have a ceiling at least 
8 ft. high so that ample space is 
provided for installation of overhead 
cooling coils. The floor can be con- 
structed of either wood or concrete; 
however, the latter is preferable. 

The storage room should be insu- 
lated with 3 in. of cork or its equiva- 
lent and properly sealed to afford the 
most efficient refrigeration. Advice, 
concerning insulation and _ sealing, 
from the local commercial refrigera- 
tion dealer will insure a good job. 
The electric refrigeration compressor 
is not housed in the storage room 
proper—but outside in a well-venti- 
lated, weather tight compartment 
about 20 by 20 by 20 in. with a 
Sloping roof secured to the wall of 
the building. 

Eeegs are especially susceptible to 
loss of moisture. For this reason it 
IS important that any refrigeration 
Syst’n applied to egg cooling be so 


desi; ned that it will maintain a high 
moi» ure content in the storage room. 
If t . air is dry, eggs may deterio- 


rate through loss of moisture. 

Moreover, eggs must be quickly 
cooled after they are produced—from 
hen body temperature of about 107° 
on down to 55° holding temperature. 
Otherwise, the egg drys out, the 
white becomes thin, and _ micro- 
organisms on the shell are more 
likely to cause spoilage. 

Selection of balanced refrigeration 
equipment, which will afford suitable 
initial cooling, correct storage tem- 
peratures, and the proper amount of 
moisture, is an important phase of 
the job, and the guidance of a com- 
petent commercial refrigeration deal- 
er again should be sought. 

By applying his engineering knowl- 
edge the dealer will install properly 
balanced equipment which will afford 
a small difference between the room 
air temperature and the operating 
refrigerant temperature of the sys- 
tem. The temperature differential 
for gravity-type cooling equipment, 
which is recommended for the aver- 
age farm installation of this nature, 
should not exceed 18° and if it is 
kept down to within 10 or 15°, so 
much the better. 


EGGS COOLED FROM 95° TO 55° 


In planning an installation of this 
type, provisions have been made for 
cooling a maximum of one case of 
eges per day from 95° F. down to 
55°. The storage capacity for eggs 
already cooled to 55° depends upon 
the physical limitations of the stor- 
age room only. Eggs kept at tem- 
peratures lower than 55° are prone 
to sweat when removed from refrig- 
erated storage for shipment to the 
market. Arrangement of the table 
work area and shelves can be varied 
as required by the user. 

Typical refrigeration equipment 
which will operate a farm egg cooler 
of this capacity consists of a 4-hp. 
reciprocating compressor, 
with an oversized electric motor and 
slow-speed pulley. This arrangement 
is necessary to maintain proper “bal- 
ance” because the operating refrig- 
erant pressure of the system is 
higher than the normal range per- 
missible with this size machine. The 
compressor is hooked up with a 
finned gravity-type cooling unit 25 in. 
wide, 7 in. high, and 108 in. long, 
and equipped with an expansion valve 
and other necessary accessories. 

To avoid drippage of moisture onto 
the table below the cooling unit, a 
suitable baffle and drain pan should 
be placed beneath the cooling coil. 
Standard low-pressure control, pro- 
vided as a part of the compressor, 
will govern temperatures within the 
required limits. A drain from the 
pan beneath the coil should be built 
to carry the moisture to the concrete 
floor. However, if the floor is con- 
structed of wood, this drain should 
be directed outside. 

As a general rule, the 3 in. of 
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insulation enveloping the _ storage 
room will protect the product from 
low temperatures during the winter 
months. However, this cannot be 
guaranteed in some sections of the 
country where excessively low tem- 
peratures prevail for long durations 
of time. In such cases, it is wise to 
install a small electric heater. By 
hooking it to a room thermostat, the 
heater will turn on and off auto- 
matically as required by outside 
weather conditions; thus, providing 
safe, economic year-round egg stor- 
age. 


1900 Corp. To Expand Space 


CHICAGO — Nineteen Hundred 
Corp., which now occupies space 
508B in the American Furniture 
Mart, is seeking to lease space 546D 
where it would have considerably 
more floor area, it has been reported 
recently. 

At present, the latter space is 
being held by the Roberts & Mander 


Corp. 
= 


include: 
@ New all steel construction 
throughout. 
@New chrome "push-button" 
door latches. 
eee Cooling.” 
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...and You'll Buy 
Koolmaster 


KEG COOLER & BEER DISPENSER 


The stainless steel top of the Koolmaster 
contrasts most attractively with the soft b 
wearing baked enamel body finish. Other Koolmaster features 


rown Dulux long- 


@ New full length concealed 
door hinges. 

@ New five-year warranty 
plan. 

@ All stainless steel exterior. 
(slightly higher price) 


Two sizes, two-keg and three-keg sizes are designed with 
self-contained refrigerating units or for remote installation. 


For Complete information Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 
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Peak Performance 
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Sporlan solenoid coils are /ayer wound (not random wound) and are 
interwoven with layers of cotton thread. This Peak Performance 


construction evenly distributes the voltage between the layers of 


rons 


‘OW ‘sinot ‘JS 
09 AAA NvTu0 


oil...then | 


ods 


wire, and minimizes the possibility of coil burnouts. 


After the coils are wound, they are twice dipped in high temperature 
insulating and water repellent varnish to thoroughly impregnate the 
cotton thread insulation, and are baked after each coating. As a final 
| precaution, the coils are then dipped in a protective sealer, after 


which they are again baked to prevent any moisture infiltration. 


ONLY SPORLAN OFFERS YOU PEAK PERFORMANCE SOLENOID 
VALVES WITH THESE GREAT COILS, AND MANY OTHER FEATURES. 


ORDER THEM TODAY FROM YOUR SPORLAN WHOLESALER ! 


SPORLA 


PERMANENTL 


Save money on large installations... 
install the Sporlan Solenoid Pilot 
Control in place of large capacity 
solenoid valves. 


RE, 


SEALED IN! 


Solenoid Valves for 
all liquid line capaci- 
ae ties up to 25 tons 
Freon-12...50 tons 
Methyl Chloride... 
40 tons Ammonia. 
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ZEROSTREAM 
BEVERAGE COOLER 


Who doesn’t prefer a clean, dry, cold bottle? Your 
customers do . . . and so do their customers! KOCH 
Beverage Coolers keep bottles that way . . . ready for 
instant service. The Zerostream is a bartender’s dream of 


cleanliness, convenience, and cold. 
at any chosen temperature . . 


It keeps bottles dry, 


. even as low as freezing. 


Labels don’t soak off .. . there’s no groping for brands 


in icy water... 


slide up out of sight for speedier service . . 


no slimy bottles to wipe off. Doors 


. instant 


brand location. KOCH dependability means savings 
on upkeep ... years of faultless service. 


MODEL 8218 
18-case capacity. Also avail- 
able for self-contained con- 
densing unit installation. 


MODEL 8230 
30-case capacity, for re- 
mote installation. Ideal for 
the large bar, with fast 
turnover. This model also 
available with self-contained 
condensing unit housing. 


WRITE TODAY FOR AVAILABLE TERRITORIES AND THE KOCH SALES PROPOSITION 


~ 


There's 


tee of 
DEAN 


application . . 
men who have years of experience and 
practical “know how" in solving difficult 
refrigeration problems . . 


cabinets, locker plants, soda fountains, 


GET BIG PERFORMANCE 


AT SMALL COST WITH 
PROVEN, 


EVAPORATOR PLATES 


farm milk coolers, farm freeze cabinets, 
low temperature test rooms, frosted food 
refrigerators, window displays, food count- 
ers, refrigerated transportation and sub- 
zero applications for industrial chilling. 
Custom built plates available on special 
order, such as cylinders, 
tanks, stainless steel, etc. 
available for Baudelot-Type Coolers. 


a DEAN cold plate for every 
- designed and built by 


+ your guaran- 
quality. 
makes cold plates for ice cream 


DEAN 


PRODUCTS, INC. 


Factory & Main Office 


1042 Dean Street, Brooklyn 16, New York 


U's, angles, 
Plates also 


SEND FOR YOUR COPY OF OUR TECHNICAL DATA BOOK 


Growing Profit from Perishables Since Wor 
Makes Refrigerated Display Vital to Grocer 


TORONTO, Ont., Can.—Self-service 
open refrigerated cases not only in- 
crease the food merchant’s sales of 
long-profit perishable items but save 
him the cost of hiring extra help for 
the weekend trade, declared Austin 
Campbell, vice president and general 
manager of Ruddy-Freeborn Co., in 
a talk before the Interprovincial 
RSES association at is 11th annual 
convention here. 

“We have come a long way from 
the old store with its cracker barrel, 
bins and boxes for dried beans, peas, 
and prunes. These items are now 
put up in consumer packages, even 
in the country store in remote Yukon 
areas, as I saw them this past 
summer. This packaging of staples 
enabled the grocer to go semi-self- 
service. 

“In the old store of the barrels, 
boxes, and bins, these staples were 
about the entire sales volume. The 
grocer had little use for refrigera- 
tion. The vegetables, meats, milk, 
eggs, and butter, were bought at the 
farmer’s market or from_ the 
huckster. Today’s store is a com- 
plete food store on a .semi-service 
basis. 


30% More Perishables Sold 


“Pre-war, the food store sold 60% 
in staples that needed no refrigera- 
tion and only 40% in perishables. 
Today, the same food store sells 
about 30% in staples and 60 to 70% 
in perishables that require refrig- 
eration,” Campbell said. 

“Self-service refrigerated cases are 
designed to meet this changing con- 
dition in each department. For ex- 
ample, the vegetable department is 
estimated at 25% of the gross dollar 
volume in even the smaller stores. 
This is one of the most profitable 
departments in the store, yet because 
of inadequate or improper refrigera- 
tion it frequently is operated at a 
loss. 

“Display sells merchandise—30% 
of all vegetables are bought on im- 
pulse so let’s get them out on display 
in a self-service refrigerated display 
case. It will increase his sales about 
40% and his vegetables will look as 
good at 4 to 6 p.m. as they did at 
10 a.m. The trend to packaged vege- 
tables is increasing, so this case 
should be designed to take caré of 
both packaged and bulk vegetables.” 


Impulse Moves Dairy Items 


“Now, let’s look at the dairy de- 
partment. Fifty-two per cent of all 
items in this department are impulse 
purchases. This means we _ should 
sell this merchant a good self-service 
dairy case. Even milk can be handled 
at a profit in this case if kept cold 
enough. 

“Frozen foods have been an in- 
novation of recent years. Let’s get 
frozen foods out of the hole and on 
display at zero degree temperature in 
a self-service case. It will double the 
sales of frozen foods. 

“The meat department is next. This 
is the bottleneck in the semic-self- 
service store of today. It is frequently 
the last department to go self- 
service. This is due, in part, to the 
fact that it is frequently run by 
hired employes. Employes sometimes 
resist changes for lack of facts as to 
why changes are desirable. 

“The butcher will agree that it 
is a good thing in Medicine Hat, 
Vancouver, or in the United States, 
but not in his neighborhood because 
his customers are different. Never- 
theless, in spite of this the butcher 
really thinks it will cost him his 


2 


job. The store of tomorrow will have 
self-service meats,” said Campbell. 


No Lay-Offs of ‘Regulars’ 


“One of the first things we must 
bear in mind is that in the average 
store it will not mean the laying off 
of any full time employes, but only 
the extra help on Fridays and Satur- 
days. This is important, because you 
want the help of these full-time em- 
ployes when you sell a self-service 
case to the owner of the store. 

“It does mean that sales per full- 
time employe will increase at least 
30%. He becomes a more valuable 
employe; his hours are more regular, 
and his job more secure. 

“How should we, as refrigeration 
men, treat self-service refrigerated 
display cases? 

“First, if you are going to sell 
them, I suggest you pick out a 
financially sound manufacturer who 
has a reputation for quality products, 
and the engineering skill and know 
how to build this type of equipment. 
Your business life is at stake and 
you cannot afford to put forth your 
efforts to promote the sale of a re- 
frigerator case that will not stand 
up or do what it is supposed to do. 

“Nor can you afford to represent 
a company whose financial position 
does not guarantee them, or you, a 
sound future. You should insist on 


= 


the case you sell having the f. 3. 
tures that the merchant wants | 
would insist on cases that comb je 
these features: 

“1. Perfect display. 

“2. Ease of operation. 

“3. Perfect refrigeration. 

“4, Low cost of operation. 


“I would also work with a cc a. 
pany who would teach me, throu -h 
field help, modern merchandising | 
would have them show me how to 
study the food merchants proble 15 
and how to solve them—not just ¢ s- 
cuss B.t.u. and my machines. 

“Last, but not least, if I were se y- 
icing and installing these self-serv ce 
cases, I would realize they funct >on 
entirely differently from the conv n- 
tional closed cases. Contrary to wi at 
most engineers think, the aver: ge 
machine manual does not represent 
too much experience with this t) pe 
of equipment. 

“You may have to rly 
on the case manufacturer giving ) ou 
proper instructions on how to :p- 
erate his case, what size machine 
to use, what size liquid and suction 
lines to use, and what settings. 

“With the increase in open equ'p- 
ment you must avoid fans, wait 
heaters blowing in the cases, and you 
must also avoid drafts from win- 
dows and doors,” he cautioned in 
concluding his talk. 


Model 2 FDI 
25 Cubic Foot . 


Model 2 FDF (Blower) 
Also Available 


Reach-in_ refrigerators 
from 20 to 45 cu. ft. with 
either blower or ice cube 
maker coil. 


Model 6-9 
ADD-TO 
Storage 

Refrigerator 


Special sizes of Storage 
Refrigerators now available. 


Manufacturers Agents 
wanted for 
several territories. 
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~, replace it right 
«with Kanco 


for trouble-free service on 
HOUSEHOLD REFRIGERATORS and FREEZERS 


To insure gemagtete customer 
replacement job, i 
Controls. 


and types for general an 
hold and freezer controls. 


Kanco Duc. 


OHIO 


COLUMBUS i, 


bi 
eos 


satisfaction on every control 
right with Ranco Refrigeration 
You'll do the job easier, faster, make greater 
profits—for call-backs are eliminated. Ask 
wholesaler to show you the complete line of dependable, 
precision-built Ranco Replacement Controls . . 
exact replacement of all house- 


your Ranco 


. models 


“ CHECK WITE 
Kanco FIRS! 


@ specialists in 
refrigeration 

@ dependability 

@ greater customer 
satisfaction 


@ more Ranco controls 
in use 


@ less stock to carry 
@ more profit for you 


World’s Largest ‘Manufacturers of Refrigeration Control: 
more than 20,000,000 controls now in use 
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What's New 


CORRECTION 


This Is Right Photo of 
Louisville Freezer Unit 


n the April 10 issue of the NEWS 
a story published on page 10 under 
th: headline “Electric Freezer Makes 
Ice Cream In a 
Jiffy” described 
electric ice cream 
_ freezers for home 
use made by the 
’ Louisville Electric 
Mfg. Co., 3008-30 


Magazine St, 
Louisville, Ky. 
However, the 


freezer illustrated 
was one made by 
another manufac- 
turer. The freezer 
illustrated here is 
the one which is 
menufactured by the Louisville Elec- 
tric Mfg. Co. 

The freezers, made under the trade 
name “Pioneer” operate automatic- 
ally at the flip of a switch and comé 
in two models. Model 70, a 2-qt. 
freezer, carries a retail price of 
$21.50, while the 4-qt. freezer, model 
71, is priced at $29.50. 

Rapid freezing permitted by this 
new unit, the manufacturer says, 
shortens the hardening process. 


rl 3 # 
Remington Model 8, a %4-hp. 
window unit. 
* ok * 


Remington Models Have 
Increased Cooling Capacity 


CORTLAND, N. Y. — Increased 
cooling capacities, quieter operation, 
and smaller, more decorative cabi- 
nets, mark the 1950 line of Reming- 
ton air conditioners, which will con- 
sist of four console (floor-type) 
models, and two window-type con- 
ditioners. 

Some of the individual models had 
been introduced earlier. 

E. A. Bonneville, general sales 
manager, listed the increase in ca- 
pacities in the console models as 
follows: 

Model 12—the 1%-hp. air-cooled 


DOcEDOvE COMMIS ©) 


Sagys— 
IT TAKESA LOT © 
O’ PECKIN- /f 
COMIN’ OUT WITH 
ANEW IDEA. 
WERE PROUD 
TO CROW ABOUT 
OUR NEW— “> 


‘ee ee ae -/ + 
DOLE Jcele/ UNIT (477 ff he 


THIS LATEST ADYANCE PROVIDES 
MAXIMUM EFFICIENCY ® CUTS THE 
COSTS OF AIR CONDITIONING 
forthe CHURCH, AUDITORIUM 
CAFETERIA, MORTUARY. RETAIL 


STORE ETC, @ DOLE elt 
ARE ALSO USED FOR PRODUCT 
COOLING, FOR THE CIREAMERY 
DAIRY, BAKERY & CANDY MAKING. 


” 


DOLE ICE-CEL IS ANOTHER HIT - 


BY THE MAKERS 


DOLE YACUUM COLD PLATE 


DOLESREFRICERATINGRCOg== 


5910 N.PULASKI RD. CHICAGO 30, ILL - 


NEW YORK BRANCH- [03 PARK AVE, NEWYORK (7, N.Y. 


{| PLANTS — SIMPLY AND 
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THE DOLE Ice-Ce€ 
ALSO IMPROVES OLDER 
INSTALLATIONS. HERES 
THE ANSWER TO ALONG 
FELT NEED... INCREASES 
THE TONNAGE OF OVER: 
LOADED AIR CONDITIONING 


ECONOMICALLY / 


OF THE FAMOUS 


POLE 


GCM 
COLD PLATES 


° on Elficione 


— te 
‘AIR CONDITIONING 
PRODUCT COOLING 


Overton, increased from 12,300 to 
14,200 B.t.u. per hour. 

Model 12W—The 1%-hp. water- 
cooled Aristocrat, increased from 
13,700 to 15,500 B.t.u. per hour. 

Model 10—the 1%-hp. air-cooled 
Director, increased from 10,000 to 
10,600 B.t.u. per hour. 

Model 10W—The 1-hp. water- 
cooled Fullton, increased from 11,000 
to 11,600 B.t.u. per hour. 

These console models are normally 
supplied with decorative cabinets of 
imported mahogany in Cordovan 
finish or honey-blonde Avodire. All 
have been reduced from 38 to 36% 
in. in width, height remaining at 
°38 in. and depth at 20% in. 

The two window units in Reming- 
ton’s 1950 line have two-tone metal 
cabinets with one-piece ad-ustable 
grilles of molded plastic, finished in 
sand gray and Biscay beige. Capacity 
figures for the window units are: 

Model 8—%-hp. Professional, in- 
creased from 8,000 to 9,010 B.t.u. 
per hour. 

Model 6—%-hp. Bedfellow, in- 
creased from 5,500 to 6,020 B.t.u. 
per hour. . 

All units in the line are in pro- 
duction and are offered with her- 
metic refrigeration systems for the 
more prevalent electrical character- 
istics. Open compressors have, how- 
ever, been retained in the console 
models for 115 or 230 volts direct 
current and for 50-cycle applications, 
as required for export. 

In closing a recent sales confer- 
ence at the headquarters here, Her- 
bert L. Laube, Remington’s president, 
announced that the firm’s backlog 
of unfilled orders on room air condi- 
tioners was now the highest in its 
history, and that room air condi- 
tioner production in the new Hunt- 
ington St. plant commenced late in 
February, and would add _ substan- 
tially to the output of the main 
Court Street plant. 


Arvin Grill Makes Toast, 
Warms Liquid, Pops Corn 


* * * 


CHICAGO —A new model 2800 
Arvin Electric grill has been intro- 
duced recently by Arvin Sales Div., 
Noblitt-Sparks Industries here. 

The grill which has a 95-sq. in. 
cooking surface, toasts, fries, grills, 
warms liquids, and can even pop 
corn, according to company officials. 


It has a tight-fitting lid to prevent | 


grease from spattering, even distribu- 
tion of heat throughout its aluminum 
cooking surface, a limiting thermo- 
stat to prevent overheating, and a 
drip spout to drain off grease. 
Model 2800 is chrome finished with 
black plastic handles and four plastic 
feet which act as insulators. Exclud- 
ing the handles, it measures 10% in. 
square and 5 in. high and weighs 
approximately 5 Ibs. 


heating element. 
Retail price is listed as $10.95. 


WHEN IN MILWAUKEE, WIS. 
Visit the New $5,000,000.00 


SPORTS ARENA 
Fully Equipped with 48 


Bloc 


BEVERAGE COOLERS 


They Cool the Beers that 
Make Milwaukee Famous. 


Manufactured By 


UNITED FRIGUATOR ENGRS. 
MENOMINEE, MICH. 


**A CASE OF COOL JUDGMENT.” Prost! 


STAINLESS 
STEEL 


M4 
a 


It operates on | 
110-120 volts, a.c., with an 800-watt | 


Wall-Type Refrigerator 


STAR SALESMAN FOR PACKAGE STORES! 


This KOCH wall-type case isa stellar seller. 
Handsome, dependable and economical to operate, it keeps 
bottled-goods business booming in good times as well 
as bad. Merchants know that beer sells better as 
money gets tighter. And KOCH sells beer best, in this 
new cabinet with its inviting shelf arrangement and 
eye-catching price-tag moldings on each shelf. Ideal 
for self-service set-ups, it affords years of constant 
trouble-free service at minimum operating cost. This 
versatile cabinet is just as practical in groceries 

and markets . . . offering even more profit possibilities. 


MODEL 3508 
Huge capacity... 
unsurpassed .display 
in surprisingly small 
space. Holds more than 
70 cases of bottled 
beverages . . . includ- 
ing quarts. Wide 


doors afford speedy 
self-service. Fluorescent 
lights are full height. 


MODEL 3842 

A 42-cu. ft. capacity reach- 
in refrigerator, finished in 
white Dulux, with porcelain 
interior. Koch also manufac- 
tures a companion 65-cu. ft. 
model. Either size is avail- 
able with glass or solid doors. 


KOCH 
a € 
SINCE 1883 '449'4(¢]4'a‘WEhU); aye NORTH KANSAS CITY 16, MO, 


WRITE TODAY FOR AVAILABLE TERRITORIES AND THE KOCH SALES PROPOSITION 


CEE-KLEER SELLS YOU 
TO YOUR CUSTOMERS 


Make Trouble Visible 
with the only liquid indicator that fully indicates 
FULL 360° VISION 
Making Possible a Rapid Diagnosis of Operating Troubles. 

ENGINEERED By Service Men for Service Men 
PROVIDES Positive indication of excess oil in the system 
CEE-KLEER Sight Driers are 100% cleanable and refillable. A 
combination: Sight Drier-Strainer-Filler ALL IN ONE. Traps sludge, 
wax and foreign particles—assures clean systems. Makes servicing 

easier, faster—eliminates guess work. 


BUILT “NOT TO LEAK.” Con- CEE-KLEER PRODUCTS CO. 


tact your jobber or send for 
1335 Walnut St., Cincinnati 10, Ohio 


CAFETERIA INDUSTRIAL 


WATER COOLERS PROCESS COOLERS 
Stainless steel. Special Temperatures to 34°— 


cafeteria design. High sustained as set. Spe- 
capacity, super storage. cial features for bakery, 


Costs na more 


Ebsives, sioss titers Gives omcach PPA Potting, other p 
| : oa es. Rugged onst 
, Service | 

Satisfaction 
Dollar value 
= 


COOL, CLEAR, DECHLORINATED 
WATER WITH 


FILTRINE 
FILTER-DECHLORINATORS 
Eliminate tastes, odors, foreign 


particles. Promote cooler satisfaction 
— dealer sales. 


A Few Choice Areas Open for Factory Representatives 
FILTRINE MANUFACTURING CO. — 
BROOKLYN 5,N.¥Y. 


53 LEXINGTON AVE., 
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cutting open the shell. 


Service in Detroit, wholesale 


DETROIT—Complete rebuilding of 
hermetic units is no simple problem, 
as many servicemen who’ve tried it 
will testify. Yet it can be done by the 
firm that has the know-how and the 
equipment and is prepared to devote 
the painstaking care that is so neces- 
sary. 

One such firm that has built up 
an enviable record in post-war years 
is Brighton Appliance Service here, 
which rebuilds all types of hermetics 


One of the first steps, obviously, in rebuilding hermetics, is 
Here Dana Cooper has one chucked 
up in the 18-in. lathe at the shop of Brighton Appliance 
rebuilder of hermetics. 


RIGHT: To keep accurate control over the hermetics in process 
at the Brighton shop, identifying job numbers are stamped 


Hermetic Rebuilding—Not So Simple, 
Step-by-Step Outline Shows Care Needed 


on a wholesale basis for customers 
in this area as well as many through- 
out the country. 

“One thing that we’ve stressed is 
high quality workmanship, even 
though it costs us more and we have 
to charge our customers a little 
more,” points out the owner of the 
firm, Arne Perttola, who despite his 
youthful appearance, has many years 
of refrigeration experience behind 
him. 


with metal punches on the frames, domes, stators, and rotor. 
This prevents any mixup in parts. 


However, this works out best in 
the long run, he finds, and the com- 
pany is able to back up its jobs with 
a one-year guarantee. 

“Doing a thorough job means that 
on some units we actually lose money, 
but this pays off in the end,” he’s 
convinced. 

Just how much is actually involved 
in completely rebuilding a hermetic 
system can best be illustrated by 
tracing step-by-step the operations | 


~ 


ws 


HIGH STARTING | 
TORQUE . . . for quick, — 
. @asy starting and smooth 
acceleration. 


LOW STARTING 
CURRENT e«eto mini- 

mize light flicker when " 
motor starts. 


ey Oe P ken een See 


motor during the starting 
motor while running at rate 


BRUSH IN CONTACT 


INSULATION 


Pioneered by Wagner more than half a century ago, the 
repulsion-start induction single phase motor is truly 
industry’s “general purpose” motor because it combines 
the best features of two types of motors: the repulsion 
eriod and the induction 
operating speeds. Today, 
the Wagner Type RA offers the most simplified, trouble- 


WITH COMMUTATOR 


Here’s what you get in the 


WAGNER Yoru MOTOR... 


the most simplified design to provide — 


free design available, and is still the standard by which 
all other single phase motors are judged. In the Wagner 


Type RA Motor you get low upkee 
servicing, freedom from vibration an 


of reliable service. Shown below are the basic principles 
of operation of this motor. Bulletin MU-185 gives com- 
plete details. Write for a copy. 


HIGH OPERATING 
_ SPEED... constant at 
all operating loads, even 
under overload. 


FLAT EFFICIENCY 
CURVE oes over a wide 


operating range. 


cost, minimum 
noise, and years 


BRUSH NOW FREE 


ofl 


SHORT CIRCUITING NECKLACE 
NOT IN CONTACT WITH COMMUTATOR 


: we ee 


SE a See 


OF COMMUTATOR 
INSULATION 
o 


hi 


Starting period—Short-circuiting necklace is not in con- 
tact with commutator bars. A governor spring holds barrel in 
c let lected circuits 


starting position. Brush 


Y P 
enabling motor to start as a repulsion motor. 


De] SHORT CIRCUITING NECKLACE HELD TIGHTLY 
AGAINST COMMUTATOR BY CENTRIFUGAL FORCE 


Running period—Governor weights (actuating pushrods) 
have forced spring barrel forward until short-circuiting neck- 
lace connects commutator bars to short-circuiting ring, form- 
ing a “squirrel cage” to permit operation as an induction motor. 


WAGNER ELECTRIC CORPORATION 
6441 Plymouth Ave., St. Lovis 14, Mo., U.S.A. 


ELECTRIC MOTORS + TRANSFORMERS + INDUSTRIAL BRAKES 
AUTOMOTIVE BRAKE SYSTEMS —~ AIR AND HYDRAULIC 


BRANCHES IN 29 PRINCIPAL CITIES 


= 


cleaning 
methods are a most important phase of 


Cleaning tanks and proper 


| 
| 


hermetic rebuilding. Dale Metty 
quickly drying a rotor with compresse | 
air after it's been cleared in spirit 


ABOVE: Compressor vanes are close : 
checked to make sure they're in goo! 
condition and fit accurately. 


in the Brighton plant. 

Note that the term “hermetic 
system” is used, because rebuilding 
a hermetic generally means more 
than merely working on the pump 
and motor assembly. All the compon- 
ents of the system—compressor- 
motor assembly, evaporator, condens- 
er, wiring harness, lines, controls— 
must be checked, repaired, and re- 
assembled with the system, then her- 
metically sealed once again. 

The hermetic jobs come into the 
shop as a complete assembly, local 
contractors and servicemen usually 
sending in the complete cabinet, 
minus shelves and the like, says 
Perttola. 

“Out-of-town customers generally 
ship in the complete system including 
relays and controls, after they’ve re- 
moved it from the cabinet. Since our 
customers pay the freight both ways, 
there’s no need for them to add to 
their expense by shipping the com- 
plete cabinet. Besides,” he points 
out, “the cabinet might be damaged 
in shipment.” 

Locally Brighton generally picks 
up and delivers most units at the 
request of the contractor, although 
a number are brought in by the con- 
tractors or dealers themselves. 

In this connection Perttola sets up 
some important requirements for him- 
self and his men. 

For example, there are no identi- 
fying marks on the Brighton trucks. 
(The firm has a pick-up and a 1-ton 
job.) This also applies to the uni- 
forms worn by the men. 

“The point in this,” Perttola ex- 
plained, “is that we don’t want the 


owner of the refrigerator to get he 
impression that the service firm ! ad 
to call in a rival to handle the »5b, 
Also, we do absolutely no retail b: si- 
ness ourselves, and we don’t want he 
owners calling us for service. If t .ey 
somehow hear about us, we alwys 
tell them to call their regular service 
firm.” 

The men are ordered also not to 
go into the home or business place to 
pick up or deliver a refrigerator or 
system unless accompanied by ‘he 
contractor. 

“This builds confidence on the part 
of the contractors because they know 
we aren’t making any ‘deals on the 
side’ with their customers,” Perttola 
adds. 

Although Brighton doesn’t flash its 
name before the public, Perttola is 
a firm believer in advertising, pro- 
perly directed. He carries a display 


(Continued on next page) 


REFRIGERATION & AIR CONDITIONING 


UNITS ¢ PARTS * TOOLS * SUPPLIES 
 eeeenenhtiiennainmemmnntll 


Get ALL your needs 
delivered to your door 
by fast AIRO service. 
Save time and money 


Write for catalog 49A 
on your letterhead. 


AIRO SUPPLY CO. 


2732 N. ASHLAND AVE., CHICAGO 14, ILL. 


Dryness is a critical . 
requirement in the specifications 

of ANSUL Refrigerants and AN- 
SUL Refrigeration Oils. To safe- 
guard the dryness of Ansul Refrig- 
eration Products, specially designed 
container-drying and product-de- 
hydrating equipment is used to 
eliminate the last trace of moisture. 


Moisture in refrigeration systems 


cpa URE 
Li-TEMPER? it 


x 


results in the formation of ice, rust, S THE RIGERATION ©" 


sludges, and contributes to the de- 
velopment of other impurities and 
complications. These seriously in- 
terfere with the proper operation 
of a refrigeration system. 
ANSUL Technicians have pre- 
pared a series of bulletins on the 
effects of moisture and other for- 
eign matter in refrigeration sys- 
tems. Copies may be obtained from 
ANSUL wholesalers or by writing 
directly to Ansul Research. 


‘ 


ANSUL 150 Ol! - 
The All-Temperature Re 
frigeration Oil—is so! bY 
leading refrigeration w 10!e 


salers everywhere. (If yo 
require a higher vis s!% 
oil ask for ANSUL : 0.) 


REFRIGERATION DIVISION, MARINETTE, WISCON aN 


ANSUL SULFUR DIOXIDE, ANSUL METHYL CHLORIDE, ANSUL OIL, KINETIC’S “FREOBS 
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Hermetics Require Special Tools, Processes 


Spe ial “arbor have 


bee) devised by- Brighton for 


presses 


rem ving, or, as shown here, 
for oressing stators back into 


the shell. 


When work on the _ shell, 


stator, rotor,’ and compressor 
parts themselves is completed 
and they've been re-assembled 
in the shell, it is first “tacked” 
together with an _ acetylene 
torch and then, as shown here, 


arc welded. 


Stamping of Parts with Code No. Prevents 
Mixup When Reassembly of Unit Begins 


(Continued from preceding page) 
advertisement, for example, in the 
“yellow pages” of Detroit’s tele- 
phone directory, but it’s rather hard 
to locate, except for those who know 
what to look for, being under ‘“Re- 
frigeration Equipment Rebuilding” 
rather than a service heading. 


Consistent advertising in a trade 
paper has paid off well, too, he says, 
and considerable direct mail is being 
used. 

Regardless of -how the hermetic 
system gets into the Brighton shop, 
the first step is to give it a tag and 
a number. The tag shows the name 
of the customer (contractor) and 
the number assigned to the job by 
Brighton. 

The number is then recorded in a 
small notebook, along with the name 
of the customer, make and type of 
unit, date of arrival, and special in- 


structions, if any. There’s a separate 
page in the notebook for each unit. 


Next step is to stamp this identi- 
fying number on the base of the unit 
with numbering punches. 


“Tags could be used, but they 
usually come off somewhere in the 
rebuilding operation and then the 
unit couldn’t be identified as to the 
customer’s name,” points out Perttola. 
“This would be especially difficult 
during the summer rush when we 
have as many as 200 to 300 units in 
process.” 

In addition to stamping the base, 
the number also goes on the dome 
(top and bottom) as well as the 
stator and rotor. This is done as soon 
as the dismantling process has gone 
far enough. 

It’s not feasible usually to punch 
the numbers on the cabinet, so the 
identifying number is taped on the 


‘vecision-built indicators provide 
curate temperature readings. 


rge, specialized production. 


‘ide selection of dial ranges to 
eet specific requirements. 


%& | stock types available as shown. 
THE ELECTRIC AUTO-LITE COMPANY 


INSTRUMENT AND GAUGE DIVISION Dept. A-4 


TOLEDO 1, OHIO 
kW YORK © CHICAGO ¢ SARNIA, ONTARIO 
| MODEL G1 
MO: cL G2. 


** . 
*ieaganed® 


MODEL “G” 


Select the type that is bes? for 
your purpose. 31/2” dial; evenly 
calibrated scales. From $18 up. 


wi 
’ > . R 
fhe 
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top of the cabinet. Afterwards, the 
complete hermetic assembly is re- 
moved from the cabinet. 

Next step is to discharge the unit. 

To blow the oil out along with the 
refrigerant during the discharging 
operation, the evaporators are turned 
upside down in most cases. If it’s 
a Coldspot, the whole unit is turned 
upside down. 
- The units are discharged into a 
big tank, which is connected in series 
with two smaller tanks. One of the 
latter is located on the roof, and 
a long pipe from this third pipe 
finally vents to the atmosphere. 

“The tanks serve as traps for oil 
and liquid refrigerant, with most oil 
being caught in the first tank,” Pert- 
tola explains. “The two smaller tanks 
provide a safety factor to make 
sure we trap all the oil and liquid. 
The tanks are emptied every other 
day.” 

Then the whole hermetic assembly 
is pulled apart. This means cutting 
the lines to free the evaporator, re- 
moving the compressor shell from the 
base, pulling off the wiring harness, 
and removing the condenser if neces- 
sary. 


The evaporator, condenser, and 


wiring harness are tagged with the 
identifying job number and sent for- 
ward to their repair benches at the 
front of the job. 


The shell is then placed in the 18- 
in. swing lathe to be cut open. A 
special chuck with two sets of jaws 
is employed in the lathe to handle 
different types and sizes of units. A 
standard cutting tool is used.for most 
units, but Norge units require a spe- 
cial carboloy tool. 

As soon as the shell has been 
opened it is taken from the lathe 
and placed in an arbor press to re- 
move the compressor assembly or 
stator, depending on the make and 


type. 
Stamped with Code No. 


At this point in the process the 


job number is punched on the stators 
and rotors as well as both halves of 
the shell. 

The stator is put aside to be sent 
out for rewinding. Brighton finds it 
more practical to have the rewinding 
done by a firm specializing in this, 
but it sets up the specifications for 
the rewinding operation. The _ re- 


winding job is usually done quickly, 


and, according to Perttola, the re- 
wound stators will almost always be 
back on the shelf in plenty of time 
for reassembly. 

Terminals are next removed from 
the shell because the firm has found 
it has to put new terminals on almost 
all units anyway. 

Now the cleaning process starts. 
The units that aren’t oiled or filled 
with carbon are simply washed in 
tanks containing spirits. 

“Those that are a mess though, go 
into a hot chemical bath,” Perttola 
says. 

The bath consists of a Wyandotte 
cleanser intended for this use which 
is heated to between 150° and 180° 
F. Usually the shell and/or compres- 
sor parts are allowed to stay in this 
bath about 10 minutes, but if they’re 
extremely caked up with carbon or 
sludge, this time will be lengthened. 

Those parts put through the chemi- 
cal bath next are placed in the de- 
hydrating oven where they stay for 
30 to 45 minutes at a temperature of 
250°. This is necessary to remove 
any moisture remaining after the 
bath. This is not necessary when only 
spirits have been used for cleaning, 


(Continued on next page) 
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Who reads The Saturday Evening Post and Better 
Homes and Gardens? And where? The best people 


. «+ the best customers... 
in your territory ... 


Advertisements like the one shown here are ap- 
pearing now. They'll continue to appear through- 
out the best refrigerator sales months. Cash in on 


builds business, 


the best prospects. And 
your town... your neighbor- 
hood. And so... Inland “Magie Touch” Ice Tray 
advertising in those magazines helps you close 
refrigerator sales in your store... 
increases sales, pays you bigger profits! 
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them. Feature Inland “Magic Touch” Ice Cube Trays. 
Demonstrate the new and amazing convenience of the 
feature. You'll sell more refrigerators. 


Make replacement sales and profits too . . . by sell- 
ing “Magic Touch” Trays to replace worn, outmoded 
inconvenient trays. 
stock from your refrigerator manufacturer or dis- 
to make quick deliveries and profits. 


Order an ample replacement 


New refrigerators fully equipped with Inland “Magic Touch" 


Ice Trays give your customers complete ice convenience 
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Thorough Checking of 


—— 


Hermetic Units 


Wiring Is Important In Successful Rebuilding of 


leads are clipped on the other two leads. If the unit starts 

when the black pushbutton is pressed, as illustrated, then the 

terminal to which the black lead is connected is the 
“main” and the other is the ‘‘line.” 


While the compressor and other components of the hermetic 
system are being checked and repaired, the wiring harness 
gets a thorough going-over, as John Lewis is doing here. 
‘ ‘ New relays are installed on all jobs as a matter of routine, 
wep hes peas wae nee ™ ong hingrars along with capacitors. All stators are rewound for capacitors light bulb is included in the circuit ‘o 
on the unit, which is always the “‘start."" White and black ee i — A 
whether the latter were on originally or not. indicate when the unit is running. 
* * & © aa 


In the latter, for example, new correctly, then some further work help in future field repair calls on 


To save time in determining which of the three terminals on 
a hermetic is the “main” and which is the ‘‘line,"" Arne 
Perttola, owner and operator of Brighton, devised this test 


When completely re-assembled, a he - 
metic system must be able to cycle «t 


ABOVE: Here Perttola checks the pumping efficiency of a 
rebuilt hermetic unit to see if it will measure up to the 
requirements for the particular make, model, and size. 


least once out in the open. The smc'| 


= 
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Compressor, Evaporator, Condenser Must 
Meet Stiff Tests After Repair Processes 


leads, cords, and relays are put in 
the wiring harness, along with a 
capacitor. 

“We put capacitors on all our jobs 
regardless of whether a capacitor 


remains to be done on the pump. 
Requirements on amperage will vary 
for make, size, and type of hermetic, 
but this data has been tabulated in 
the form of a list which is kept 


the unit. 

All that’s involved is a master 
switch, two doorbell type buttons, 
and three leads, which are colored 
green, white, and black. 


was included in the original design handy at the test bench. The green lead is the “start” and the 
(Continued from preceding page) shelf to be ready for reassembly. . —. ripe Roan ge pens ag nl sae that the a = or or on . ao", ter- ther 
The roto mpressor parts go Winding of the stator, of course, takes fills these requirements satisfac y; nal, e white an ac eads lead 
pe a oS amen po gor ty pot fo z. into account the fact that a capaci- it is pressed back into the housing, are then clamped on either of the blac 
Often the shell is put on a rotary hydrating process as the shells, be- tor will be used. using an arbor. other two terminals. It makes no Tl 
buffing wheel after dehydrating to ing dipped in the chemical bath if The reworking of the wiring har- Then it is checked to make sure difference which of these two leads the 
remove any foreign particles that the conditions warrant. When this ness 18 performed at the electrical the terminals are fastened on pro- goes on which of the other two ter- a Sé 
may not have been loosened in the process is completed, these parts, bench, which is also responsible for perly. Included in this operation is minals. tern 
hot bath. After that these parts are too, go on the shelf to await re- Teworking the evaporator. a quick test to determine which of With the main switch turned on, Ww 
washed again in spirits. assembly. One of the important phases of the three terminals is the “main” One of the two push-buttons is § plet 
repairing the evaporator is to remove and which is the “line.’ For this Pressed. If pressing the button that 


Holes are then drilled out in the 
domes for the suction and discharge 
lines and the domes placed on the 


In the meantime work is progress- 
ing up front on the evaporator, con- 
denser, and wiring harness. 


you can control 
polyphase motors 


without line starters 


Yes, it’s true! But it can only be done with the 
PENN 270 Series Control . .. the first and only load- 
carrying, 2-pole switch in the refrigeration field. 
And, for single phase motors, it’s better too, because 
it breaks both lines. Get the facts... the true story 


...on the Series 270 and on the code requirements 


for controlling refrigeration condensing units. Ask 
your wholesaler or write Penn Electric Switch Co., 
Goshen, Ind. Export Division: 13 E. 40th Street, 
New York 16, U.S.A. In Canada: Penn Controls, 


Ltd., Toronto, Ont. 


GET THE FACTS 


Write Today 
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FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 


“© 


the old capillary from the suction 
line. The firm always installs a new 
capillary, soldering it to the suction 
line. New tubing is sometimes used 
for the suction line if the old line is 
in pretty poor shape. Otherwise the 


| old suction line is merely straightened 
| out. 


“We change the capillary chiefly 
for our own protection, because they 
might be partially or completely 
plugged or restricted,” states Pert- 
tola. 


Evaporator Flow Tested 


The evaporators are also tested to 
make certain there is free flow 
through them without restrictions. 
The evaporator is usually cleaned 
when it’s turned over during the 
original discharging operation, but if 
the flow is still restricted it is now 
flushed out with carbon tetrachloride 
and compressed air. 

Similar treatment is given the con- 
denser, which usually has to be blown 
out with carbon tet and air. After 
this, a new filter is installed on the 
outlet end of the condenser, which 
is then given a new coat of paint. 
Installing new filter as a protective 


measure, just as putting on a new | 


capillary. 

Actual repair operations on the 
compressor itself are fairly limited 
in most cases, once it has been 
thoroughly cleaned. Such things as 
new valve reeds, though, are _ in- 
stalled when they are deemed neces- 
sary. If the design of the compressor 
permits, the oil pump is given a 
thorough examination. This _ isn’t 
possible in all makes, however. 


Check Pumping Ability 


An excellent check is provided on 
the quality of the compressor by 
testing its capability to pump ade- 
quate head pressure. If it can pro- 
duce a 300-lb. head pressure and hold 
it, it is obviously not a “leaker” be- 


cause under these conditions a leak | 
would show up immediately. If it | 
leaked, the pump probably. couldn’t | 


get the pressure up that high; cer- 
tainly, it couldn’t hold it. 

This check on pumping ability also 
includes a check on the amperage 


Perttola has devised a simple and 
inexpensive setup which speeds up 
subsequent operations and can be of 


is connected in the black lead circuit 
makes the unit start, it means that 


(Concluded on next page) 


FARM & HOME 
FREEZERS 


SELL FASTER, 


EASIER? 


“it is easier fo sell BEN-HUR 
Freezers.’’ That's what dealers 
say who have had a chance to 
show and sell different makes 
of freezers. Sales and production 
records confirm this, too. 


One reason is that the outstanding modern design and beautiful 
i BEN-HUR BLUE color trim get immediate and enthusiastic atten- 


BEN-HUR 12.5 cubic foot ‘ 
size. Others, 9.2, 18.45 — 

cubic foot capacities. <a ae 
* Guaranteed by ” 
Good Housekeeping 
C0705 * 


wt 


tion of your shoppers — eye appeal that gives you a chance to enlarge on other 
BEN-HUR superiorities. You can point to many PLUS values... sturdier life- 
time construction, counter-balanced, easy-lift covers, separate freezing compart- 
ment, all-around cold contact, hermetically sealed insulation, handy food baskets 
and racks, and many other features that assure improved food freezing and 


storage convenience, safety, economy. 


a BEN-HUR MFG. CO. 
Dept. AC, 634 E. Keefe Ave. 


~! Milwaukee 12, Wisconsin 


a BEN-HUR dealer franchise is one of 


| Write today for all the reasons why 
the most profitable in the industry! 
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1728 S. Michigan Ave., 


Refrigeration PARTS. 


WRITE—ON YOUR LETTERHEAD— : 
for the latest edition of the / 25 
DEPENDABOOK—No. 152... > 
Lots of new items. Lots of bar- 
gains...some 60% below 
standard prices! Depend on the 
DEPENDABOOK. Save Money. 
"SERVICE doesn't falter when it comes from HARRY ALTER"). = 


THE HARRY ALTER co. 


BARGAINS, in 


134 LaFayette St., 
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drawn. If the latter doesn’t show up Wholesale Only Chicago 16, Il, New York 13, N. Y. os 
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Club Bars and Bottle Coolers oN 2 er 
The gleaming stainless steel appearance and completely utilized cooling space, controlled - 
accepted cooling efficiency of Beverage-Air Club po aggro from keg to faucet tip, plus many = 
Bars and Bottle Coolers can lead to a greater sales a ers—combined with construction know-how *\\ inc 
vcheien tas ee, iiutesien teat h result in Beverage-Air refrigeration units being 
7. SEES eee, eee os = leaders in the field. For complete consumer br: 
glassware storage on Beverage Cooler top, § acceptance—IT‘S BEVERAGE-AIR EVERY TIME! fo. 
THE PUNXSUTAWNEY COMPANY BOTTLE COOLER 
7 CLUB BAR CB63-S ‘ 
; PUNXSUTAWNEY, PA. ee ee Tk | 
WRITE FOR DETAILS ON BEVERAGE-AIR CLUB BARS e BOTTLE COOLERS @ DIRECT DRAW SYSTEMS e DAIRY MODELS e CUBE MAKERS 
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There’s “Paper Work’ In Hermetics, Too 


Both Unit & Complete Hermetic System 
Gven Run-In Tests Before Final 0.K. 


(Concluded from preceding page) 
the motor terminal to which the 
black lead is attached is the “main” 
or “common” terminal, while the 
third terminal (to which the white 
lead is connected) would be the 
“line.” 

If, however, the unit started when 
the “white” push-button was pressed, 
then the terminal having the white 
lead would be the “main” while the 
black lead would indicate the “line.” 

Thus, it is not nécéssary to charge 
the leads at all, and it takes only 
a second or two to determine which 
terminal is which. 

When Brighton is doing the com- 
plete rebuilding job on the whole 
hermetic system, the operator at this 
bench merely makes a mark on the 
“main” terminal because everyone in 
the shop knows that the center ter- 
minal is the “start.” If only the con- 
densing unit itself has been sent in 
for rebuilding, the numbers “1, 2, 3” 
will be punched above the proper 
terminals in accordance with the 
printed code on Brighton’s warranty 
card. 

The code used is: 1—‘main,’ 2— 
“start,” 3—“‘line.” 

Included in this test setup is also 
an ammeter. 

Assuming now that the compressor 
has passed all these tests with flying 
colors, or has been reworked until 
it does, it then is ready for reweld- 


An 
building hermetics, or anything 
else, is getting paid for the 
work after it's done. Checking 


important phase in re- 


over an invoice here with Mrs. 

Arne Perttola, who handles the 

bookkeeping for the firm, are 

the Perpich brothers, Harry 

(left) and George, Dearborn, 
Mich., contractors. 


ing. The shells are first tacked to- 
gether with an acetylene torch in 
the arbor press, and then goes to the 
final weld. Usually for this the unit 
is set in a steel V-block and arc- 
welded. 


Pressure Test for Leaks 


It is necessary to check the unit 
now for leaks at the welded joint. 
This is done by filling the shell with 
carbon dioxide under 300 lbs. pres- 
sure and dipping it in a tank of 
spirits. Bubbles in the tank would, 
of course, indicate a leak, which 
would mean a return to the welding 
bench. 

After this, the unit is charged with 
a measured amount of oil and given 
an efficiency check. It has to pull a 
certain vacuum and head pressure 
under the proper amperage. These 


requirements vary with the make 


and size of unit. 
Although Perttola has made up a 
complete list of requirements for this 


test, the men sometimes run into | 


difficulties. 

“With some makes the same size 
shell is employed to house different 
sizes of units, so its fairly easy to 
make a mistake if you don’t watch 
yourself carefully.” 

The unit that measures up to this 
requirement is ready to be painted 
and reassembled with the other com- 
ponents of the system. 


10,000 SODA 


FOUNTAINS 


HAVE HIGH SANITATION AND 
LOW MAINTENANCE EXPENSE 
With HEAT-X CAST ALUMINUM 


LIQUID COOLERS WITH 
TWO BEVERAGE COILS 


ANITATION is really achieved with the 
T-X CAST ALUMINUM LIQUID 
LER. It requires relatively little space 
an brings complete protection against 
fre 2-up damage. Separate coils for refrig- 
and beverages are cast in the aluminum 
Specified and used by dozens of lead- 
oda fountain manufacturers, its fast cool- 
»nd trouble-free operation has already 
bre ght economy and pleasure to over 10,000 


fox ain owners. 


THE HEAT-X-CHANGER CO.), inc. 


415 Lexington Avenue, New York 17, N.Y. 


Brewster, N.Y. 


This means mounting it back on 
the frame and connecting up the lines 
with the condenser and evaporator. 

To speed up the operation, it is 
the practice of the Brighton shop 
to connect a service cord to the unit 
so the machine can be running while 
the wiring harness is being installed. 

At the same time the unit is con- 
nected to the firm’s vacuum lines 
powered by two Norge pumps which 
pull very close to a perfect vacuum. 

No refrigerant is in the system 
yet. Although installation of the 
wiring harness doesn’t take long, the 
machine is allowed to operate in this 
manner for 3 hours. 

“This is done chiefly to check for 
overheating of the motor, but it also 
serves to heat up the dome so that 
when we put the refrigerant charge 
in, the refrigerant won’t stay in the 
dome. The combined effects of the 
heat and vacuum also draw out 
moisture,” Perttola says. 

Following this 3-hour run-in, the 
system is charged with a measured 
amount of refrigerant and the whole 
system gone over for leaks with a 
halide torch. Any leaks in any part 
of the system, of course, would have 
to be repaired before any further op- 
erations were done. Before repairing 
leaks the system would be discharged. 

But if no leaks are found the unit 
is started up, and it has to cycle 
while out in the open. 


Must Cycle In Open 


“If the job won’t cycle out in the 
open, it isn’t right,“ Perttola con- 
tends. 

After the first cycle the evaporator 
is covered with a cloth and allowed 


WARRANTY 
DATA 


Jobber 
Make 


N®? 3889 


Protect your compressors by in- 
stalling a new relay of proper size 
and type. 

Terminal No. 1—Main 
Terminal No. 2—Start N@ 3889 
Terminal No. 3—Line 


Upper half of this warranty card is kept 
on file by Brighton, while the lower half 
goes to customer (contractor). 


to operate for 24 hours to give it 
an extreme load test. 

Next step is to disconnect the unit 
and allow the pressures in the high 
and low sides of the system to 
equalize and build up. Then it’s leak 
tested again to see if any leaks may 
have developed during the 24-hour 
run-in. 


If leaks should be found, the sys- 
tem is discharged, repaired, and put 
through the 24-hour test once more. 

By now the unit is almost ready 
for crating and shipment. Pressure 
gauges are removed and the lines for 
them pinched off and silver soldered, 
after which they’re tested for leaks, 
too. Then a final touch-up coat of 
paint is applied. 

If the system came in with the 
cabinet, it’s reinstalled in the cabinet, 
otherwise it is crated and delivered or 
shipped. 

Then it is only necessary to bring 
the “paper work” up to date. This 
means writing down the unit job 
number on a tag. The shop foreman 
brings the tag up front, removes the 
sheet from the small notebook on 


. which the number, contractor’s name, 


make and size of unit, etc., were 
originally recorded, and turns the 
two into the office. 


This indicates that the job has 
been finished. Both the invoice and 
the warranty card are made out on 
the basis of the data on the tag and 
notebook sheet. 


The upper half of the warranty 
cards show customer’s name, unit 
make, size, etc. This half is kept on 
file by Brighton. The lower half of 
the card—the half that the contrac- 
tor receives—repeats all the above 
data besides giving the terms of the 
warranty and explaining the code 
numbers stamped on the motor ter- 
minals, as previously mentioned. This 
is simply listed as follows: 

Terminal No. 1—Main. 

Terminal No. 2—Start. 

Terminal No. 3—Line. 
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These successful servicemen 


PROFIT FROM THE GOOD WILL 
EARNED BY FRIGIDAIRE PARTS! 


Precision-built of finest materials, Frigidaire Service Parts are made to the 
same exacting quality standards as original equipment. That’s why customers 


are better satisfied with work that’s done with these parts. They know the job 
will be right the first time. And their confidence is justified by the results, for 
re-adjustments and call backs are greatly reduced when genuine Frigidaire Parts 
are used. It’s easy to see why servicemen all over the country praise Frigidaire 
Parts for building the good will that means more customers and bigger profits. 


Won’t Let Customers Down 


“My customers expect high quality and I 
don’t let them down. I use the finest parts I 
can obtain—Frigidaire,” says Paul Calvert, 
Calvert Electric Company, Manhattan, Kan. 


Credits Frigidaire For 


Service Business Success! 


“The good will resulting from use of genuine 
Frigidaire Parts has been a big factor in the 
success of our business,” says Walter B. Pax- 
ton, Paxton’s, Richmond Va. “The reliability, 
economy and ready availability of Frigidaire 
Parts all help build customer satisfaction.” 


Insures Customer Satisfaction 


“Our customers know they’re getting the best 
in performance and dependability with gen- 
uine Frigidaire Service Parts,” says Leo F. 
Carton, L. F. Carton, Inc., Boston, Mass. 


FREE! Frigidaire Parts Catalog» - 


For full information about all Frigidaire 
Service Parts and Accessories, write today | 
for your free Frigidaire Parts Catalog. 


CONTENTS 


Frigidaire Refrigeration Oil Is The Finest Money Can Buy! 


Specially refined to the requirements of 
Frigidaire engineers, Frigidaire Refrig- 
eration Oil is precision-processed to 
remove all air and moisture —all traces 
of dirt, wax and gum-forming substances. 
It is inspected again and again to make 
sure it meets Frigidaire’s high standards, 


and it comes to you sealed in spotlessly 
clean, air-tight cans. Your nearby Frigid- 
aire Parts Distributor can supply you 
with this super-quality oil in 1 and 5 
gallon sizes, and in viscosities suited 
for use with Freon, SO, or methyl 
chloride refrigerants. 


FRIGIDAIRE 


Service Parts and Accessories 


we ---------- 


} FRIGIDAIRE DIVISION 
General Motors Corporation 


1435 Amelia Street, Dayton 1, Ohio. (In Canada, Leaside 12, Ontario) 


Please rush my free copy of your parts catalog —“ Genuine Precision- 
Built Frigidaire Parts and Accessories.” 
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Backed by more than 40 years 
of air cooling experience 


TYPHOON Air Conditioning Co., Ine. 


794 Union Street, Brooklyn, N.Y. 


By eliminating clogged driers and expansion valve freeze-ups . . . 


1949 Sales, Earnings 
At lronrite Set Record 


MT. CLEMENS, Mich. — Record 
sales and earnings in 1949 have been 
reported by Ironrite, Inc. here. 

The company said net profit for 
the year totaled $657,668, equal to 
$1.92 a share, on sales of $6,394,263, 
compared with $504,397, or $1.44 a 
share, on sales of $6,299,144 in 1948. 

Ironrite’s sales for the year ran 
counter to the general appliance 
downward trend and its percentage 
of total ironer industry unit sales 
increased substantially over 1948, 
according to H. A. Sperlich, presi- 
dent. 

Sperlich said further expansion of 
factory facilities is planned in antici- 
pation of an expanding ironer mar- 
ket. Construction of new administra- 


tive offices is already under way. 


© 


Cross-Fe 


pulls up greater profits! 


—+> 


Cross-Flo capacities: 1, 2, 3, & 5 tons. 
Connection sizes: 4%” thru %” SAE; ’” O.D. SWT. 


Yes . . . you can eliminate all losses from 
breakdowns and definitely count on greater 
profits when you use these Heavy-Duty “Cross- 
Flo” Drier-Filters. For now, with Molded 
DuCal Drierite as the drying agent, you get 
the highest-possible efficiency even at liquid 
temperatures up to 150°. The secret is in our 
exclusive “Cross-Flo” construction, wherein 
the refrigerant flows across and between the 
self-spacing discs of Molded DuCal Drierite— 
which are positively guaranteed to remove and 
retain moisture even at high liquid tempera- 
tures and down to extremely low dew points. 
Thus, you can count on prevention of refriger- 
ant control freeze-ups even in the lowest 
temperature installations. 


Send for Literature and Prices 


CARRIED IN STOCK BY LEADING WHOLESALERS EVERYWHERE 
West Coast warehouse stock at: 2103 So. San Pedro, Los Angeles, Calif. 
EXPORT DEPARTMENT: Melchior, Armstrong, Dessau—Ridgefield, N. J. 


REMCO 


In COR PORATED 


TELIENOPLE, PENNSYLVANIA 
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For Service and Installation Engincers 


Answering Some 
Service Questions 


Use of Glycols In Air 
QUESTION: 


I have been seeing stories on the 
use of glycol vapor in air condition- 
ing installations to prevent colds. 
Has it been proven absolutely harm- 
less? Also, how about the practice 
of producing ozone in inhabited 
spaces ? 


ANSWER: 


The use of some of the glycols as 
a bactericidal agent has been actively 
recommended and promoted in the 
last few years. The glycol that is 
the most often used for this purpose 
is tri-ethylene glycol. One method is 
to discharge the glycol vapor directly 
into the supply ducts and thence into 
the rooms. 

The use of the glycols is said to 
very effectively aid in preventing 
common colds and respiratory dis- 
orders. There seems to be no evi- 
dence that they have any harmful 
effects, if they are used in normal 
amounts. It might be well for you 
to discuss this with a physician. 

You will find the use of glycols in 
air referred and discussed in an 
article by Prof. B. H. Jennings of 
Northwestern university on page 323 
of the October, 1948, issue of Refrig- 
erating Engineering. 


As long as 35 or 40 years ago | 


there were small portable devices 
that purported to produce ozone, 
which was supposed to be “health- 
ful.” The value of ozone has been 
largely discounted in late years. It 
is quite possible that a very small 
amount of ozone in the atmosphere 
is necessary, but if it is, there is 
enough of it in normal, properly 
ventilated spaces to fulfill all our 
needs. 

Moreover, it has been rather defi- 
nitely proven that excessive amounts 
of ozone in the ‘air irritates the 
mucuous membranes of the nose, 
throat and larnyx and is harmful to 
the respiratory organs. 


Breathing Carbon Tet 
QUESTION: 


Carbon tet is very handy to use for 
cleaning parts and my hands, but I 
have been told that it is poisonous 
and that it can cause trouble if it 
is used to wash out coils or inside 
parts. Is this true? 


DEPT. R-4 


«+»OR WRITE FOR COMPLETE INFORMATION 


TYLER FIXTURE 


NILES, MICHIGAN 


CORP. 


and their Solution 


by Paul Reed 


Paul Reed 


ANSWER: 


Carbon tetrachloride is a _ very 
good solvent for grease and oils, and 
some of the other things that a man 
gets on his hands in working on 
refrigerating machinery; moreover it 
is non-flammable and in fact, is the 
liquid used in some of the best-known 
and most effective fire extinguishers. 
If it were not for a couple of very 
unfavorable characteristics carbon 
tet would be almost ideal as a 
cleaner, although it is quite costly. 


Carbon tet is quite toxic, or putting 
it a little more plainly, it is poisonous 
to breathe. This does not mean that 
just a few whiffs will kill, as is true 
of potassium cyanide. It does mean 
that it is definitely dangerous to 
breathe carbon tet, particularly if it 
is breathed over a period of time. 
Its effects are “cumulative,” that is, 
they keep building up from time to 
time, until continued exposure to 
carbon tet can and has been known 
to cause serious liver disorders. 

If you use carbon tet, do so out 
of doors and then do not get your 
face down into the fumes any more 
than you must. If you use it inside, 
do so only under an exhaust fan 
that gives forced ventilation. The 
National Safety Council says persons 
who work with carbon tet should 
wear gas masks. 

The other undesirable character- 
istic of carbon tet is the fact that 
it absorbs water very easily and in 
doing so forms hydrochloric acid, 
which is of course quite corrosive to 


VT es N. 
uJ 


Refrigeration Problems 


niente 


many of the metals and other m: 
rials of which refrigerating eqi 


ment is made. Carbon tet will abs. » 


moisture from the air, so it sho 
be kept capped. 

If carbon tet is used to wash 
the inside of coils, condensers, ec 
pressors, and other parts, it uni 
with the surface moisture on 


inner surfaces and forms hyd: 


chloric acid. This acid attacks 

metals, forming chloride salts. C 
per plating, sludges, and corrosion 
valve leaves and other parts, h: 
been traced to the use of carbon 


to wash the inside of the parts wi 
A high flash point naptha (kno: 


as Stoddard Solvent) is prefera 


to carbon tet even though the St. ; 


dard solvent is flammable and ce: 
must be taken in its use. Stodd 
solvent may be obtained from m: 
of the major oil companies. 


| 
} 
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Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


Write for literature 


Halstead L Mitchell 


BESSEMER BLDG. 
PITTSBURGH 22, PA. 


¥Y 


SALES ENGINEER WANTED 


Old established concern in air conditioning and commercial refrigera- 
tion field, located in Los Angeles, is looking for a fully experienced 


sales engineer. 


Must be able to create, organize and direct sales 


and to handle key accounts himself. All inquiries will be treated 


confidentially. Reply 


Box 3456, Air Conditioning & Refrigeration News 


HAGAN BUILDING 


Micromet. 


IN YOUR COOLING WATER 


for 


SCALE PREVENTION 
and CORROSION CONTROL in 


Evaporative Condensers x 
Cooling Towers 
Evaporative Coolers 
Humidifiers 
Air Washers 


Micromet keeps equipment clean, and reduces 
expensive service calls. 
Write us about your water problems. We can and 
will furnish individual “‘pin-point’”’ service 
information when desired. 


Send for 
AIR CONDITIONING BOOKLET 


Calgon, Inc. 


PITTSBURGH 30, PA. 
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N. J. NEEDS LAW AGAINST 
JNFAIR FREEZER SALES 


Pete’s Refrigeration 
Refrigeration and Oil Burner 
Sales and Service 
5 Easton Ave., Clinton, N. J. 

Edi or: 

J read your recent editorial ‘“At- 
fon All Dealers: You Can Lose 
) ey By Default.” I am not a big 
‘rr, but do carry a full line of 
geration equipment, including 
nercial and domestic freezers. I 
k for the conditions as they exist 
is area. Processors and distribu- 
of frozen foods sell grocers, 
atessens, restaurants, etc., freez- 
it cost plus freight. 

T.is practice has been going on 
for over a year. One particular com- 
pan processing and_ distributing 
froz°n foods originating in Pennsyl- 
van 1 approached me through their 
dist ibuting salesman to sell and 
ser: ice new accounts in a designated 
terr tory in New Jersey. The deal 
fell through because it left me with 
no nargin of profit. 

Tuey are selling freezers for cost 
plus freight to their new accounts, 
finding service the best way they 
Their argument being that it 


can 
expands sales and position in the 
sale of frozen foods. 

This is an evil practice. Laws in 


New Jersey protect dealers to a 
great degree in sale and installation 
of beer coolers and bottle coolers. 
Big dealers either need legislation for 
protection or must get into the frozen 
food business. For me—I’m not that 
big. 
Thanking you for your indulgence, 
I remain 
PETER STUDER, 
Proprietor 


HITS STATEMENT ON 
‘SAFE’ MILK COOLERS 


Sunroc Co. 
Los Angeles Office 
2331 Westwood Blvd. 
Los Angeles, Calif. 
Editor: 

After many years in the electric 
water cooler field I personally have 
come to appreciate that it is an ex- 
tremely competitive business but, 
frankly, did not realize that the ef- 
fect of competitive sales would cause 
a leading manufacturer to try a flank 
attack through a “Letters to the 
Editor’ column. Perhaps this is a 
new sales approach. 

In the first place I would like to 
call to Mr. Andreas’ attention that 
the very use of the terms “Group 
and Class’ would seem to imply that 
there is more than one and as a 
result more than one explosion-proof 
water cooler manufacturer. There 
was no attempt made by Sunroc to 
mislead, since it is a rather simple 
statement that the Sunroc Cooler is 
the only one listed by the Under- 
writers’ Laboratories, Inc., Group C, 
Class 1. 

With regard to misleading state- 

<> 
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OTEL (yTRAND 


: ATLANTIC CITY’S 
I'EAL CONVENTION HOTEL 


Ex-ptional Convention Facilities adaptable to 
sm |, medium or large groups. Ample Meet- 
mm Banquet and Exhibition Rooms. Wonder- 
ful location on Boardwalk opposite Steel Pier, 
the center of Atlantic City. Write Convention 
Me. wer TODAY. 
Th Strand features Spacious Colorful Lounges 
~' en and Inclosed Solaria—Salt Water Baths 
in Rooms—Garage on premises. Courteous 
Pe conel. 
When in 
mous 


Atlantic City visit 
Fiesta Lounge 
Food for Epicures 
‘ jusive Penna. Ave. and Boardwalk 


a 


es \J 


ments, we might call attention to 
Mr. Andreas saying, “Westinghouse 
pioneered in this field.” This would 


imply that Westinghouse 
pioneered all types of explosion- 
proof water coolers when it is a 
matter of record that Sunroc de- 
veloped the first air-cooled explosion- 
proof water cooler. Further, Mr. 
Andreas seems quite proud that 
Westinghouse is listed in Group D, 
Class 1. He need not be lonely since 
Sunroc Model SAFE is not only 
listed in Group C, Class 1, but also 
Group D, Class 1. is 

May we compliment you on the 
fact that you show an unbiased edi- 
torial policy in allowing space for 
all points of view. Sunroc has never 
avoided competition and indeed has 
found that same competition respons- 
ible in many cases for its successes; 
that is, all true competition that can 
rightly be classified as good business 
ethics. 

We are sure misinformation or 
misunderstanding will certainly not 
be able to injure the proven integrity 
of Sunroc and the proven quality of 
its products. Our proof lies in per- 
formance and in the record. 


PAUL H. WALTER 


seem to 


COMPLETING THE CREDITS 
ON ‘IDEAL MARKET’ STORY 


Service Industries 
1012 M St. 
Lincoln, Neb. 
Editor: 

We would like to add to your 
article in the Feb. 27 issue and to 
the letter from A. J. Maas, vice 
president of C. L. Percival Co., Inc., 
in the March 27 issue that the walk- 
in cooler installed at the Ideal Mar- 
ket of Lincoln, Neb. was the sale 
and work of our company. 

Most generally, your paper is quite 
complete on such articles and men- 
tions everyone concerned. Your men- 
tion of this letter should complete 
the article and everyone will feel 
justice has been received. 


H. J. HAWLEY, 
Sales Engineer 


ESSAY ON ‘NOERF-26’ 
PROVIDES BELLY-LAUGH 


555, Inc. 
Second to Third on Broadway 
Little Rock, Ark. 
Editor: 

The biggest belly-laugh I have en- 
joyed in years resulted from reading 
the “Essay on NOERF-26” by Gene 
Schober, which appeared in your 
April 3 issue. 

I recommend that you put this guy 
on your regular contributor’s list. 
If you do, you can double your sub- 
scription rate! 

FRANK BURKE, 
Advertising Manager 


S. L. PAPPAS IS ENGINEER 
AT SOUTHERN INSTITUTE 


Southern Research Institute 
917 S. Twentieth St. 
Birmingham, Ala. 

Editor: 

I have noticed in the March 20 
issue of the NEWS that you have 
printed a copy of my paper given 
at the Heat Pump Sales Conference 
in Jacksonville. There is no organiza- 
tion or title mentioned with my name. 
I would like to have this situation 
clarified by letting you know I am 
a research engineer with the Southern 
Research Institute located in Birm- 
ingham, Ala. 

S. L. PAPPAS, 
Engineering Division 


WANTED—FACTORY AGENTS 


For Oregon, Washington, and Northern California, 
to represent old established manufacturers of low- 
cooled air 


cost quality water 


dealer trade only. Write 


JADEN MANUFACTURING COMPANY, 
HASTINGS, NEBRASKA 


— ee 


eae 


conditioning to 
stating qualifications to 
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ICE INDUSTRY OFFICIAL SAYS 
THEY HAVE MILK COOLER 


National Association of Ice 
Refrigerator Manufacturers 
1706 L St., Northwest 
Washington, D. C. 

Editor: 

On page one of your issue of 
March 27 appears an article stating 
that: 

“Mechanically refrigerated farm 
milk coolers will be a virtual neces- 
sity on farms which supply milk to 
the city of Columbus, Ohio, under 
the terms of new milk and milk 
products regulation approved by the 
Columbus Department of Health, 
which goes into effect May 1” which 
item is hardly borne out by the facts. 

The regulation issued by the Co- 
lumbus Department of Health states 
that means shall be provided in milk 
houses for the cooling of milk to 
50°, or less, but this does not mean 
mechanical refrigeration shall _ be 
used exclusively, as ice refrigeration 
will readily meet the requirements. 


E. G. VAIL, 
Secretary 


Never Before A Complete Dispenser like This 


BEER 
WATER 
SELTZER 
SODA 


all from one cabinet 


CARBOTAP Penick 


AVAILABLE WITH ANY PERLICK DISPENSER 


Now Perlick dispensing systems can include the NEW CARBOTAP, to 
carbonate seltzer and flavored drinks right in the same cabinet! 


Reduces ‘‘chaser’’ and soft drink costs to a fraction—eliminates bottle 
storage and handling—saves steps—cuts refrigeration expense—speeds 


service. 


So practical—so complete—you can sell it with ease. 


like Air Cooled Faucet Standards, is exclusive with Perlick! 
reason why it is more profitable to feature the Perlick line. 


details—write today for Bulletin No. 62! 


BRAS TST <c&o- 
rie 


Milwaukee 


CARBOTAP 


is available in four 
sizes, to supply car- 


bonated water and 
And CARBOTAP, i, 2 or 3. syrup 


Another mixes. 
Get full 


Kk 


(fick 


Nothing like 
BREEZE 
CONDITIONING 


for hot weather 


PROFITS! 


When you can offer businessmen, homeowners and tenants 
something that will keep them cool—and that they can afford—you’ve 
got a real hot weather item! That’s why Coolair Breeze Conditioning 
means a real profit to you—-this Summer! 


WHAT IT IS. Breeze Conditioning cools through 
evaporation—in nature’s own healthful way—with 
a breeze! HOW IT WORKS. Breeze Conditioning ex- 


Leaders in 
the South 
for 22 years 


space! 


hausts a LOT of air QUIETLY. It is the lowest-cost, 
most effective, most healthful way to cool any 


Cash in on this 4-Point Program! 


1. THE RIGHT PRODUCT—There’s a Coolair Breeze Condition- 
ing Unit for Every Cooling Job—from single rooms and 
offices to homes, stores, theaters and industrial plants. 


2. THE RIGHT SET-UP—The Coolair Franchise assures you of 
an adequate market area. There are now or soon will be 
distributors in most areas who maintain stocks for dealers 


to draw from. 


3. THE RIGHT TRAINING—Authorized Coolair Dealers are 
qualified to make the proper recommendations to home- 
owner, architect and engineer alike! Personnel of authorized 


Name 


American Coolair Corporation 
Jacksonville 3, Florida 

If your Coolair proposition’s as good as you say it 
is—QUICK, please, tell me ALL! 


dealers are carefully trained under factory supervision. You 
profit right away from your Coolair franchise! 


4. THE RIGHT PROMOTION—Coolair backs up Dealers with 
planned promotion—advertising, colorful literature, store 
displays and selling tools—tailored for you—even direct-mail 
that can be mailed to prospects from the Coolair factory! 
Coolair helps its Dealers sell! 


You owe it to yourself to 
move in and profit with 
Coolair in your town. No 
obligation whatever in 
getting information. Send 
in this coupon today! 


Title 


__.Zone___ State 


i avateahinitpnstepsiidiadsieieaniimaiatsill 


Se eh ee > 
YF. R EE } Cal ! 
| f j ght : : . We 
‘\\ Wee A renen™ | 
= - pe — ° 
. , s eee ee sae OEE ES ES > ae r i 
“ ea ee 
= . i 
; © , . = mane. 7 
ee revi) ff 
| Tot; Se) om 2 
i ] 4a 12 es | 
— | ‘ ime . 3 Le ee ed = 
ile — oot . . 
s we * y | : e _ j Bs 
Mé e- | Pe np ~ 
>ql p- ' a 7 
bs: rb | —_ F 
h «ut 
In) eg | 
vie ee 
| a 
cp ee 
so - _ 
on of ‘i 
hive eee y 
n .et 
Wih = 
, eee ; 
no'wn | f 
ra le | 
Sti d.- | : 7 iP 
a |g OR pO " 
= | a erlic | 
i, | pea re ee im es 
z ee pe | 
ux“ uiwuo“~-— — ttt _ SE : 
vi Wik G4 See he i 
Ww “eo 0 Spar 
Ce : = ~ dl 
Pee wey é 
. — =e ; 
° 3 e. i . , m-— : 
« _ rf oa " " 
a . = ry . : 
— wh 
i> Hi: b) a 4 - , 
_— f an 
Ba ad : * 7 ae 
a yy 
tes ie ee “ee * 3 y 
PS 
ee a7 
ke ul age eet Pi : 
=. y Ll # x 4 i wiv Ch — , q a i ts 
oo” <P } Bt Fs - - ¥ ee - i . : 8 % j 
wee. oe “ i ae y i 4 ca. 
me ee le ee 4 ate “ 
gt = se c. - WF, . a 
>> = sk ett oS i hy 
y ai 
re. ~ ™ }- 
as “ es n pe . Ss 7 aes 
I rail 4 ATTIC 
o ’ et 5 f ; ‘pk = 
5 re, = as PACKAGE _ 
— ail a - 
se or oe & . ~~ o a o. 4 ¥ 
i ~- / re 
ate . ay _ 
‘ Py ts 
“a . * hy pr a or 
s WS rx ot ; a. | 
eo - YY gos e 
ae Soo Se MP oe 
' i SS ae. , Gf Bd 
ae : , a er ft. i wt es 
| YM: Pe oS 4 : = 
>» a: al ‘ — oe nr LS —_—_———_— ee ee ee 7 = 
| "e ARK ante 
| i a —_ — 
| p Breeze i Oe ‘ 
7: ee way 
BP a j Addr ah 
iF , 1 = Town____ ee ~ 
ied . a ‘ - : ; 3 <; ; : 7 " ‘a , 2 f ; a 1 . : 5 : iS . .? 
? : - ~ ‘ - te: a By nae 
; »* Te ae | : F 9 > 3 : 2 ae ; Tale ae. . iil” ae ¢ ie Pad S iz a. > 
2 ee Fe - : ae oy a ee aft ~ : PA ; ? aS : q s BIG 


a 
a 
_ 

we 


22 


eden eaieiae 


AIR CONDITIONING & REFRIGERATION NEWS, APRIL 17, 1950 


PATENTS 
Week of November 15 


2,487,851. HEAT EXCHANGE SYSTEM 
FOR HEATING AND COOLING. Albert 
H. Charland, Rosemont, Pa., assignor to 
Philco Corp., Philadelphia, Pa., a cor- 
poration of Pennsylvania. Application Jan. 


31, 1947, Serial No. 725,475. 28 Claims. 
(Cl. 62—125.) 
LO~ 93) 5: 236/59 
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1. In an arrangement for selectively 


cooling or heating an enclosure, means 
providing for circulation of a refrigerant 
in heat exchange relationship with the 
enclosure, means providing heat-absorb- 
ing and heat-rejecting elements disposed 
for heat exchange relationship with said 
refrigerant in the first mentioned means, 
and mechanism selectively operable to 
place either the heat-absorbing or the 
heat-rejecting element in heat exchange 
relationship with said refrigerant, either 
to absorb heat removed from the enclo- 
sure by said refrigerant or to supply heat 
to be absorbed by said refrigerant and 
to be thereby rejected within the en- 
closure. 


2,487,852. REFRIGERANT CONDENSER 
FOR MECHANICAL REFRIGERATING 
MACHINES. Wilder H. Cook, Athens, N. 
Y. Apvlication Sept. 3, 1946, Serial No. 
694,595. 7 Claims. (Cl. 62—3.) 


Mit 


| 


1. In a refrigerant cooling system, the 
combination of a compressor having re- 
frigerant suction and discharge connec- 
tions, a refrigerant condensing and cool- 
ing radiator, a refrigérant flow line con- 
necting said compressor discharge and 
said radiator, an auxiliary refrigerant 
condensing means cooperative with said 
flow line and positioned for activity inter- 
mediate the compressor and_ radiator, 
means for supplying a cooling medium to 
said auxiliary condensing means includ- 
ing a.cooling medium supply control valve, 
and means operatively connected with 
said control valve and subject to the tem- 
perature of said radiator for opening said 
control valve to supply cooling medium 
to said auxiliary refrigerant condensing 
means in presence of a temperature rise 
at said radiator exceeding a predetermined 
temperature value. 


2,487,861. INTERMITTENT ABSORP- 


TION REFRIGERATION APPARATUS. 


Nils Erland af Kleen, North Stonington, 
Conn., assignor to Kleen Refrigerator, 
Inc., Hoboken, N. J., a corporation of 


Delaware. Application Nov. 25, 1946, Serial 


No. 712,114. 9 Claims. (Cl. 62—118.) 


—. 


1. In the method of operating an in- 


termittent absorption refrigeration sys- 
tem 
liberated from a granular absorbent, the 


in which a _ refrigerating fluid is 


fluid is condensed, the condensed fluid 
is subsequently evaporated to effect cool- 
ing and evaporated vapor is absorbed 


by the absorbent, the improvement which 
comprises increasing the cooling capacity 
of the system by subjecting the system to 


the physical effects which are produced 
when an electric spark is brought into 


contact with a structural element of the 
refrigeration system. 


2,487,946. THERMAL RESPONSIVE DE- 


VICE AND MOUNTING THEREFOR. 
Jurg A. Senn, Washington, D. C. Applica- 
tion June 14, 1945, Serial No. 599,383. 15 
Claims. (Cl. 297—15.) 


2. A thermal responsive device compris- 
ing a closed container having an aper- 


tured wall and a heat-transmitting wall 
and adapted to be filled with a pressure- 
transmitting fluid, and an expansible dia- 


phragm adjacent said heat-transmitting 
wall and in heat conducting relation there- 
to for forcing fluid through the aper- 
tured wall upon heating of said heat- 
transmitting wall said diaphragm being 
composed of a pair of thin, concentrically 
corrugated, bimetallic discs in closely 
nested superposition at ambient tempera- 
ture, peripherally sealed and entrapping 
therebetween a minute quantity of vola- 
tile liquid. 


2,487,947. THIN-WALLED DIAPHRAGM 
POWER UNIT. Jurg A. Senn, Washing- 
ton, D. C. Application June 22, 1945, Serial 
No. 600,862. 9 Claims. (Cl. 60—25.) 


1. An expansible assembly comprising 
a pair of similarly corrugated, extremely 
thin and flexible diaphragm elements 
having curved outer rims terminating in 
peripheral flange portions which are dis- 
posed to one side of the general planes 
of said elements, and an identically cor- 
rugated, rigid supporting element of sub- 
stantially uniform thickness closely nest- 
ing between said elements and welded 
thereto only at said flange portions, at 
least one of said elements being provided 
with an opening for a pressure transmit- 
ting fluid. 


2,487,999. DISPENSER WITH REiOV- 
ABLE CONTAINER. Carl C. Bauerlein, 
Glencoe, and Edward J. Jaskiewicz, Chi- 
cago, Tll., assignors to The Dole Valve 
Co., Chicago, Ill., a corporation of Dlinois. 
Application June 20, 1945, Serial No. 
600,540. 5 Claims. (Cl. 222—325.) 


1. A self-contained removable dispenser 
unit for disposition in a housing having 
a nozzle receiving opening, said unit in- 
cluding a fluid container, a cooling coil, 
an inter-engaging connection between 
said cooling coil and housing, a down- 
wardly depending nozzle having asso- 
ciated therewith a guide member for 
telescoping said nozzle opening and a 
flange to seat on a portion of the hous- 
ing defining said opening, said unit being 
bodily removable from said housing solely 
by raising it out of the house whereby 
said guide member and nozzle can be 
withdrawn upwardly away from said 
opening, valve means controlling the 
flow of fluid from said cooling coil and 
container and carried by said unit, free 
of any connection with said housing for 
bodily removal with said unit, an operat- 
ing handle on said housing, and an op- 
erative connection between said operating 
handle and said valve means, so con- 
structed and arranged with respect to 
said interengaging connection and nozzle 
receiving opening as to have operative 
engagement therewith when said flange 
is seated on the portion of the housing 
defining the nozzle opening and said inter- 
engaging connection is made. 


2,488,116. REFRIGERATOR CHAMBER 
COOLED BY EVAPORIZATION OF 
LIQUID BY A CURRENT OF AIR. Max 
Berlowitz, deceased, late of London, Eng- 
land by Elly Berlowitz, admistratrix, 
London, England. Application Oct. 23, 1945, 
Serial No. 624,047. In Great Britain Oct. 
27, 1944, 8 Claims. (Cl. 62—90.) 


1. Means for cooling food stuff com- 
prising a tank for an evaporative liquid, 
a container in the tank for receiving the 
food stuff to be cooled, the walls of said 
container being, at least in part, made of 
a material of high heat conductivity, 
means for creating a current of a gaseous 
medium, and means for circulating liquid 


&> 


from said tank through the gas current 
therewith back to the tank, the arrange- 
ment being such that, in operation, the 
said container is submerged in the eva- 
porative liquid in said tank, and the cir- 
culating liquid while in contact with the 
gas current is cooled by evaporation and 
cools, on its return into the said tank, the 
liquid therein, whereby the contents of 
the said container are cooled. 


2,488,157. CENTRIFUGAL COMPRESSOR ©——_ 


AND EVACUATOR. Charles E. Bassano, 
Tyler, Tex. Application Aug. 3, 1944, Serial 
No. 547,876. 4 Claims. (Cl. 62—115.) 
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1. A liquid sealed centrifugal compres- 
sor and evacuator for air, gas, or vapor, 
comprising an open ended casing, a sealed 
container centered within one end of said 
casing, a centrifugal mechanism within 
said container, an injector mounted in 
the bottom wall of said container for pass- 
ing a mixture of a liquid and a gaseous 
fluid to said mechanism for the subsequent 
separation of the liquid and the gaseous 
components thereof, a condensing coil posi- 
tioned about the container and between 
it and said casing, a fan blower within 
the other end of said casing for circulat- 
ing air therethrough for cooling said 
condenser coil, a receiver mounted on the 
outer side of said casing, a compressed 
gas outlet from the top side of said con- 
tainer having connection with the upper 
end of said condensing coil, a _ liquified 
gas inlet in the top end of said receiver 
having connection with the lower end of 
said condensing coil, a power means for 
operating said mechanism, and a baffle 
plate within said container and extending 
beneath said compressed gas outlet, said 
baffle being dished and having a central 
opening therein to drain liquid separated 
from the compressed gas for its retention 
within the container. 


2,488,197. FROZEN FOOD CHEST FOR 
MECHANICAL REFRIGERATORS. Clar- 
ence F. Jensky, Palo Alto, Calif., assignor 
Palo 


to Technical Products Co., Alto, 


Calif., a co-partnership. Application Dec. 
23, 1946, Serial No. 717,979. 12 Claims. (Cl. 
62—89.) 


wy 


Wanted In Oklahoma 


Factory representative to handle 
famous KOLD-DRAFT line of draft beer 
dispensing equipment, bottle coolers, 
walk-in coolers, ice cube makers. 


Must be established manufacturer's 
representative capable of building . 
dealer sales organization. 
Write stating experience and qualifi- 
cations to 

Uniflow Mfg. Co., 
Kold-Draft Division, Erie, Pa. 


OPPORTUNITY! | 
National Sales Manager 


-, 


Established Manufacturer of 
Frozen Food Equipment and 


Commercial Refrigeration— | 
has an exceptional opportunity for a national | 
sales manager of proven ability. Our firm has | 
been established for over 50 years and enjoys 
an enviable reputation among users of commer- | 
cial refrigeration. You will be backed by an | 
aggressive firm, established dealer outlets, quality 
built, modern style products and competitive | 
prices. An unusual opportunity for an executive | 
seeking big earnings. | 

FIELD REPRESENTATIVES | 
Profitable territories open for our complete line | 
in N.D., S.D., Kan., Okla., Mo., Ark., | 
La., Miss., Ala. 

4 


ALL REPLIES CONFIDENTIAL 
Address Replies to Wm. Fogel, President 


Neb., 


FOGEL REFRIGERATOR CO. 


5400 EADOM ST., PHILADELPHIA 37, PA. 


| 
| 
| 
| 
| 
| 


i model 


} 


“B’’ Models. ..Wet or Dry Operated Coolers. 
4 Sizes—4, 5, 6 & 6% Ft. 


CHOICE OF THE 


... Capacity 


AMERICA’S FINEST BEVERAGE COOLERS 


swer for fast, low-cost, 
trouble-free cooling... 
Write for literature 
and complete details. 


Above Model B180, Stainless Steel Exterior, The n EVC Oo J, 
with #282D Double-Spout Water Equipment. “ee. 


3110 N. lith Street @ St. Lovis 7, Mo. 


Above 

Model DB6-21 Dry 
Cooler, S.S. Exterior, with 
Fin-Coil Construction. No Blower Necessary. 
“DB” Models...Dry Counter-Type. 4 Sizes— 
4.6,8 & 10 Ft. Self-Contained or Remote Units. 


TRADE IS THE. “BEVCO=-MAID” 


1. A removable freezing and food stor- 
age chest for use with refrigerators of 
the type having a mec?ianical refrigerat- 
ing temperature producing unit with an 
exposed heat absorbing surface, compris- 
ing a heat insulated chest in which food 
may be stored having a door at one 
end for access to the interior thereof, and 
a single open ended duct extending 
through one of the walls of said chest 
and outwardly therefrom adapted to pro- 


vide a conduit for a tonvective cir: lg. 
tion of air from said chest to the heat 
absorbing surface of a mechanical! re. 
frigerating temperature producing inj; 
when said chest is positioned with» 4 
refrigerator with the extending en: oy 
said duct in contact with and encom; ass. 
ing a portion of the heat absorbing syp. 
face of the mechanical refrigerating om. 
perature producing unit of a refrige: tor 


(To Be Continued) 


CLASSIFIED ADVERTISING 


EQUIPMENT FOR SALE 


RATES for “Positions Wanted’ $5.00 
per insertion. Limit 50 words. 10¢ per 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


CAREFULLY SELECTED group of 
trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


REFRIGERATION AND air conditioning 
sales manager, sales engineer, district 
representative. Available shortly. Thor- 
oughly acquainted establishment distribu- 
tors and dealers; building and training 
organizations. Qualified set up and/or 
carry through sales promotions and quota 
achievements. Broad business experience. 
Knowledge heating. BOX 3469, Air Condi- 
tioning & Refrigeration News. 


POSITIONS AVAILABLE 


SALES ENGINEER wanted. Carrier dis- 
tributor in fast progressing Southwest 
Texas area has opening for an air condi- 
tioning sales engineer with minimum three 
years experience. Excellent opportunity 
for qualified person. Write to T. L. 
LEONARD COMPANY, P. O. Box 58, 
Laredo, Texas. 


CHIEF ENGINEER, experienced in de- 
sign, laboratory testing and research on 
self-contained air conditioning units % 
HP and up. Must have administrative 
ability, knowledge of processing require- 
ments and be capable of developing new 
refrigeration accessory items. Salary con- 
sistent with qualifications. Send resume 
to TECHNIFLEX CORPORATION, Jer- 
sey Avenue, Port Jervis, New York. 


REFRIGERATION SALES engineer. Mid- 
west manufacturer of air conditioning 
equipment has excellent opening for man 
with broad refrigeration engineering and 
sales background. Triple-A rated com- 
Pany, nationally known and advertised 
trade name, with well-established sales 
engineering offices in all principal cities. 
Man selected must be qualified to help 
train this sales staff to sell new broad- 
ened line of compressors, and to assist 
them in closing large tonnage work. Ad- 
dress BOX 3458, Air Conditioning & 
Refrigeration News. 


MANUFACTURER'S REPRESENTATIVE 
to contact commercial refrigeration deal- 
ers on walk-in coolers of all sizes and 
specifications both standard and specials. 
This is for the man who has other lines 
to sell to commercial refrigeration dealers 
and wants to make each call make larger 
commissions. Many good territories still 
open. Tell us your present territory and 
what other line you sell. BOX 3470, Air 
Conditioning & Refrigeration News. 


MANUFACTURER'S REPRESENTA- 
TIVES wanted by middle west manufac- 
turer. Complete line of refrigerated store 
fixtures, including latest design  self- 
service models for every use. Several 
desirable territories available, including 
west coast, southern and middle west. 
Have very attractive proposal. BOX 3471, 
Air Conditioning & Refrigeration News. 


OUTSTANDING OPPORTUNITY for 
right man to head up refrigerated bulk 
dispenser sales and service plan. Man 
with soda fountain background preferred 
but not essential. Must be able to estab- 
lish and operate distribution and service 
to food distributors. Plans underway by 
leading company in field for distribution 
of thousands of soda fountains and 
luncheonettes. Must have real ability. 
Compensation in line with job. Write full 


WHOLESALE SEALED unit rebui’ ing 
We will rebuild and convert your wu: t to 
“Freon-12.". One year guarantee. Tite 
for price list and shipping instruc ons. 
ADVANCE REFRIGERATION COMP Ny. 


829 East McNichols Road, Detro 3 
Mich. 

SIXTY TON hermetic air conditi: xing 
compressor. Well known make. Ised 


short time but in good condition. $1: 10,09 
FOB Cincinnati. BIMEL CoO., Cinci: iat, 
Ohio. 


REFRIGERATOR DOORS. 3’6” by 6'§” 
double batten auto close doors con | lete 
with removable track heads for 7’2” t ack, 


1%” corkboard insulation. Brand ey, 
$95 each. Freight prepaid in Us, 
BIMEL CoO., Cincinnati, Ohio. 

FOR SALE: Approximately 2000 cin 
switch, ‘‘Meter Ice Coin Meters,’’ vith 


12-24-48-60 hour gears available. 1 ikes 
twenty-five cent pieces only. Belieyv al] 
A-1 working order but to be sold ‘‘As Is,” 
Will sacrifice (F.0O.B. our Los An eles 
warehouse), lots 100 and more $1.00 : ach, 
Smaller lots (but not less than twelv: ) at 
$1.25 each. Remit in full with order. (In 
Calif. add sales tax.) EASTERN-COL UM- 
BIA, Broadway at Ninth, Los Angele. 14, 
Calif. 


CLOSEOUT. SACRIFICING standard 
brand twelve tray ice cube maker re:ote 
@ $45. Write for details) MANN RE- 
FRIGERATION SUPPLY CO., 15 Astor 
Pl., New York 8, N. Y. 


22.5 CU. FT. nationally advertised brand 
reach-in refrigerators, complete with 
unit; closeout; limited quantity available; 
fully covered by factory warranty; 2 door 
blower type; special price $285 f.o.b. New 
York City. Write, wire or telephone 
MANN REFRIGERATION SUPPLY CO., 
15 Astor Pl., New York, N. Y. GRamercy 
3-8000. 


BUSINESS OPPORTUNITIES 


ESTABLISHED REFRIGERATION sales, 
service, and distribution store for sale. 
Price includes 3 new service trucks, re- 
frigerator service, and machine tools and 
equipment, and motor repair and winding 
department equipped. Also a substantial 
inventory of valves, controls, fittings, ete. 
Full price as a going concern—$38,000.00. 


SOPER-SINGLETON ELECTRIC LTD. 
9636 Jasper Ave., Edmonton, Alberta, 
Canada. 

REFRIGERATION SUPPLY _jobbing 


business for sale. Located in thriving 
mid-west city. Liberal terms to party 
with right qualifications. $15,000 cash 
required. BOX 3459, Air Conditioning & 
Réfrigeration News. 


LEADING MAJOR appliance and _ boat 
dealership located in wealthy Florida East 
Coast city. A very profitable business 
doing approximately $200,000 annually. 
Most attractive store in the South with 
long lease available. Requires approxi- 
mately $28,000 cash to handle. BOX 3468, 
Air Conditioning & Refrigeration News. 


SCHOOLS 


DETROIT AIR Conditioning Institute 
offers instructions in air conditioning, 
heating, refrigeration, ventilating, sheet 
metal layout, and heat pump engineering. 
Preparatory and advanced courses avail- 
able. . New classes start April 25. Write 
for free information. Veteran approved. 
DETROIT AIR CONDITIONING INSTI- 
TUTE, Department D, 4258 Woodward, 
Detroit, Michigan. 


MISCELLANEOUS 


NORGE SEALED units remanufactured 
and exchanged. Immediate delivery from 
stock, 1 year guarantee. Write for prices 
and shipping instructions. Complete Norge 
engineering service. 22 years experience. 


particulars on background and qualifica- MODERN REFRIGERATION CO., INC. 
tions. BOX 3472, Air Conditioning & | 12541 E. MeNichols Road, Detroit 5 
Refrigeration News. Michigan. 
Subscribe Now 
Receive the greatest trade paper in the Industry—Air 
ConpiTIoninG & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 
Fill in coupon and mail today 
| AIR CONDITIONING & REFRIGERATION NEWS 
| 450 West Fort Street, Detroit 26, Michigan 
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Weterman To Head Sales 
in sherer Midwest Zone 


M .RSHALL, Mich.—Sherer-Gillett 
Co. 1aS announced the appointment 
of .harles A. Waterman as zone 
.. Sales manager for 
- Illinois and south- 

' ern Wisconsin. 

Waterman has 
+ had a_widely-di- 
' versified  experi- 
ence as salesman, 
distributor, and 
supervisor in the 
refrigeration field. 
He recently _re- 
signed his position 
: as district sales 
c./ Waterman manager with Wil- 
son tefrigeration, Inc., to join the 
Sher r organization. 


Cor ley & Hayes Data Aids 
In {electing Water Cooler 


NW YORK CITY—Cordley & 
Hays announces its new Form 20, 
a condensed catalog folder which 
tells how to select the proper type of 
electric water cooler for normal and 
abnormal atmospheric conditions, 
and further guides the selection of 
the proper size for a given require- 
ment. 

It also gives details on 12 models 
of Cordley electric water coolers, 
three bottle and nine pressure types. 

The folder is available from 
Cordley & Hayes, 443 Fourth Ave., 
New York 16, N. Y. 


Complete line, / 
finest air conditioners / 


at LOWEST PRICES... / 


VY. HP 
from 


gs 


s . 
Fi retail 
‘ 
‘ 


HIGH discounts! 


MOTOR-BASE 
ADAPTERS 


To be sure, mount 
that replacement 
motor on a set of 
motor adapters. 
100 per cent uni- 
versal. 


VY, to Y3 hp.—101-D 
Y, to 1 hp.—102-C 
1 to 3 hp.—103-C 


SERVICEMEN SEE YOUR JOBBER 


Motor Adapter Corporation 
4730 JOY ROAD 
DETROIT 4, MICHIGAN 


Serving THE REFRIGERATION 
INDUSTRY Since 1919 


For Top Performance 


ON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 

ON SHELL AND COIL CONDENSERS 
EXCHANGERS OIL SEPARATORS 
‘UCED DRAFT COOLING TOWERS* 
EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
COLD INDUSTRIAL UNIT COOLERS 
PIPE AND FIN COiiS 
AMMONIA CONDENSERS 


Acme product with out- 
"9 features. Write for 
Catalog No. 40 


MICHIGAN _inprincipareites 


eS 


Self-Serve Methods 
Seen Affecting Dept. 
Store Merchandising 


CAMBRIDGE, Mass.—The self- 
service plan, which has_ brought 
“phenomenal increases in  produc- 
tivity” in food retailing, will one day 
be adopted by department stores, in 
the opinion of Prof. Malcolm P. Mc- 
Nair of Harvard university. 


He said the theory that “all women 
look on shopping as a major sport 
to be indulged in as often and as 
long as possible” is an ‘“outworn 
myth.”’ Americans like to shop fast 
now, he asserted, and many changes 
in merchandising methods are needed 
as a result. 

“I am convinced that the sales 
counter with a row of sales people 
all at fixed stations behind the 
counter is today entirely obsolete,” 
he declared. 

The educator said “practically 
every survey made shows large 
chunks of sales peoples’ time spent 
merely in idleness.” He described 
sales people as “at once one of the 
most expensive and one of the least 
efficient parts of a department store 
organization.” 

The professor’s department store 
of the future will have rows of open 
fixtures to show the full range of 
stock to advantage, with attractive 
packaging. Scattered about the floor 
will be a few customer advisers or 
sales hostesses. Customers will pick 
out the items they want, take them 
to a service desk, pay the bill or 
charge it, and be on their way in 
short order. 

Prof. McNair also predicted the 
coming of television shopping. He 
said the housewife, after watching a 
display of merchandise on television, 
could telephone her order “perhaps 
through robot mechanisms for re- 
cording orders.” 


Benson & Vassar Appointed 
Southern Agent for McQuay 


MINNEAPOLIS—McQuay, _Inc., 


manufacturer of low side commercial 
refrigeration 


products, has_ an- 
nounced the _ ap- 
pointment of Ben- 
son & Vassar as 
its representatives 
for Virginia and 
West Virginia. 
Benson & Vas- 
sar’s office is 


M located at 922 | 


Commerce  S8t., 
Lynchburg, Va. 
The firm will also 
represent Ameri- 
can Automatic Ice 
Benson Machine Co., a 
subsidiary of McQuay, Ince. 


Saving Charts Included 
In Freezer Booklet 


BRIDGEPORT, Conn. — A new 


Mills Line of Custard, Ice Cream 
Freezers Described In Bulletin 


CHICAGO—-Mills Industries, Inc., 
4100 Fullerton Ave., Chicago 39, has 
just issued Bulletin 701 describing 
and illustrating its new line of auto- 
matic universal counter freezers ca- 
pable of producing continuous custard 
and regular batch ice cream. 

The All-In-One feature, new wider 
market, greater profit advantages, 
and simple functional construction 
are explained and specifications in- 
cluded. 


Drugstore Sets Up Candy 
Dept. To Handle Rising 


Business from New Case 


LINCOLN, Neb.—A novel refrig-— 
erated display case for candy helped | 


Ruppert’s Pharmacy, 13th and “N” 
Sts., to break all existing records for 


Selling better boxed candies during | 


the Valentine’s and Easter season, 
it was reported by proprietor E. J. 
Ruppert. The case also more than 
trebled boxed chocolate sales last 
summer shortly after it was installed. 
The U-shaped case offers 18 ft. 
of full-view display and has a num- 
ber of placards inside informing 
patrons that they can be assured of 
getting fresh candy when they buy 
from this case because it is held con- 
stantly at 70° temperature by me- 
chanical refrigeration. A  ‘%%-hp. 
Frigidaire compressor mounted di- 
rectly under the case in the basement 
provides the conditioned air. Top 
and front of the case are glass. 
Ruppert also has used large pic- 
tures of the candy case in newspaper 
advertisements to effectively boost 
sales. In connection with Easter, for 
example, a five-column cut showed 
the massed display of boxed choco- 
lates in the case, “Fresh from the 


factory” and “Sold from our refrig- | 


erated candy case—with a 70° tem- | 


perature. 


. This is your assurance | 


that you always buy fresh choco- | 


lates at Ruppert’s Pharmacy! ... 

The candy business has_ sky- 
rocketed to the point, the druggist 
said, where it has been designated 


a complete department with its own | 


free city delivery service. 


put extra profits 
in your pockets, 


. . « @ lifetime of 
LOW COST TRUCK REFRIGERATION / 


“Hold- Over" Plates, the outer 
edges freeze first and the strain 
caused by expansion is placed on 
the center and strongest part of 
plate. 


NO CASE OF OPERATIONAL 
FAILURE EVER REPORTED 


With over one-half million ‘Hold- 
Over” Plates in use today, no case 
of operational failure has ever 
been reported. Trucks equipped 
with Kold-Hold “Hold-Over” Plates 
have been subjected to the most 
severe operating conditions pos- 
sible, in all types of trucks. Never 
yet have they failed to provide the 
refrigeration needed. 


Kold-Hold ‘‘Hold-Over” Truck Re- 
frigeration puts extra profits in 
your pocket. It protects products 
in transit and gives it greater cus- 
tomer appeal. It does all this for 
less than 10 cents a day, less than 
the cost of ice alone. 

With Kold-Hold “Hold-Over” 
Plates you can predetermine the 
desired truck temperature through- 
out the longest day's runs to keep 
products safe, clean, attractive 
and more saleable. “Hold-Over”’ 
Plates last the lifetime of the truck. 
The extra long life of Kold-Hold 
“Hold-Over" Plates is due to ex- 
clusive design features which 
eliminate operational failures. In 


See your local refrigeration supplier or write us for details 


KOLD-HoLD 


Protects every step of the way az» 
KOLD-HOLD MANUFACTURING CO., 500 E. Hazel St., Lansing 4, Mich. 


home freezer booklet entitled “A Con- | 


venience That Saves You Money” 
has been published by the General 
Electric Co. 

The 40-page publication points up 
the dollar-for-dollar savings a home 
freezer can bring to the homemaker. 
The book includes several charts 
which show that definite savings 
can be effected by buying meats in 


| quantity at quantity prices and by 


buying fruits and vegetables in com- 


| mercial size packages. 


A special section of the booklet 
shows in pictures how to prepare 
foods for freezing. A supplementary 
section explains what the consumer 
should expect of the home freezer 
she buys. 

The publication is available at 15 | 
cents a copy. 


= rn ont, burst proof! 
One-piece copper construc- 


tion; uniform heavy wall 
gocont VACUUM thickness; forged flare 
nuts; seal bonnets. 


® Provides maximum dry- 
ing for each pass of the 
rigerant. 

° Sizes 4 to 30 cubic inches. 

Write Dept. 47 for illus- 

trated catalog. 


TECHNIFLEX corp. 


PORT JERVIS. N. Y 


Pat. applied for. 


| SHERE 


Anes, ey, 


R's 4 Atomized Air with Directional: Flow. 


Model 2906 Open, self-serve display case occupies only 
six lineal feet of floor space, yet has almost 25 sq. ft. 
of refrigerated and non-refrigerated selling display space. 
Illustration shows two joined for continuous display. 


Sherer Model 2906 and 2806 Open, Self-Serve Display Cases will open 


the door to new sales for you. Their amazing story of lower operating 


costs will convince prospects—change them into customers. 


Model 2806 is a multiple deck, six-foot refrigerated 
display case without the mirrored superstructure of 
Model 2906. Both cases can be installed as single 
displays. 


units or easily joined for continuous 


Due to an exclusive new refrigeration application, these Sherer 
cases maintain constant food-preserving temperatures using only a 
Y, H.P. condensing unit (in 90° room) instead of the usual 34, 
to 1Y%4 H.P. units. Your customers want these savings in operat- 
ing costs. 


A scientific new coiling system* directs the flow of air over, 
around and through the merchandise so there is no spillage. 
Cooled air is recirculated without loss. This means less running 
time is necessary to operate these new SHERER cases with this 
amazing new coiling system, even with a Y4 H.P. condensing unit. 
This is another Sherer first resulting from constant efforts to give 
you refrigerator cases that will sell easier because they perform 
better for your customers. 


 flealers: 


Sherer has the complete line, the prices, the name (SHE RER 
and the promotion to make ’'50 a better year for 
you. Write today for franchise information. 


SHERER-GILLETT CO. 


Marshall, Michigan 
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Retail Outlets Getting Dispute Between Rail, Trucking Firms-- 


Larger Down Payments 
Than They’re Requiring 


NEW YORK CITY—A retail credit 
survey conducted by the National 
Retail Dry Goods Association and 
covering 138 department and _ spe- 
cialty stores over the country indi- 
cates that the outlets are getting 
bigger down payments than they re- 
quire, particularly on hard goods. 

A. L. Trotta, manager of the asso- 
ciation’s Credit Management Div., 
said consumers are anxious to obtain 
as much of an equity as possible in 
goods bought on the instalment plan. 

The survey revealed that 54% of 
the replying stores offering hard 
goods on terms require a down pay- 
ment of 10%, that 15% have a 
no-down-payment policy, and _ that 
19% ask 20% down. Varying down- 
payment percentages up to 3314% 
are required by the others. 

Questioned about the length of the 
average contract period on _ hard 
goods, 37% of the reporting stores 
said it is 24 months, 22% said 12 
months, and 24% said 18 months. 
The other stores ask payment in 
periods ranging from six to 36 
months. 

Of the stores reporting on soft 
goods terms, the largest percentage 
(33%) require a down payment of 
20%. The majority (43%) ask full 
payment within six months. 


Committees Announced 
For Annual RSES Meeting 
In Long Beach, Calif. 


LONG BEACH, Calif.—Under the 
general chairmanship of Stewart 
Bell, California members of the Re- 
frigeration Service Engineers Society 
have organized committees to pre- 
pare for the annual convention of 
the society to be held here Nov. 16 
to 19 in conjunction with a regional 
educational conference sponsored 
jointly by Rema and RSES. 

Committees and their chairmen are 
as follows: 

Conference, Charles Rush and 
Harry J. Dike, Jr.; educational ex- 
hibit, Demi Voorhis; RSES_ booth, 
Everett Brown; safety booth and 
education, Howard Wilson; reception, 
Mr. and Mrs. Jos. Mura; registration, 
Robert Schooler; housing, Al Haun; 
program and yearbook, Ken. Young; 
entertainment, Robert Nichols; con- 
vention sergeant-at-arms, Charles 
Edwards; publicity, J. Pat Riley; 
committee secretary Paul Travers. 


indiana Store Lets Contract 


MARION, Ind.—Wilbur Feightner 
has the contract for installation of 
air conditioning equipment in the 
Resneck store for women here. 


(Concluded from Page 1, Column 5) 


juice concentrate business. Railroad 
experts gave testimony showing the 
substantial investment of the roads 
themselves and their car-building 
agencies in new refrigerator. cars. 
They contended this investment 
would be jeopardized if truckers were 
permitted to permanently compete 
with the rail lines on a substantial 
scale. 

John C. Rill, president of Fruit 
Growers Express Co., for instance, 
stated that since the latter part of 
1947 his company and its associates 
had spent more than $25,000,000 for 
4,369 refrigerator cars suitable for 
hauling frozen foods. In addition, 
they have on order some 900 other 
well 


ears which will cost over 
$9,800,000. 

“All these cars,” Rill said, ‘are 
insulated with the best insulating 


materials known, and over 5,000 of 
them are considered adequate for 
transporting frozen concentrate and 
other frozen foods when 30% salt is 
mixed with ice to provide low tem- 
perature in transit. 

“Until the 1948-49 season,” Rill 
added, “the movement of frozen 
citrus concentrate from Florida was 
almost entirely by rail in refriger- 
ator cars, and shippers were satisfied 
with the service and the refrigeration 
obtained. It is estimated that 80% 
moved by rail during the 1948-49 
season.” 

He pointed out that if truckers are 
to be permitted to operate perma- 
nently to rail competitive points and 
to haul frozen food items, then much 
of the money spent by Fruit Growers 
Express and its associated firms will 
be wasted. He added the firm would 
be forced to cancel certain orders 
now placed for equipment especially 
designed for the purpose of handling 
frozen foods. 

Jack Carter of General Foods Corp. 
reported his company has no dissatis- 
faction with rail transportation but 
feels it should be able to make use 
of “rounded transportation facilities” 
including both rail and truck. J. A. 
Podmore of Minute Maid Corp., large 
processors of frozen juice concen- 
trate, contended that the mere fact 
that the railroads have 5,000 refrig- 
erator cars does not indicate all of 
these are suitable for moving frozen 
foods. He said truckers had fur- 
nished a larger number of “suitably 
insulated” units than had the rail- 
roads. 

Representatives of the U. S. De- 
partment of Agriculture at the re- 
cent conference reported they had 
little in the way of specific facts to 
present on the relative merits of 
rail or truck refrigerated transport. 
They said some work on the insula- 
tion of refrigerated trucks might be 
done this year. 

The I.C.C. at the close of the con- 


In Industry, Too, 
Character Counts 


Whatever the company, the public ap- 


praises it on the basis of its character. 
And we know that good character is 
achieved only through strict adherence to 
the laws of integrity, fairness and true 


service. 


We aspire to be regarded as an 


organization of good character Therefore, 


we endeavor always to earn and maintain 


that reputation. 


Seventeen years ago this advertisement ap- 
Today Universal Cooler 
in the same high principles and 
operates on the same ethical policy. 


peared in the News. 
believes 


ference asked all parties to report 
more detailed information and indi- 
cated it would study the situation 
over the next few months. A com- 
mission official pointed out that sub- 
stantially all the truck operators now 
hauling frozen juice concentrates are 
doing so under grants of temporary 
authority because of the “newness 
and rapid development of this indus- 
try.” 

The Florida Citrus Commission has 
set up a committee to study the 
whole problem of frozen citrus con- 
centrate transportation. 


Evans Named Vice Pres. 
And Director of M-H, Ltd. 


MINNEAPOLIS — Appointment of 
W. H. Evans as vice president and 
director of Minneapolis-Honeywell 
Regulator Co., Ltd., Leaside, Ont., 
Can., has been announced by Harold 
W. Sweatt, president of the Ameri- 
can M-H company. Evans will con- 
tinue in his position of general man- 
ager of the company. 


He joined the company in 1931 as 
accountant and office manager. In 
1938 he was appointed assistant gen- 
eral manager and three years later 
he became general manager. 


With factory and head office at 
Leaside, outside of Toronto, Minne- 
apolis-Honeywell of Canada _ has 
branch offices from Vancouver to 
Montreal. The Canadian plant is 
nearing completion of a new wing 
following an addition completed last 
year. 


Artkraft Re-Elects All 
Directors and Officers 


LIMA, Ohio—All directors and 
officers of the Artkraft Mfg. Corp. 
here were re-elected at the annual 
stockholders meeting held recently. 


Directors re-elected were R. R. 
Trubey, Fremont, Ohio; Morton L. 
Clark; A. R. Grierson; R. H. Money; 
and George J. Madili, all of Lima. 


At the re-organization meeting 
which followed immediately, these 
officers were re-named: Trubey, 


chairman of the board; Clark, presi- 
dent and treasurer; Grierson, vice 
president in charge of manufactur- 
ing; Money, vice president in charge 
of engineering; Madill, vice presi- 
dent and works manager; W. M. 
Reed, vice president and general 
sales manager; Attorney Melvin 
Light, secretary. Alice Bishop was 
re-appointed assistant secretary. 

The company recently paid its 
third consecutive annual dividend on 
the common stock to stockholders as 
of record on Jan. 16. President Clark 
informed stockholders that the pro- 
fits for the first quarter of the cur- 
rent year had already equaled those 
for the entire year of 1949. 

He said the sales volume during 
February and March was_ the 
greatest in the company’s history. 

Artkraft Mfg. Corp. manufactures 
refrigerators for private brand cus- 
tomers and among its accounts are 
Universal; Allied Purchasing Corp.; 
Mercantile Stores Co.; Presteline; 
and a number of others. The com- 
pany also manufactures electric bev- 
erage coolers under the Artkraft 
trade mark. 
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More profits... more time, when 
Service Parts serve you. © 
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Air conditioning engineers 


LESS SERVICE - 
ocee BUSH EVAPORATIVE CONDENSER: 


Expertly engineered and constructed, the 
BUSH Evaporative Condenser is designed 
for easy installation and servicing. 
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